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KORRECT-WAY MANNEQUINS 


DIVISION OF AMERICAN FIXTURE & MFG. CO. @ ST. LOUIS 


ATLANTA—Melvin S. Roos e BALTIMORE—Williams Corp e BOSTON—Eastern 
Displays, Inc. @ BUFFALO—Samuel C. Dutch & Son @ CINCINNATI—General Display 
Corp. e CHICAGO—Hecht Fixture Co. e CLEVELAND—Pribil Display and Supply 
ee DALLAS (Hote! Southland)—Mr. Sid Bartley e DENVER—Walter W. Martin 
e DETROIT—The Art Products Co. e KANSAS CITY—National Equipment Corp. ¢ 
LOS ANGELES—Grossman & Silvers, Inc. ¢ MINNEAPOLIS—L. E. Heir Display 
Equipment Co. e NEW ORLEANS—Gulf States Display e PHILADELPHIA—Nay- 
thons Display Fixture e PITTSBURGH—DeWeese Display Equipment Co. e PORTLAND 

Northwest Display Equipment e SAN FRANCISCO—Kehoe Display Fixture Co. e 
SEATTLE—Chas. T. Boyd Display Equipment Center e ST. LOUIS—Midwest Display 
Equipment Corp. e MONTREAL—Miller’s Disp. Fix., Reg’'d e HONOLULU—Bader’s 


COMES TRUE... 


A pulse-stirring blend of 

feminine allure and sophisticated 
chic translated into exquisite 
examples of triumphant craftsmanship 


that excite the imagination of discrim- 


inating women. Faultlessly detailed 
Meer cololeldeMe-velemeacelstects tet 

as a Champagne waltz dream 

..» KORRECT-WAY Mannequin 
creations possess versatile 
personalities and add new 

touches of flattery to 


favored fashions. 








DEDICATED 
TO A NATION 
BATHED IN 
BLOOD... 





"TRIBUTE TO THE UNCONQUERABLES“ 


Sponsored by The Saturday Evening Post as the Prelude to the 4th U. S. War Bond Drive 


280 of America's Leading Stores From Coast to Coast Will Unveil 6 Dramatic Windows and Interior Displays January 10th 


“Your ‘TRIBUTE TO THE UNCONQUERABLES’ Displays are magnificent. Congratulations” 


Says telegram from Scott Faron of Saturday Evening Post to Stensgaard 


We are happy and proud of this assignment. To assist in planning 

the promotion was a task made easy by our experience and rela- 

tionships with the retail stores everywhere. More than 1600 

dramatic display windows will be seen across the nation January 

10 to 18, coupled with radio, newspaper and publicity, featuring 

the Auslander poems as published in recent issues of The Saturday 
Evening Post. 
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6 Dramatic posters, each 30x90 inches, were designed depicting 
the flags and monument, produced by our halftone screen process 
in oil colors...used with other posters to complete the Tribute 
To The Unconquerables displays. Yes... including the details of 
assembling and packing and shipping of hundreds of thousands 
of pieces for this promotion... on schedule... 


ms:s* All to help sell more U. S. War Bonds for EARLY VICTORY! 
W.L. STENSGAARD AND ASSOCIATES, INC., CHICAGO 7, ILLINOIS 
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You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 
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Oo0 


Pass This Issue Along 


plays you will use in April and May. ... For 
the benefit of those comparatively new to this 
field, Joe Apolinsky continues his series on the 


elements of display, and there will be the regu- 


definitely into spring—with articles, photographs 


and sketches to assist you in planning the dis- 


lar features as a matter of course. 


OUR NEXT ISSUE 


With the February 15 issue, we swing more 


of the "' 


you were in white . . 
. utterly feminine." 


THE COVER 


This New Year's Eve window by Sam Blum, 
The Fair Store, Chicago, is an excellent example 
"trend in certain displays. Note 
the porter with the mop and pail . . 
nequin being assisted with her wrap .. . the 
tables stacked for the night. 
"The evening ends .. . 
lingers... . 


. the man- 


The card copy: 
but your loveliness 


He'll always remember how lovely 
. fragile . 


. . flower-like 





























ith streamlined coach trains, private helicopters, round-the 
world air tours, the shop of the future can have the whole eager world for its oyster, its 
most distant citizens for customers. On this stage of global proportions, retailers and 
display people will reach new stature and scope, as they present the drama of new 
: clothes, new commodities, new horizons in living. Count on us to help, in this great 


creative upsurge, as fellow-craftsmen, designers, suppliers . . . as we are doing now, 


along with our own war work ... as we have been doing for the past fifty-odd years. 


PWiiiours due 


, 498 SEVENTH AVENUE, NEW YORK 18 








MARY BROSNAN MANNEQUINS CREATIVE DISPLAY HELPS TODAY AND TOMORROW 
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1944 


DISPLAY FASHIONS AND TRENDS 








RESENTED for your consideration in 
these pages is DISPLAY WORLD’s initial attempt to give the display 
field at the start of a calendar year a general survey of the properties 
and accessories which the display industry will provide to carry on the 


work of effective and progressive merchandise presentation. 


Pictured and discussed are the various types of display properties which 


constitute the major needs of displaymen in carrying on their work. 


Not all manufacturers nor all products are represented, some unavoid- 
ably because their lines could not be completed in time to meet the stated 
deadline for this issue, but all reputable display manufacturers were 
asked to participate and most of them responded enthusiastically and 


endorsed the project we had in mind. 


The central purpose is to render practical assistance to displaymen. 
facilitate their display planning and aid them in deciding on their dis- 
play equipment requirements. In spite of wartime difficulties it is a 
testimonial to the creative genius of the industry that such excellent and 


varied display props are available. 


The issue can also serve a very salutary purpose in allaying any fears 
that might exist that display materials would be unavailable in 1944 for 
the displayman to do an excellent job. It is true that labor and material 
shortages have created difficult production problems, but those alert 
displaymen who anticipate their needs will find adequate accessories 


available and these of the highest quality and of more imaginative design. 


The publishers wish to thank all who in any way gave their assistance 
to this project, the success of which is to be measured only by the service 
which this special issue renders the display profession and its supporting 


industry. 
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—These mannequins by Mary Brosnan exemplify —By Korrect-Way Display Products, St. Louis, _—Two of a group of boys’ and young men's fig- 
























the idea that figures nowadays must have real- these figures designed by Sacha Francine show ures by P. C. Mileo, New York City. Mileo be- 
ism and be endowed with imaginativeness as clearly the great advancement made in manne-_ lieves in stylized mannequins, plus a touch of 
well. (Distributed by Jas. B. Williams, Inc.)— — quin design and production during recent years— the wholesome type for which he is well known— 


e In spite of the many additions the war 

has made to the problems of mannequin 

In he Spotlight manufacturers, one thing stands out as 
characteristic of this part of the display 

industry: the quality of the figures being 


produced has not suffered. On the con- 
trary, for the mannequin houses have gone 


ahead with new ideas that have had an 
O r eager acceptance on the part of displaymen. 
In evidence of this is the fact that the year 


just past undoubtedly ranks among the 
very best from the standpoint of number 
of mannequins sold. 


Practically all the mannequin manufac- 

| turers have converted part of their plants 

MA N N E N S for some form of war work, which of course 
means that equipment and workers which 


can be used for mannequin production are 
necessarily limited. Add to this the short- 
age of labor and the banner demand _ for 
their merchandise and it is easy to see why 
they join with other display factors in stress- 
ing the absolute necessity for placing orders 
as far in advance as possible. Some plants 
are “sold up” for as much as six months in 
advance. 

And it looks very much as if the demand 
for figures will continue through 1944 on the 
same scale as last year. The mannequins 
of 1944 lend themselves very readily to the 
life-like groupings and poses which display- 


—Probably more mannequins were sold in 1943 than in men are using more and more. The figures 

have more individuality and poise. adi 
any other given year. How about 1944... delivery dates, As for trends along this line, the follow- 

ing is the belief of Ralph W. Adler, Jas. B. 
types available, trends? You'll find the answers here— Williams, Inc., New York City: “Not real- 


ism alone, but the kind of realism to which 
has been added the creative and imagina- 
tiveness of the world of make-believe. That's 
the new trend in display fashions as we 
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—Left: examples of children's figures by P. C. 
Mileo— 


—Center and lower left: mannequins by 
Korrect-Way Display Products— 


see it for 1944 and the exciting years be- 
yond. The era of the ‘clothes-horse’ in man- 
Mannequins of today and 


live their part as 


nequins is over. 
tomorrow must and will 
smart, active women, happy in their accus- 
tomed sense of freedom, in their knowledge 
of their high personal achievement. 

“And in the things in a lighter vein, there 
will be whimsical bits from the world of 
make-believe, too to heighten 
the joy of living 
ever-changing drama of display 
tion. Already, industrial engineers are per- 
forming miracles in harnessing power, form 
and matter. Already the fore-runners in the 
art of display are reaching out to the soul- 


themes 
gay accents in the 
presenta- 


stirring far corners of the world of make- 
believe and their own 
miracles in new merchandise display tech- 


achieving special 
nique.” 

Illustrative of the 
tioned by Adler is the back-to-school group 
of original and exclusive “Doodlekin” figures 
made of strong, 
lightweight papier mache and paper 
wigs; the eyes and mouth are applied. The 
figures have a stippled, rough natural finish 
and the made of sculptured 
paper in appropriate colors. They are 24 
inches high. The ink-well and pen are 
made of paper and cardboard, with over-all 
high, 39 inches 


whimsical touch men 


on this page. These are 


have 


costumes are 


dimensions of 49 inches 


wide and 18 inches deep. 

Two groups of Mary Brosnan mannequins, 
marketed under the Jas. B. Williams, Ine., 
aegis, appear on these two pages. At the 
left, the two 
available in 
brown, light 

Styled by 


figures have horsehair 
rose-beige, brownette, 
brown, sand, taffy o1 


Henry Callahan, Lord & 


upper 
wigs 
dark 


wheat 


JANUARY, 1944 


York Citv, the 
and new 


New 


iawn 


Taylor, mannequins 
“Eric” 


Christie, 


have a finish eyes 


group styled by Olene 
New York City, 
characteristics mentioned 
either composition ot 


Below, a 
Russek’s, and having the 
above They are 
available in papiet 
mache. 

The complete new 
just produced by 
Display Products, St. 
by five illustrations of the Sacha 
designed figures which make their bow to 
display about the time this issue goes into 
the mail on January 15 

As a word of warning to displaymen who 
drastic changes in 


line of “Victory Man 
Korrect-Way 


represented 


nequins” 
Louis, is 
Francine 


expect immediate and 
mannequin styling and design as soon as the 
war ends, Edward H. Lauck, of Korrect 
Way, states: 

“Any study of 
and what will happen before the end of the 
war inevitably leads to a recognition that 
there will be many changes in display mer 
chandise in the postwar period. 

“So much has been written and said about 
the wonderful new things that will be avail 
able for display in the postwar period that 
educated to 


what is happening today 


the retailers are erroneously 
radically new 


The 


expect design as soon as 


fighting read 


stops. displayman has 


so much about electronics, plastics, plastic 
bonded plywood, and countless other new 


accomplishments of secret war inventions 
that it is going to be difficult to eradicate 
their dreams of new display equipment as 
soon as the war 1s over. 


four important reasons why 


“There are 
display manufacturers will 
1942 and 


slight 


stay with thei 


present-day line of merchandise 
One is the present 
need for that 
ment can be held to a minimum. 
ond is the obligation that they have to the 


with variations. 


reconversion, so unemploy 
The sec 
distributors and stores to get equipment 
flowing as rapidly The third 
reason is that most display equipment man 


as possible 


ufacturers haven't had time or men to de 


—Below: Jas. B. Williams, Inc., figures in one of the informal group 


arrangements used so much now. . 
mache and have paper wigs. 


.. The "Doodlekin" figures are of papier 
Mouths and eyes are applied; costumes 


are of paper sculpture in appropriate colors— 


Gani he 
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N DISCUSSING anything relating to the 
postwar era, it would be wise to define 
the term “postwar.” Literally this period 

vill start at the exact moment when military 

Our past and present hopes 


ostwar 


iction ceases. 


have given acceptance to the vague idea 
that a better life is to be ushered in. These 
1iopes have implied that the “Postwar Era” 


has the mystic power of a supernatural 
being to do either good or evil. It is grow- 
ing with alarming intensity into a_ fetish, 
totem, or demon upon which we are placing 
emotional reliance and with alternate 
inconsistency. 

It would be wise to temper our emotions 
with Logic tells us that upon the 
end of military action, the sun will 
and set as always; natural laws will con- 


tear 


reason. 


RESOLVED: 


rise 


tinue to exercise the only everlasting power 
we have ever known, and the individual 
man will survive only in relation to his 
ability to create conditions compatible to his 
survival. 

In short, all the errors in connection with 
the display operation that existed yesterday 


We fail 


to accept the obligations or responsibility 


orators, or showmen, or stylists. 
Yet when we fail to receive the 
position or salary 


of selling. 


rewards of increased 


and today will only be corrected by you, awarded to more productive selling effort, 
and not by a mystic “Postwar Era.” We we charge this neglect of attention to dis- 
therefore must dispel the vain hope that crimination or to an “uncooperative envir- 
this “Postwar Era” of itself has any dy-  onment.” Perhaps the primary step we 
namic power to make for us a better world = should take, if we expect to prove that we 
or that it has any predatory interest in the can and do create tangible sales through 


future of anyone or anything. 

I have discussed the display function with 
literally hundreds of display thinkers, and 
the one idea that persists with impressive 


display 
division. If we can and do sell merchandise 
not as a supplement to other selling 
media in the store, but independent of other 


display, would be to reclassify the 


only 


consistency seems to be that “There is no — effort, then we should be classified as a 
operation in the store about which more selling division and not as a non-selling d1- 
people know less.” If this indictment is vision. 


true, then all of us would contribute to the 
betterment of our “postwar era” if we would 
gather information now which will give us 
the knowledge we lack. this in- 


This above reclassification would only be 
justified if we could indisputably prove that 
display can through its efforts 
Opinion will not furnish this proof. Argu- 


sell own 


How can 





formation be obtained? By using laboratory ment devoid of fact bears no conviction. 
technique, which consists of four progres- How can we establish fact? By written 
sive steps: (1) Establish a premise; (2) se- records which have been kept over a period 
lect the ingredients tor the experiments; of time, clearly recording all conditions of 


(3) experiment (constantly shifting the in- 
gredients); (4) keep written records of each 
experiment. 

When we speak of the premise, we mean 
: to establish some proposition which we hope 


the experiment, and carefully including nu- 
merical conclusions. These arithmetical rec- 
will prove to the 
money is 


ords alone controller 


whether: (1) Too much 


display, or 


spent on 


(2) not enough money is spent 


‘ to prove. In this connection, we would cer- on display. In short, whether the display 
tainly contribute to our knowledge if we dollar is producing sales, and to what ex- 
could prove “what the expended display tent in relation to the dollar spent. 


dollar creates in dollar sales.” At present, 
most display departments operate under the 


We have established a question, namely : 
“What will the expended display dollar pro- 


one half of 1 per cent vardstick. Yet, be- duce in sales?” There are several other 
cause knowledge is limited, there is prob- secondary propositions we might consider: 
ably no division in the store upon which (1) The customer must see what she will 
less money has been spent at such a great buy: (2) to sell in greatest volume, the 
cost. Less, because this legendary one half greatest number of customers must see what 
of 1 per cent represents a small unit of | we have to sell. 


money. Great, because its productivity of These two propositions seem to be so ab 


sales is anyone’s guess. When the mer- — solutely true as to be redundant to our sub- 
chant says his display costs are high or low, ject. Yet five minutes’ investigation of any 
upon what does he base his conclusions? — store will prove that the merchant has no 
Can he prove his assertions because he has — such immutable conceptions because there 


is much merchandise “carried” that can not 
ke seen, and that which can be seen is not 


an undeniably correct record of the sales 
that his display dollar has created, or 1s it 
the result of some mystic power of superior seen by the greatest number of people. 
judgment (or is it the impulsive judgment If we 
contingent upon an irritatingly high or ex 


hilaratingly low golf score) ? 


hope to prove these above propo- 
sitions, we must carry on experiments cov- 
ered by constant written records. Let's con- 





\ If we propose to discover a yardstick sider the ingredients to be used in these ex- 
a which will measure sales in relation to dis- periments. They are: (1) Merchandise (both 
play dollars spent, we must first become advertised and unadvertised); (2) location 
: self-conscious salesmen. At present, too (in relation to consumer traffic); (3) date 


many of us presume to be competent dec- of experiment; (4) cost of experiment (both 











RESOLUTION No. | 


By ALBERT BLISS 
Bliss Display Corporation, New York City 


My Display Department shall be reclassified 
from a NON-SELLING to a SELLING Division 


internal time and material, and outside con 
tract); (5) sales produced by day. 

The first four ingredients in the 
ment must be caretully recorded by the dis- 
play department. A halt hour on the drait 
ing table can produce a simple ground plan 
A typewrit 
ten or hand-lettered the 
chandise experimented with, located on this 


experi 


of any department on the floor. 
indication of met 
ground plan in its correct relative position 


takes little longer. This ground plan with 


the location of merchandise on it is the 
keystone to our record keeping. It should 
next be dated. It should have a cost ac 
counting attached to it of what the display 
experiment cost. This piece of paper will 
incorporate all information we need relat- 


ing to the four primary ingredients. Record 
obtained at the 


These sales records will 


of sales can be easily end 
of any given time. 
what 


be related to was 


how 


done, when it was 
cost to do it A 
merchandise to 


much it 
the 


done, and 


constant shifting of 


gether with a record of what happened 
when the shift was made will show that 
under certain conditions more merchandise 
was sold and under other conditions less 


merchandise was sold. If we are fortified 


with an infallible record showing increases 
of sales, we can prove our contention that 
the display dollar can produce sales and 


also what percentage in relation to the dol 
lar spent. 

let’s 
For our 


the 
merchandise. 


In connection with 


first, or 


ingreclients, 
discuss the 
purposes, there are two types—advertised 


and unadvertised. As long as total sales are 
credited to the 
will learn what the display 
But if a careful record is kept ot 
effort 
and 


advertising dollar, no one 


dollar is pro 
ducing. 
all display relating to unadvertised 
merchandise advertised merchandise, 
the dollar 
separated in such a way as to determine the 


When we think oft 


must experiment with all 


returns of the display may be 


productivity of each. 
merchandise, we 
types. High style and stable—popular priced 
and up—popular priced and down—regular- 
ly priced and mark-downs. 

The 


location in relation to traffic. 


mentioned is 
For our pur- 
poses, all locations have naturally low, me- 
dium, and high traffic potentials and syn- 
thetically low, medium, and high potentials. 

Let us consider these traffic ways. We 
The traf- 


second ingredient we 


have external and internal ways. 
[Continued on page 66] 
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THE STORE..... |. 


By JOSEPH REI! 





Reiss Advertising, Nev 
The time... 1947. The locale . . . 249,000 — time, the old crossroads store was the bed- clothes. It began to emerge from the ama- Y 
drive-in gas stations, more or less. The — rock of the retail distribution of this coun- teur stage. Many of the roadside stores bool 
plot... you're going to be surprised! try. The crossroads general store did an took on modern retail dress, plus smart mer- afte 
There’s a new form of distribution that important part of the country’s total retail chandising and promotion, plus dignity. The selli 
I am convinced will grow into serious com- volume—if not the major part. “schlagg,” boraxy type of outlet began to thes 
petition for most retailers. The variety store Then the automobile came along—and _— give way to roadside outlets that were really oil. 
chains may feel this new competition less none too gently relegated the crossroads handsome stores with the most modern fix- of t 
than will others. This is especially true of | general store to the distributive background. tures and the most modern selling methods. pre] 
the variety chain biggies. These large But the general store was firmly rooted in Chains of roadside stores began to develop. the 
chains are strong enough to take on all the soil. It hung on. And then gradually Just as the magnificent Howard Johnsom D 
comers—no matter how big. But the smaller it began to assume a new shape. First, it roadside restaurants developed from little “me 
chains and the independents will definitely took the shape of roadside refreshment refreshment stands, so modern-type retail goo! 
be affected by the new competition. stands. Then it took the shape of roadside emporiums were developing from little road- a Ve 
This new form of distribution will be antique shoppes. Then it took the shape — side retail outlets. 
the so-called cross-roads retailer. It is my of little novelty stands, selling stuffed dolls, Then came Pearl Harbor, the curb on ti} 
belief that these highway emporiums, within crockery, etc. Then it took the shape of driving, the necessities of war—and_ road- store 
five years after the war is over, will be do- roadside furniture stores. Then it took the side selling received a severe blow. But it arte! 
ing a total volume at retail, in merchandise = shape of roadside men’s wear stores. wasn't a mortal blow. Anybody who has tae 
not even remotely associated with automo- All the while, the gas stations, themselves, any notion that (a) roadside selling has ceive 
biles, that may reach heights that present expanded. They, too, added refreshments, been laid so low it will never revive, or mob 
day variety store merchants would refuse antiques, stuffed dolls —and, after a time, (b) that roadside selling is simply a refuge thet 
to accept. It is my belief that roadside furniture, and whatnot. Eventually, outfits for defeated little people, is simply out of 
retailing will compel vital changes in va like Firestone began to develop regular touch with the most important development 3 
riety store operation. It is my belief that retail stores as part of their distributive in retailing since Frank Woolworth started a 
gas stations will pose brand new _ policy systems. Food chains like Bohack’s com- the first variety store. Incidentally, never 
and operation problems for thousands ot bined the sale of gas with the sale of food. forget that the super-market really started a 
independent retailers Shortly before Pearl Harbor, roadside out as a roadside store—and the super- ; 
What it all boils down to is this: At one — selling had begun to shake off its swaddling market, too, has just begun to grow. If you y 


think that the super-market is a big devel- 


; ; a 0 opment, then take my word for it, the new 
—Reiss predicts that within a few years after "'V-day" the crossroads 4 wei eileen tg nade peg 

. ‘ ‘ : forms that roadside selling is destined to 

store will be back—but as a super-store which will compete with we and aaaiie a ha, 

nearby department stores and chain variety stores alike. The chief take will loom up so importantly as to make 





development of these new stores will be at the hands of the big oil the super-market appear, by comparison, to _— 
firms, Reiss believes. In the sketch is shown a crossroads of the future, be a secondary development. 

on a transcontinental highway as designed by Harold Van Doren & Because this is what has happened: For 

Associates, Toledo. The drawing is part of the "Post-War U. S. A." some months before Pearl Harbor, the huge 

itinerant display now being’ circulated by Publicity Features, Inc., oil companies — Standard, Shell, Sinclair, 


New York City— etc., ete. began to interest themselves in 


roadside selling. Sure, sure, they always 





ital en Hee 
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were interested in the selling of gas, oil, auto 
parts and accessories, and things like that. 
But I’m talking about the startling fact 
that the major oil producers, those many- 
hundred-million-dollar corporations, had fi- 
nally discovered what was going on right 
under their They 
that roadside retailing had come of age— 
but that little fellows were doing the real 
roadside retailing job while the big boys 
just skirted on the edge of the giant new 
development. 


very noses. discovered 


These huge corporations move slowly. 
They study. They check. They test. But 
when they are set to go they do things in 
a mighty big way. And make no mistake 
about it—they are set to go on roadside 
retailing. 

They've drawn up designs for their new 
super-duper stations. These will in no way 
look like typical gas stations. They will 
be as modern as the “downtown” 
Locations for their first stations of the new 
type are being picked. In brief, they are 
laying definite, clear and specified plans to 
go into chain-store retailing. And _ being 
big corporations, they are going to do the 
job in a mighty, mighty big way. 


stores. 
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a bit of the super-market thrown in for 
good measure. They will be of various sizes 
for example, has 
will the 


classes. 


-just as Sears, Roebuck, 
four classes ot stores, so 


have different 


three or 
oil companies 
Some of these stores will be 
partment In tact, they may end up 
in years to come as the department store 
of the future. And they will look like it, 
too! The entire structure looking like a 
highway advertisement 
paneled fronts reflecting automobile 
at night like a This 
store will be a display case whether viewed 


size 
fair-sized de- 


stores. 


giant with glass- 


lights 


beacon. crossroads 


from the inside or out. 
Bear this in mind—the automobile and 
other means of transportation § originally 


tended to centralize retailing. Quick trans- 
portation brought people “into town” or 
“down town” to do their shopping. But 
then the saturation point in transportation 
was reached; it became more and more in- 
convenient for the public to get down to the 
main shopping centers. Many of the big 
department their awareness 
of this complete turnabout in public shop- 
ping habits by opening suburban branches. 
Other their 


stores showed 


retailers showed awareness of 


..... Of The Future 


REISS 
New York City 


You can put it down in your little black 
book, in big red letters, that a few years 
after V-day, the big oil companies will be 
selling more miscellaneous merchandise in 
these new-fangled gas stations than gas or 
They are going to run a 1950 edition 
And they are 
into 


oil. 
of the old crossroads store. 
prepared to pour millions of dollars 
the idea. 

Don't 
“men’s 


notion that these will be 
Neither will they be hard 
They will be a cross between 


get the 
stores.” 
goods stores. 

a variety store and a department store, with 


—Ultra-modern highways will bring thousands of shoppers to the 
stores of the future, located at strategic points along the traffic 
The sketch below is by Harold Van Doren & Associates. 
.. . At the right is seen a service station of tomorrow, as con- 
ceived by Wilbur Henry Adams, Erie, Pa., to handle both auto- 
However, the author of this article believes 
that instead of the hotel in the left background will be seen a 
establishment— 


artery. 


mobiles and planes. 


mammoth retail 





this change by opening roadside stores of 
various types. Wayside 
evitable result of the general deterioration 


areas of 


retailing 1s an in- 
occurring in the central business 
many cities. 

Traffic congestion; difficulties of the pe- 
streets; the tax situa- 
other transportation 
the decay 


destrian on crowded 
tion; rapid transit or 
difficulties ; excessive land values; 
of close-in drainage of 
population from the city by premature sub- 
the outside; 
noise; effect 


areas; excessive 


development on 
smoke and 


dividing or 


nuisances such as 











of high buildings; excessive construction 
costs established by building codes or other 
faulty zoning regulations with 
poor terminal ta 


rapid transit 


legal means; 
respect to business areas; 
cilities for various forms of 
Chose are the progenitors of the decentrali 
and the decentralization trend 


It's merely in 


zation trend 
in retailing has just begun! 


its infancy. It had just about got out ot 
the crawling stage when we got into the 
war. Once the war ends, the trend will re 


ceive an enormous impetus. 

Not only will the big oil producers step 
on the accelerator, but and 
retail 
taste of it 
presented by 


enterprising 


energetic merchandisers who've al 
jump at. the 
retail 


will be 


ready had a will 
opportunities 
ing. 


forced to 


roadside 
Department stores eventually 
meet this competition by them 
selves out to the And 
I would not be a bit surprised if the variety 


going crossroads. 
chains, too, had to make some basic adjust 


ments in location and. store-type policies 
in order to meet this new competition. Of 
this you may be certain—the variety chains 
won't be caught napping! 

Roadside outlets will require a different 
type of window and internal display. Expe 
rience with display for these outlets ts still 
extremely limited—but doubt 
that a new technique will eventually evolve 
Judging from what had already 
in many cases, the area above the main en 
the 


open to 


there is no 


been done 


trance will be used as a directory of 
various departments 


con,ecture whether or not window displays 


inside. It is 


will ke on big, simple lines to catch the eye 
of motorists as highway billboards do now- 
Possibly so at first; then as roadside shop 
windew displays 


ping habits formed, 


probably will take on more detail in back 


are 


ground and general treatment. 

\s for interior display, possibly 
indicate the initial 
Even now three, and possibly 


the tol 


lowing may trend, at 


least. more, 
of the larger variety chains have developed, 
and have models on hand, of completely new 


types of interior display fixtures. These new 


fixtures depart from current materials en 
tirely. They are made from plastics. Be 
cause they are transparent, they “open up” 


[Continued on page 62} 








ck vubts. heart- 


In spite of the surprises, 
aches and fears that a great war brings to 
a populace, as witnessed in the past year, 
display has more than kept its head above 
water. 

State 
a time when 


This “Win- 


bolstered the 


This has been especially sO On 
street, and accomplished at 

help and materials are scarce. 
dow Show” has not = only 

morale of the passerby but has greatly in- 
creased the ring in the cash register. It 
has consistently put its best foot forward, 
come what may. Because of its demand for 
constant change, display has brought forth 
development that your far-sighted 


would do well to study 


a new 
display directors 
close ly. 

This new trend is the increased attention 
to the “human quality” in the display win- 
dow. The fashion mannequin is no longer 
a static object, standing stiffly in a barren 
window. Have it doing something... Asso 
ciate it with the activities of your city, your 
Have it going to a movie, 

Have it roving through 
Have 


customers. 

or a library. 
your institutes, your art centers. 
it picnicking in the park. ... Put it in a 
row-boat. Do anything with it, but don't 
just have it standing there without rhyme 
local color. 


or reason. Surround it with 


This is “bridge” to your customer 
Their interest is immediately captivated be- 
something they un- 


your 


cause it shows action 
derstand. Let me point an instance. ; 

\s you noted in last month’s DISPLAY 
WORLD, John Moss, in Field's corner win- 
dow at Randolph and State, featured Santa 
and Mrs. Santa busily working in their toy 








By JACK POLLARI 


shop throughout the Christmas season. 
When this window was dismantled, they re- 
moved the toys from the window. But 
Santa and Mrs. Santa had been set in rock- 
ing chairs before the fireplace in the win- 
dow. Santa’s boots had been removed and 
replaced with comfortable carpet slippers. 
The toy bags were empty and discarded at 
The reindeer sported the well- 
known Santa's old-fash- 
ioned sewing machine was covered. The 


entire picture reflected a job well done and 


one. side. 


nose bag. Mrs. 


Madigan Brothers, Chicago 


a well-earned rest was in order. ... Al 
this through the simple expedient of jus: 
removing the toys, leaving the same set 
ting as it was originally, and adding 

rocking chair for Santa. Here was an un 
mistakable quality . . . one that 
everyone who saw it understood. And s¢ 


human 


simple! 

Again, Field’s opera windows were along 
Each window featured 
a balcony opera box 
done before), but the 


this “human” line. 
an exact duplicate of 
(oh, yes, it's been 








mannequins both were in uniform, and love- 
ly, bejewelled models were posed in such a 
way that the illusion was perfect. All it 
lacked was the music. The opera chairs 
were tufted in pink and gold satin. Purple 
draperies hung at the sides and the whole 
State street series featured “Opening Night” 
perfume. 

The New Year's Eve presentation of Sam 
Blum, at The Fair Store, is a perfect ex- 
ample of this human trend. On the cover 
illustration note the porter with the mop 
and pail, note the mannequin being assisted 
with her wrap, note the tables stacked for 
mopping. And note the copy on the card: 
“The evening ends Your loveliness lin- 
gers ... He'll always remember how lovely 

fragile flower- 
feminine.” The lighted 


you were in white 
like . . . utterly 
Chinese lanterns, the strewn paper stream- 
ers and the scattered confetti complete the 
festive note. 


—The display immediately above is the work 

of A. Bratcher, Saks-Fifth Avenue, featuring 

vacation wear for below the Rio Grande. ... 

Left, by John Moss, Jr., Marshall Field & Co. 

. . . (All photographs by courtesy of Fred 
Kuehn & Co., Chicago) — 
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sam Blum introduced an original innova- 
tin (not illustrated) in his corner coat win- 
dow with the simple use of string. This 
wis fashioned into an uneven tile effect 
rizht over the regular rug, and green moss 
and crocus were interspersed here and 
there. Further interest to create the “Right 
this way, folks” effect was an old-fashioned 


ticket booth, no doubt borrowed from one 

of Chicago’s amusement parks. The copy 

read, “You save one-half in this exciting 

coat clearance. . . . So wearable now and 
all through Spring.” 

This entire picture was framed with torn 
seamless paper, placed a foot away from 
the glass. Artificial snow was. sprinkled 
from the paper to the window plate to 

. bring home to you the cold reality of winter 
and its comfort necessities. 

\. Bratcher, at Saks-Fifth Avenue, “went 

Mexico” to highlight their sun fashions for 

d below the Rio Grande. The center of inter- 

. est was a delightful burro, basket laden. 

The background was a woven material in 
the sun shades of the South. The airplane 
in the corner hinted at the quickest way to 
vet there. The rustic fence gate rounded 
out an altogether bright and gay scene, as 
shown in the first illustration. 

The fine “human” settings used by Field’s 
are again exemplified in the second photo- 
graph, completely natural in character. 

Ray Bianchi’s white goods windows at 
Goldblatt’s were noteworthy because of their 
quality and punch (first illustration on this 
page.) The work in this front has improved 
so much that one gets confused as to which 
end of State street one is really on. Note 
the copy for the bath rug window: “You'll 
want to walk upon a cloud.” His excellently 
trimmed curtain and table cover material 
window featured this copy: “You'll want 
your breakfast bright and gay.” For towels 
—Trapeze, climbing rope and all the acces- 
sories of a circus ring made this window par- 
ticularly appealing and interesting to the 
passersby. It is the work of J. W. Campbell, 

Carson Pirie Scott & Co.— 
a 
it 
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e 
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“You'll want the smooth touch 
Ray's corset window copy was: 
Gold- 


too, reflects restraint and 


and sheets: 
ot white.” 
“You'll want that slim classic look.” 
blatt’s advertising, 
good taste. 

J. W. Campbell transported window shop 


into a circus 


pers ring with the window 
pictured below. Note the attention to de- 
tails—the trapeze, climbing rope, et al 


The following are not illustrated: 
Mandel's, who is still 
Michael 


charming 


Jay Howe ot con- 


valescing at Reese hospital, cre 


ated a series of dinner gown 
windows, with colorful harlequins of plas- 
ter in festive 
black backgrounds, spattered with gold. The 


copy read, “Anecdote for the New Year. . 


various action poses among 


You will surprise them in your new. short 
dinner gown.” 
“Buck” Bowen at The Hub has installed 


a brand-new set of backgrounds in the 


—Clever showcard copy added greatly to the 
charm of white goods windows by Ray Bianchi, 
Goldblatt's— 

























































—Lingerie was displayed in this charming 
winter setting by John Moss, Jr., Marshall Field 
& Co.— 


entire front, representing Swiss architecture 
sprigs 
. colortul trays on backgrounds and 





rust storm lamps . 
of fit 


brightly 


Caveu « 






chalet-stvle arches which 
pertect foil to the 


dise presentation, both for men and women 


colo ed 





are a winter 





merchan 





This excellent treatment is completed with 
tables for the floor 






low rustic display 






groupimgs 






state street store, 
returned 
mouth’s vacation on the coast, captioned his 


John Courtney at Sears’ 





who incidentally, just from a 







large corner window of furs with this copy 






“January is the month to buy Furs 






Rosecrait Fur Coats Bonded for your 






Styled with Distinction 
Durability.” 


protection 





Pailored for The backgrounds 










were of fluted material in cold blue. The 
floor had neatly arranged patches of snow 
upon which the mannequins were grouped 
The decoration was of blue and white fir 
branches attached to rustic frames and 






fences. 

Madigans featured “New Year's Eve” hats 
on large plaster pin cushions, furthering the 
that thev are 










Inference “Handmades.” 
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by Louis Gehring 


Display Designer and Consultant 
New York City 

















Significant emphasis is placed on classic lines 
and lasting quality in this presentation of varied 
fashions from the misses’ shop. A huge scroll 
of seamless paper, apple green in color, forms 
the backdrop. An ornate pedestal with sculp- 
tured leaf and scroll design serves as accessory 
display unit and lends a decorative note to the 
setting. An oversized T-square flanking the base 
of the scroll suggests carefully planned design 
and workmanship in the fashions shown. 


A spring outfit pretty enough for Easter and 
ready to put on at once is the double-duty 
theme of this fashion prevue. A white copy 
card is placed angle-wise against a green panel 
background. Sloping maize color planks display 
accessories and lend a vivid color contrast to 
the draped blue lace. The unit to the right con- 
sists of an irregularly shaped green disc which 
supports a white plaster scroll. The mannequin's 
dress is navy blue with white accents. 





Here, the younger set hearkens to the first notes 
of spring. A light blue panel serves as a back- 
ground for the junior and misses spring fashion 
display. A section of fence, grass matting, for- 
sythia blooms and warbling bird make colorful 
props for this setting. Your smartest and bright- 
est lines of spring apparel should be carefully 
selected. 














The subject of the painting displayed in this 
War Bond window is a reminder of our duty to- 
ward our country and those who serve it. The 
American flag is displayed to its right and vari- 
ous implements of war are shown on the floor 
beneath the picture. One copy card bears the 
slogan—''We Will Back the Attack.’ The other 
concerns the painting and its artist. Any paint- 
ing depicting the tragedies of war can be sub- 
stituted for the one suggested here. 





Informal balance is the result of this men's dis- 
play window. The display of wearing apparel 
should be basically the assortment type with 
related items. The graduated arrangement of 
the apparel focuses attention on each individual 
item in turn. The back panel is stained veneer 
and shows a framed water color of a fishing 
scene. The accompanying miniature models of 
fish are mounted on plaques. This makes an 
appropriate setting for your early spring show- 
ing of men's wear. 
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In this sketch, sloping planks are grouped 
together to make an interesting arrange 
ment for the display of men's spring hats. 
It is suggested that the planks be bleached 
oak or walnut. This idea is adaptable in 
various ways to the display of reiated 
accessory items. 
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—Right, several units by The Adler-Jones Com- 

pany, Chicago. The well is made with a 

braced wood frame, faced with wallboard 

covered with "Flagstone." The pail is half 

round, of wood. .. . The wooden pump has a 
water spout of fibre tubing— 


The ingenuity of displaymen and display 
factors and the freshness and ever-changing 
nature of display itself are probably exem- 
plified by the branch devoted to the design 
and production of artificial flowers and set 
pieces. With practically the same materials 
to work with year after year, and just at 
present very badly handicapped by a lack 
of materials, this division of the industry 
contrives to produce new units that are out- 
standing for novelty and shopper eye-appeal. 
And they do so season after season, seem- 
ingly never at a loss for new ideas that will 
help sell merchandise. 

Perhaps this is all the more remarkable 
when it Is that 
were among the first display properties ever 
used and that several of our present firms 
date 
such 


recalled artificial flowers 


back to that era when great masses ot 
first 
thought when planning a group of windows. 


flowers were a_ displayman’s 
Nowadays, of course, the profusion of flow- 
ers has given way to more simple units or 
which display and 


set pieces point up a 


increase its interest, rather than obscuring 
it. 

Like many other branches of display, the 
artificial flowers 
and set pieces at the present time have a 
multitude of problems to be faced and over- 


producers of our modern 


come almost daily. There is a_ serious 


shortage of such items as wire, paper, metal 


Always New... 


FLOWERS... 


more articles ordinarily used in 
this merchandise; the 
labor problem is acute and has been so for 
more than a year. But in spite of all this, 
it is apparent as we go into a new year that 
no shortage of flowers and 


and many 
the manufacture of 


there should be 
set pieces for the display field always 
providing that displaymen figure their needs 
far earlier than ever before and place their 
In anticipation of this 
situation, practically every one of the man- 
ufacturers 1s making up his seasonal lines 
schedule than in_ the 


orders accordingly. 


on a much earlier 
past. 


It should ke remembered that in 1943 sev- 


eral of these firms were forced to call in 
their salesmen and Christmas samples from 
the road in October and to refuse orders 
placed in November and December for holi- 
day decoratives, so that orders already 
taken could be worked up by their depleted 
staffs. As a result, a number of displaymen 
who had paid no attention to repeated warn- 
ings to order their Christmas display mate- 
rials were caught short and had to make 
out as best they could. 

It should be borne in mind that the armed 
services and war plants have taken a large 
percentage of workers from this branch of 
the industry and that those remaining have 


—Below are three units by The L. J. Charrot Company, Inc., New York 


City. 


The garden pergola mannequin bench rests on a flagstone floor- 


ing; the white column is trimmed in yellow and green. . . . The wheel- 
barrow is constructed of birch poles and 7%-inch lumber and is dry-brush 


finished in green. 


The lawn roller, in pastels, is 76 inches long... . 


Several papier mache tree stumps and an 8-foot tree are pictured, the 
latter surmounted by dogwood in white, yellow or pink— 


ae 


eer 
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—Left are sketches of two designs for spring 
by Mutual Sales & Manufacturing Company, 
Cleveland, making excellent use of gardening 
equipment as displayers. The first unit has 
overall dimensions of 84 inches by 60. The 
garden tools are full round— 














through with an order banning the use of 
paper in making artificial flowers for vari 


























ous purposes, including display The order 
was very indefinite and after creating a lot 
of speculation and confusion, was revised 


but still with its provision against using 
Nn paper to make flowers. 
* * s 


Concerted action on the part of a number 
of artificial flower houses eventually resulted 
in easing the regulation a bit, extending the 


had to do their best to cope with an aval- newspapers, without appreciable results. Ot ; : 
2 ; é : : time for making up partly processed stock 
anche of orders. Under the circumstances, those who did answer the ads and who were _ .. 
The flower manutacturers began using more 
they have done remarkably well. hired, several worked but a few days and 


= : : : ; ea and more fabrics of various sorts as substi 
The labor situation shows no signs ol then tailed to show up, even to collect the : 
tutes for the paper which had been denied 


improving; if anything, it will probably get wages due them. 
; : itis ; them and the results have been excellent 
worse. As one instance of how things are As mentioned above, there is a shortage ; 
} : : all of which might have been predicted in 
at present, it used to be that a flower manu- of many of the materials going into the pro 


; : : 3 a Q ‘ . advance, for most of the houses had worked 
facturer in New York City simply placed a duction of flowers and set pieces. Shortly ; 


: : ; with tabrics before using papers exten- 
want ad in local papers when he needed after war was declared, the War Production ia 


; : ‘ eae : ' . sively. 
girls tor his plant; within a day or two he Board issued a freezing order covering the tit 
ee ; : ; moras Getting orders to the customer has been 
could select the ones he wanted from the wire used in making flowers. This was 
. : ie: , ; another problem in this branch of the field, 
applicants who responded. During the latter modified later to permit the use of wire 
“ye : Skee z ‘ aha , and the shortage of shipping containers in 
part of 1943, one manufacturer in New York already in stock. Then the long-predicted i: 
; ; dicates still more difficulties in this end of 
City used want ads almost continuously paper shortage started bobbing up and down 
: : : : : aa things; several firms are making practically 
jor weeks, even in the foreign language in the news and finally the WPB came Aiihes 
all shipping boxes themselves, using crating 
lumber. As for the actual shipping, this 
—Below, left, is a Brazilia set piece by Botanical Decorative Supply Com- class of merchandise usually lies for a week 


pany, Chicago, with 24-inch flowers in spring tints and with light green 
leaves. .. . The "Spring Lane" set is also by Botanical and consists of 
red and pink rambler roses covering a fence and gate of natural birch. 
The wooden base is green. . . . General Display Corporation, Cincinnati, 
did the units in the central illustration; the post decoration is of wood 
finished in white and supporting an ivy vine and geranium plant— All these things add up to this: in spite 


to ten days in a freight house when shipped 
via that method. As a result, most of these 
firms ship everything by express and parcel 


post. 
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Flowers And Set Pieces 


of handicaps, the flower and set piece manu- 
facturers will be able to take care of dis- 
play requirements this unless 
thing unforeseen and drastic happens. But 
displaymen wanting their decoratives in 
time to meet an installation deadline abso- 
lutely must place their orders far in advance 
and ample time for production and 
shipping delays. This is the best way in 
which they can cooperate with these manu- 


year some- 


allow 


facturers. 
Typical of the versatility of this part of 
the industry are the units pictured on the 


four pages of this article. 
At the upper left on the first page are 
three items by The Adler-Jones Company, 


Chicago. The well is made with a braced 
wood frame, faced with wallboard covered 
with “Flagstone,” a material having the 


rough texture and finish of real stone and 
with the appearance of natural, sunken ce- 


ment joints. The half pail is of wood. The 
climbing ivy decoration is of cloth. The 
unit is finished in white paint with light 


green stripes on the pail. The pump is also 
of wood and has a spout of fibre tubing. A 


cut-out pediment is at the top. 


\ garden next illustrated, the 
chief feature of which 1s a garden house of 


group 1s 


44-inch pine with a wallboard roof, wooden 
shutters, a flower box of tulips, and an ivy 
vine. The solid pine 
construction, with cut-out heart motif. 


garden props are of 

At the bottom of the same page are three 
units by The L. J. Charrot Company, Inc., 
New York City. First is a garden pergola 
mannequin bench, 8 feet high by 5% feet 
overall. \ flagstone flooring is in- 
The white column has a yellow and 


wide 
cluded. 
green trim. 
Next 1s 


a wall plaque, wheelbarrow and lawn 


shown a group of three spring 


units 


roller. The plaque features a black silhou 




















ette against a white cloud on a pale blue 
background and includes tulip and jonquil 
pots. The wheelbarrow is constructed of 
birch poles and 7%-inch lumber with a dry- 
brush finish in green. It is 6 feet long by 
22 inches wide and is 25 inches in height. 
The roller is done in a pastel combination 
of pale blue, orchid, yellow and green. It 
is 76 inches long, with a roller 24 inches in 
diameter by 36 inches. 

The third Charrot unit has an 8-foot tree 
of papier mache in natural finish, surmount- 
ed by dogwood in white, yellow or pink. 
Also shown are four papier mache tree 
stumps in pastel tints, one of them topped 
with the head and paws of a rabbit in full 
relief. 

At the top of the second page are sketches 
of two units produced by Mutual Sales & 
Manufacturing Company, Cleveland, the first 
of which basket weave (tufted 
effect or plain) in five panels arranged on 
uprights resting on a simulated stone walk 
with a flower bed center. The spade 
displayer comes with two 12-inch diameter 
shelves and stands 60 inches high, while the 
dimensions of 84 

The flower spray 


consists of 


base 


entire unit has overall 
inches by 60 inches width. 
and bird are included. 

The garden tool units are all built in full 
dimensions, and rest on a base 30 inches in 
diameter and 2% inches in height; the base 
is covered with a special cobblestone effect 
material. The finish is pleasingly rustic, en- 
riched by sprays of dogwood blossoms. 

At the lower left of the same page is seen 
a Brazilia set piece by Botanical Decorative 
—This design and the one next to it are also by 
Mutual Sales, Cleveland. Immediately below is 
a unit made of a special construction board, 
with a total height of 90 inches; it is 72 inches 
wide. The unit has a rustic finish, except for the 

white gate— 
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Supply Company, Chicago. The flowers are 
24 inches in diameter, tinted in spring tones 
with light green leaves. Height overall, 75 
inches; width, 36 inches. 

Next are two units by General Displa, 
Corporation, Cincinnati. The post device 1s 
of wood finished in white and covered wit) 
an ivy vine. The geranium it supports js 
the same as seen at the right in the same 
photograph and is 24 inches high by 17 
inches wide. 

This is followed by the “Spring Lane” set 
piece by Botanical, consisting of trailing red 
and pink rambler roses with green foliage 
on a natural birch and gate. The 
wooden base is in Overall height, 
76 inches; width, 48 inches. 

Below, on this page, are two more de- 
signs by Mutual Sales. The first is made 
of a special construction board and is 90) 
inches high by 72 inches wide. The unit 
has a rustic finish except for the gate, which 
is white. It can be had with a scenic panel 
for the background and a cut-out figure can 
be furnished to take the place of the sug- 
gested mannequin if desired. 


fence 
green. 


The tube display units are made of heavy 
14-inch diameter tubes having %-inch walls 
covered with marble paper produced by a 
photographic process. The display niches 
furnish ample room for accessories and have 
a background of pure white. It comes with 
artificial flower sprays attached. The tubes 
are full round, or one half round with the 
niches on the rounded side, as desired. 

The various units illustrated on the oppo- 
site page are described briefly in the accom- 
panying caption. The upper three are the work 
of Adler-Jones Company, Chicago; left cen- 
ter, by Botanical Decorative Supply Com- 
pany, Chicago, and the remaining four by 
General Display Corporation, Cincinnati. 


—The shadowbox display units are of heavy |4- 
inch tubes having ™%-inch walls covered with an 
exceptionally realistic marble paper. The display 
niches furnish ample room for accessory display. 
The tubes are full round, or half round with the 
niches on the rounded side, as desired— 











p—The th 
page are 
Pcolumn s 
‘cially re 
1... Ne 
are sugg 
nature. . 
‘tree has 
wrapped, 
center: | 
oration 

Decoratin 
center: 1 
a natura 
bright re 
hing units 
© Corporat 
Hfinished | 
)construct 
Pnaturally. 





Mfibre scre 
“tions are 
prays — 
Mglory, anc 


|—The three displays at the top of this 
‘page are by Adler-Jones Company. The 
column setting, in stippled white, is espe- 

cially recommended for formal settings. 

Next, still other display properties 

are suggested and are self-explanatory in 
nature. . . . The ladders are of pine; the 

Ftree has a wooden frame, padded and 
‘wrapped, in natural brown. . . . Right 
center: giant maribou background dec- 
Horation in spring colors, by Botanical 
HDecorative Supply Company. . . . Right 
center: full-round rhododendron plant in 
Ho natural birch bark pot; the flowers are 
“bright red. This and the three remain- 
fing units pictured are by General Display 
)Corporation. . . . Lower left: garden tools 
pinished in white—wood and fibre board 
“construction; the vegetables are finished 
aturally. . . . Lower center: three-section 

bre screen woven on wooden frame; sec- 

Ttions are hinged. . . . Lower right: four 
prays — forsythia, campanula, morning 
a and jonquils, all in natural colors— 











the 
spirit were the series of verdant windows at 


Retreshing both to the eve and to 


appeared for the 


“So very purple 


Lord & which 
first week of the new 

the true, lush African violet, our new soft 
wools to dress you up and make you pretty,” 
was the way the fashion 
and it could have just as appropri- 
ately described the displays. 


‘I a\ lor’s, 


year. 


which message 


read 


Display Director Henry Callahan’ used 


gold frame antique settees, love seats, or 
couches “upholstered” in real moss and 
planted with real violets spaced here and 
there as if growing from the moss.  Like- 
wise, gilt chairs, footstools and deep arm 
chairs were upholstered in the moss and 
true purple African violets. A large and ir- 
regular plot of moss covering the center 
area of the floor was edged with purple 


shavings while a deep border of aqua-col- 


ored pebbles filled in the remaining floor 
space. The backwall was also painted the 
aqua tone. The mannequins presented this 


featured color in wool crepe one- and two- 


piece dresses. One of the displays is seen 
on the opposite page. 


All of the New 


Year's Eve was created by Display Director 


glamour associated with 


Coffey in a series of windows at 


Brooklyn, as pictured below. Giant 


Daniel 
Martin's, 
musical instruments an accordion, 
harp, violin, ete. 
in each of the six displays. The bellows of 
the accordion was in glistening gold paper 
and the keyboard was accurately reproduced 
\ large and interesting 


size 


drums, bass were used 


in black and white. 


| New 








Virginia Roehl Studio, 


gold mask was suspended from the ceiling, 
and the multi-colored paper streamers, bal- 
and confetti touched up the atmos- 
phere. The backwalls of the window 
in wine color, likewise the circular platform 
on which the single mannequin was posed, 


loc ns, 
were 


wearing a gown aptly described in the card 
“A Toast to Sparkling Champagne 
for a_high- 


copy as 
the heart-quickening 

spirited New Year's Eve.” 

from a 


color 
The card, sug- 
musical 
notes and was 


gesting a tear sheet score, 


with musical 


was decorated 





York Display 


By VIRGINIA ROEHL 
New York City 


placed on a gold finished music rack. 

The fascinating macaroni technique was 
again employed by Display Director Sidney 
Ring for a set of windows featuring resort 
wear at Saks-Fifth Avenue. Elbow, 
and macaroni, the long thin reeds ot 
spaghetti and the broad bands of flat noo- 
dles, all in natural colors, were amazingly 
handled to depict tropical foliage as seen 
in the first photograph. The decorative pat- 


shell 
be IW 


terns, smaller in design, were applied to the 
dark green net which was carried directly 


back of the window glass, while the larger 
patterns, such as the palm tree shown here, 
appeared on the sea-green backwall.  Dif- 
ferent patterns of the tropical foliage and 
motifs appeared in each of the six displays. 
White featured in the resort clothes, 
combined with brilliant sun colors in acces- 


Was 


sories. 

All of the exquisite delicacy of Dresden 
figurines was invested in the series of ledge 
trims John Robert Riley for the 
holiday season on the main floor at Lord 
& Taylor's. (Second photograph, page 21.) 
Approximately 4 feet high, the figures were 


used by 


created of papier mache in Dresden colors 
and with their high glazed finish gave all 
the statuettes. The 
various symbols associated with the season 


appearance of ceramic 


—Believe it or not, the principal display mate- 
rial used in the first illustration—a display by 
Sidney Ring, Saks-Fifth Avenue—is macaroni 
in various forms. .. . Next is a setting in which 
huge seashells are the display props; the dis- 
play is by Edward Ballenger, Bonwit Teller & 
Co. Left, by Daniel Coffey, Martin's, 
Brooklyn. . . . (All photographs by courtesy of 
Virginia Roehl Studios, New York City)— 
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—To tie-in with an "African Violet'’ color 
promotion, Henry Callahan, Lord & Taylor, 
used six rustic settings in which the benches 
were covered with real moss from which clus- 
ters of actual African violets grew. Likewise, 
gilt chairs, footstools and armchairs were “up- 
holstered" in the moss. . . . Center, also from 
Lord & Taylor is this example of a series of 
ledge trims by John Robert Riley; although 
made of papier mache, the figures were given 
a high glazed finish which made them resem- 
ble over-size Dresden figurines. . . . Below, the 
entrance to the North Shop, at R. H. Macy & 
Co., for which 


Irving Eldredge is display 


director— 


were depicted in the poses, as bringing in 
the feast, the carol singers, and the yule 
log. 





The very large sea shells used by Display 
Director Edward Ballenger at Bonwit Tel- 
ler’s were logical and effective display props 
for the fashions presented under the head- 
line “Clare Potter—great American colorist 

does sea-shell pink and black for North 
or South.” 
receives the spotlight in her elevated pose 


The mannequin quite literally 


on the huge sea shell, this being made of 
papier mache with a_ porcelain-like finish. 
The floor of the window was black, and 
rose-colored spotlights were used. 

White with introductions of red was the 
color combination chosen by Display Direc 
tor Irving Eldredge for the North Shop at 
Macy's. (Final illustration.) The gabled 
roof was centered with branches of pine 
sprayed with touches of white and combined 
with snowballs and cutouts of ice crystals. 
\ horizontal band in red was carried over 
the inset wall cases for stock, these bands 
being spaced with the ice crystals and snow- 
balls. Simulated skis painted white and 
Jomned by narrow red strips made an open 
column placed before the entrance to the 


: proper. In this columnar unit was 


Posed an elevated mannequin, obviously an- 
th ipating the glide over the snow. 
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Staines Visits Mexico; 


Sees Bullfight 


Richard A. Staines, display director, Van- 
dever Dry Goods Company, Tulsa, has just 
returned from a trip to Mexico on a com- 
bination buying trip and to visit his broth- 
ers, Whom he had not seen in twenty-five 
vears. He writes: “You just have to make 
the trip yourself to know the beauty, of this 
I stopped 
at the Hotel Reforma and it was jammed 
with fellow-Americans. I went to the races, 
which were beautiful and where I was for- 


country. It is really marvelous. 


tunate enough to win a few dollars; also 
went to the bullfight, and what a bullfight! 
I never have seen anything its equal in 
splendor and finesse in my life. The mata- 
dors were superb; one was awarded the 
ears of the bull for his excellence in the 
kill and another not only the ears but the 
tail as well, the highest honor a matador 
can win.” Dallas, 
Staines visited with Guy Malloy and Glenn 


During a stopover at 


Kilburn. 
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—Still available, though in limited quantities, 
are these fixtures and similar ones, mostly made 
up before the war and representing the remain- 
ing stock of manufacturers. The above hat dis- 
players are of "Lucite" with sponge rubber tops— 


Not so many months ago a displayman 
wanting to buy fixtures dropped in at his 
local supply house and casually made his 
selections of metal, plastic or wood. Or he 
thumbed through manufacturers’ catalogues 
or scanned their advertisements and just as 
casually wrote down his requirements, 
marked the order “Rush” and turned to 
other things. 

The picture has changed very 
Metals are not available for fixture 
duction. Neither are plastics, except, pos- 
sibly, scrap pieces or plane production re- 


vividly. 
pro- 


jects from which some material can be sal- 
vaged for non-war The displayman 
who visits a dealer showroom finds but one 
kind. Manufacturers’ 
stocks, for the most part, are almost en- 
tirely depleted and the manufacturers them- 
selves are working night and day turning 
out small shells, parts for bazookas, practice 
machine gun mounts, and many other arti- 
for the war. Hence, unlike so 


uses. 


or two fixtures of a 


cles needed 


FOR HNOK OF BAS ATTACHMENT 
ace moos 


—'Lucite” is the principal part of these dis- 
players, with 'Aquaplate" glass shelving. This 
photograph, the one above, and the one in the 
center are of fixtures by Scheuer Art Metal Mfg. 
Company, New York City— 
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Today ... 


JANUARY, 1944 


FIXTURES 


many producers of other types of display 


equipment, it is not a problem of labor 
with fixture manufacturers; it is a short- 
age of raw materials, pure and_ simple, 


and that shortage will continue until the 
end of the war or until victory is so near 
that metals and plastics can be diverted 
from war production. 

Under these conditions, about all fixture 
manufacturers can do is to make available 
whatever items they may have remaining in 





Beg 


—The plastic cage unit is 22 inches high by 13 
inches wide, with a shelf of “Aquaplate."" An 
adjustable glass shelf on the drape stand at the 

right does not appear in this cut— 
stock, and to caution displaymen to take the 
best possible care of the fixtures they now 
have. 

The metal and “Lucite” fixtures which 
illustrate this article are by the Scheuer Art 
Metal Manufacturing Company, New York 
City, and exemplify the fact that some pre- 
war fixtures are obtainable, even if in lim- 
ited quantities. In the center photograph is 
pictured a hanging cage unit 22 inches high 
by 13 inches wide with an ‘“Aquaplate” 
shelf. In the same illustration are a two- 
shelf displayer and two drape stands of dif- 
ferent sizes—the second of which having an 
adjustable glass shelf which does not ap- 
pear in the picture. 

At the upper left are two- and three-way 
hat stands of 34-inch “Lucite” with sponge- 
rubber tops, while the two illustrations at 
the lower left show typical shelf-displayers 
of 34-inch “Lucite” with “Aquaplate” 
shelves. 

Some display houses have been experi- 
menting with substitutes for metal and plas- 
tics for fixture construction, and an espe- 
cially pleasing line of wooden novelty fix- 
tures is being shown by General Display 
Corporation, Cincinnati, as pictured in the 
two final illustrations. The fixtures take 


Are News 


OY 


—Clever displayers of wood have been devel- 

oped by General Display Corporation, Cincin- 

nati, to tie-in with the production theme of 

today. The above shows a "steel" beam unit 
finished in white stipple— 


the form of wrenches, “steel” beams, and 
the like, and are especially appropriate in 
these days when construction of all sorts 
stands for ultimate victory. 

Immediately above is seen a steel beam 
displayer with two shelves; it is of all-wood 
construction, finished in white stipple; the 
unit stands 18% inches high by 22 inches 
wide and is 5 inches in depth. At its right 
is a drape stand made of the same materials 
and in the same general pattern. 

Below at the left a big pipe wrench of 
wood supports a length of wooden pipe with 
slots for the display of ten ties. The unit 
has an Il-inch base and is 23 
height. At its right a 40-inch wrench sup- 


ports two shelves and serves as a displayer 
for men’s footwear and hose. 





—The pipe wrench of wood supports a rod on 
which ten ties can be displayed. At its right 
is a displayer for men's footwear and hose; the 


principal item is a wrench 40 inches in length— 
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Past... 
Present... 
Future... 


IR THE PAST it has always been Scheuer 

for an outstanding line of display fixtures. . . . 
At present a limited but select stock of fixtures is still 
available in spite of the fact that the Scheuer plant is 
devoting its efforts to war production; these fixtures can be 


ro) 


seen at your jobber’s showroom, or at our New York City 
office. ... 

As for the future, even now Scheuer is planning a 
distinctive new line which will go into production just as 
soon as Victory is won. Then, as usual, look to Scheuer 


for notable achievements in the 





design and production of 


display fixtures. . . 


ART METAL 
MFG. CO. 
307 WEST 38th ST. 
NEW YORK. N., Y 
Tel LAckawanna 4-3005 






















24 





DISPLAY WORLD 


TELEVISION ..... 
Next Step For Retailers 


By |. A. HIRSCHMANN, Vice-President* 
Bloomingdale Bros., Inc., and Metropolitan 
Television, Inc., New York City 


Felevision has had so many false starts 
that one is certainly sticking his neck all 
the way out to make any predictions about 
it or its use. I don't think any responsible 
make any prophecies on 


But we do not have 


person wants to 
any subject these days. 
those of us who 


to prophesy to plan, and 


are interested in all the possible ways of 
getting in touch with people now and in 
the future can not afford to ignore the end- 
less possibilities that television will offer. 

I am just assuming that it will come as 
may 


service for our people. It 


come in some variation 


a regular 
be delayed. It may 
of the forms that we have been seeing, but 
it will be Nobody can stop it. 
The people who might delay it or 
those who would like 


here 
inte! 
fere with it may be 
wonder and an 

That would be 
retarding its de 


to make it an overnight 
overnight profitable success. 
the most deadly means of 
velopment. 

I am told 


have 


that technically most of the 


bugs been taken out of television 


*Delivered before American Marketing Associa 
tion, Hotel Sheraton, New York City. 
1943 


December 15, 


through the coordination of the best engi- 
neering minds working under the auspices 
of the in the war. Program- 
ming even had a start. And that’s 
a field that will interest all of us and will 
call for the best imagination and the best 
implements that we 


government 
hasn't 


have learned to use in 


other related arts. I have absolute faith 
that we will learn how to do it well and 
learn how to do it inexpensively. I also 


think that we will probably learn the hard- 


est way, which in the long run is the best 
way and the way we seem to do things in 
this country. The most dangerous kind of 
thinking that we can indulge in is along 
these lines: 

(a) That aiter the 
war there will be a fully operating television 


immediately or soon 
set in everybody's home such as the ones 
that now have radio sets. 

(b) That television will be so revolution- 
ary that it will interfere with or frustrate 
the moving picture business, the radio busi- 
ness, the newspaper business, and change 
the habits of the American people. 

We ought to know now from the history 
of even our most exciting developments in 
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—Display and advertising get a closer rela- 

tionship under television. Here television 

presents the display advertising section of a 

newspaper during a General Electric dem- 

onstration over WRGB. Note the familiar 
display props— 


—Hirschmann, author of this article, believes 
much of a store's television advertising must 
be handled by the display department. Note 
how this is borne out in this staging for a 
fashion show, televised by General Electric— 


the fields of communication and entertain- 
ment that it doesn’t work that way. Moving 
pictures are just beginning to become less 
sappy, more intelligent and well integrated. 
Our memories are probably short, for most 
of us forget that from 1920 to 1929 in the 
boom of the first war radio 
went through fumbling preparatory stages 
Television will also come gradually. If it 
doesn't, something will be wrong with it. 
Just as we moved into an unparalleled 
boom in advertising, with radio selling its 
head off, we suddenly learned that the tech 
nical method for broadcasting was outmod 
ed; that FM, or frequency modulation 
would supply a much more desirable serv 
ice; that radio principals were rushing 
head-on to develop this new field which in 
replace our present AM 
radio. This ought to provide kind 
of a lesson that there is no final technical 
word when you are dealing with the ethe: 
frontier that we know o 
in the field of the Our steps 
ought to be bold but well aimed. And w 
always anticipate the possibility o 
[Continued on page 50] 


postwar era 


evitably would 
some 


There is no last 
unknown. 


must 
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Practical beauty is exemplified in Mileo Mannequins. 

Fine sculptors model the unusually graceful and flowing lines. 
Painstaking craftsmen construct them of perfect materials. 

Cash register bells ring with Mileo Mannequins on display. 
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What's The Situation On 
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DECORATIVE PAPERS? 


More manufacturers of decorative dis- 
play papers are showing an optimistic atti- 
tude toward the future than was’ the case 
six months ago, even though no more of 
their products will be available for display- 
men this year than in 1943 and there is the 
possibility that even less will be obtainable. 

Their cause for optimism is based on the 
fact that the paper situation shows signs of 
changing for the better. since the War Pro- 
duction Board has stated that Canadian 
shipments of wood pulp will probably be in 
excess of anticipated demands (as restrict- 
ed) for the first half of 1944. This would 
permit stock increased at the 
present time, and the manufacturers are de- 


piles to be 


voutly anxious to see this an accomplished 
fact. 

But it must be remembered that there will 
be little, if any, paper left for display uses 
after other needs are met. Manufacturers, 
therefore, must depend only on what they 
have on hand the first time, according to a 
spokesman for a prominent firm, and this of 
course has been cut to 6624 per cent of the 
previous rate of consumption. 

The same individual, who requests 
he remain unidentified, “The 
question at the moment is probably one of 
the brightest factors in the whole picture. 
While some congressmen have spoken about 
the need for some form of legislation pro- 
viding for the channeling of labor into re- 
quired areas, a greater weight of evidence 
point to the fact that we are 
over the hump in manpower requirements. 


that 


states: labor 


seems to 


The anticipated cut-backs by the armed 
forces should relieve this critical situation 
in the worst areas. Excluding unforeseen 


factors, the labor situation should improve. 
future 
are of course the ending of the European 


“The big question marks for the 


phase of the war and the degree to which 


cut-backs by the armed services will release 
raw materials for other manufacturers. 
There is reason to believe that we are 
nearing the peak of the crisis in raw mate- 
rials and that the condition may improve 
during the first six months of 1944. On the 
other hand, a large part of last year’s con- 
sumption has undoubtedly been made pos- 
sible by manufacturers utilizing inventories 
of raw materials and finished products, so 
that a considerable improvement will be re- 
quired before it is reflected in the stocks 
available for the displayman. 

“Displaymen have been cooperating with 
this branch of the industry by ordering fur- 
ther in advance than in the past—a prac- 
tice which must be continued and extended 
even more in order to obtain requirements 
from the dwindling supply.” 

In the meantime, firms specializing in the 
manufacture or processing of decorative 
display papers are continuing to produce 
new lines or to continue items which have 
been time-tested and are now staples in the 
display field. For instance, the first photo- 
graph with this article shows a very novel 
and beautiful “Petaltone” spray pattern pro- 
duced by the Timbertone Decorative Com- 
pany, Inc., New York City; it is particu- 


larly adaptable to spring displays, being 
available in green on yellow, yellow on 


green, or yellow on pale green. 

This is followed by another brand-new 
item introduced for the first time this month 
by Facil Fabrics Company, also of New 
York City, under the name of “Facil Dia- 
mond Tuft.” It is achieved by embossing 
regular “Facil-Fab” with an unusual 
mond design as pictured. The company rec- 
for panels, show- 
case trims, flooring, novel backgrounds and 
other similar display applications. A num- 

[Continued on page 69] 


dia- 


ommends it particularly 





—Top: This is the new ''Petaltone’ spray pat- 

tern just introduced by Timbertone Decorative 

Company, Inc., New York City . available 

in green on yellow, yellow on green, or yellow 
on pale green— 





















—Center: Introducing "Facil Diamond Tuft,"’ 

a product of Facil Fabrics Company, New 

York City made by embossing regular 

"Facil-Fab" with an unusual diamond design. 
It can be had in a variety of colors— 








—Right: These two products are from Abacot 
Displays, Inc., New York City, the first being 
known as "Quiltfoil'"—a deeply embossed pat- 
tern available in all standard colors; next is 
"Stone Wall,’ which is self-explanatory— 
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EMIL CORSILLO, Inc. 


1343 NORTH LA BREA AVENUE 
HOLLYWOOD, CALIFORNIA 


Designers off Sone Vlatr | ects 


| 
| a IS gratifying to feel that in a small 


way we have had a hand in all the outstanding dis- 
plays throughout the country in the past years. 





FOR this we sincerely thank all of the Man- 

nequin manufacturers for the wonderful distribution 
of Corsillo Wigs, and all the displaymen for their 
wise and careful selection. 


ONLY because of this splendid co-opera- 
tion have we been able to serve you so well, and 
with its continuance we promise to give you better 
service and more outstanding designs than in the 


past. 




















a 











Display 
SPECIALTI 


Company lists such items as a Lockheed ''Lightning," a ‘Thunderbolt,"’ 
patrol bomber, Flying Fortress, Martin Bomber, “Jeep,"’ PT Boats, tank 
destroyers, and the General Grant tank. The last-mentioned is pictured 
here. It is 19 inches by 12 inches, of heavy material processed in white, 
| yellow, olive-green, blue, black, gray and red— 


DISPLAY WORLD 


No Shortage Of 


—Among its group of die-cut military display decorations, Reyburn Mfg. 





JANUARY, 1944 


—Left: a group of marine die-cut decorations 
by Reyburn Manufacturing Company, Phila- 
delphia. The anchor is of heavy display mate- 
rial processed white, dark blue, light blue and 
light brown. . . . The life-buoy is similarly 
treated for realism, as are the ship lanterns; 
one of the latter has a red lamp and the other 
one a lamp of green. The company also offers 
a wide variety of other display specialties— 


—Above: ''Wheelbarrow with Rose Decor"... 
one of several themes offered by W. L. Stens- 
gaard & Associates, Inc., Chicago, in the 
firm's new spring line. This unit has a sturdy 
wood cabinet construction and is finished in 
oil colors. It is 70 inches long, 20 inches wide 
and 30 inches high. . . . Stensgaard also is 
putting considerable emphasis on Mexican at- 
mosphere in other units being presented now— 


Here is the situation in the display spe- 
cialties manufacturing field, as expressed by 
various factors. 

W. L. Stensgaard, president, W. L. Stens- 
gaard & Associates, Inc., Chicago: “It is 
our belief that the labor situation for the 
display industry will become more critical 
in the next few months. Many display or- 
ganizations, like ourselves, are doing a con- 
siderable amount of war work. 

“There will be more problems about ma- 
terials for use in displays. Many of the 
materials are now under restrictions. Lum- 
ber will be more difficult to obtain in the 
next few months. Finishing materials: are 
dificult to obtain and are of rather poor 
quality. Paper products are under severe 
restrictions and quota. All of these mate- 
rial problems place definite limitations on 
ability to produce any quality of display 
materials. 

“The display trend, so far as our products 
are concerned, will be more directly asso- 
ciated with the promotion of fashions and 
also associated with the promotion of Mexi- 
can and Pan-American colorings and de 
sign. Fashions are the class of merchandis¢ 
that are more obtainable than house fur- 
nishings, appliances and other merchandise 
sold at retail; fashions will be called upon 
to hold up more than their usual share ot 
volume. We predict that retail volume will 
show a decline as compared with a year 
ago. 


“There is real difficulty in the shipment 
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From Cupids To Classics 


Whether you are looking for a pair of angelic cherubs, a Chinese war-dog, Cupids in mili- 
tary hats, or a replica of an ancient Greek urn . . . Silvestri has them all. The soldier and 
sailor Cupids above are 22 inches high . . . $12.50 each. The vases: 1570-A, 28" high, 15" 
dia... . $18.50; 1571-B, 20" high, 15" dia... . $12.50; 1575, 11" high, 10" dia. . . . $7.50; 
1576, 30" high, 15" dia. . . . $20; 1573-D, Cherub vase, 24" high . . . $12.50. Our new Spring 


line includes dozens of fascinating numbers. Write for additional details. 


Silvestri Art Mfg. Co. 


710 W. WASHINGTON BLVD. CHICAGO 
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—Left: also offered by Stensgaard is a beau- 

tiful "Rose Comura" and the "Rose Screen” 

pictured here. This has three panels done in 

American Beauty rose colors against a deep 

blue background. Each section is 15 inches by 

90 inches, with an overall size of 45 by 90 
inches— 


—Center: a background by Timely Service, 

New York City; it is 40 inches by 60 inches in 

size and consists of a silk screened card in six 

colors and featuring a hand spray. The lyre 

is made of flowers appliqued in place. The 
unit has a wood frame backing— 


of displays. Cartons can not be used and 


other materials are a poor substitute and 
more expensive. There will be some re- 
use of shipping containers, but this has 
many problems and again is more costly. 


The railways are doing an excellent job of 


handling transportation. There have been 
limited delays. The express company 
congratulated on the 
service it has maintained. Retail stores must 
about 


and must expect to pay for the cost of pack- 


ver) 
is especially to be 
learn to be more patient deliveries 
ing and crating in the future on materials 
that without addi- 
tional cost. 

“Display 


normally were packed 
managers will be 
further in 
rder to get their rightful share of products 
Any plant operating today 
schedule its production in 
both 


required to 


place orders) much advance in 


and deliveries. 
must carefully 


relationship to materials and man- 


power. By reason of this, production must 
be scheduled and forecast at least ninety 
days in advance. Many stores will place 
their orders for Christmas materials as 


May and June. Others who wait 


until a later date will be disappointed in not 


early as 


obtaining materials, mainly because of man- 
limitations with manufacturers.” 


R. ©. Schmutzler, The Reyburn Manufac- 


power 


turing Company, Philadelphia, reports : “The 
labor situation, insofar as our production 1s 
concerned, is critical. The extension of the 
drait to fathers of draft age is now claim- 
ng emplovees who heretofore were exempt. 
The labor 


situation so far as it concerns 


—Lower left: one of a number of patriotic ex- 

hibits being produced by Advertisers Displays 

& Exhibits, Inc., St. Louis. The displays are 

executed in full color, with three-dimensional 

properties. Stressed is the theme of local war 

production, plus the use of such war products 
in actual battle— 
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us is by no means as favorable as it was six 
months ago. 

“The situation regarding raw materials 
is very critical and from all appearance; 
will become worse rather than better durin 
the next three to four months. All pulp no\ 
being produced is now allocated by the Wa 
Production Board to the war and food i 
dustries and we are allocated what littl 
excess there may be. At the moment, w 
have no way of telling when this unfortu 
nate situation will change for the better. 

“There is a definite trend toward greate 
use of paper-board displays of the simple 
type requiring little or no skill for installa 
tion. This is no doubt due to the shortag: 
of experienced displaymen. 

“The availability of shipping containers 
is: a serious problem as none can b 
obtained under present WPB rulings. Thi 
only 


very 


solution to this problem is for put 
return all cartons 
through the proper channels to us for re 


chasers of displays to 


use.” 
The 


display 


limiting of materials available fo: 
has had its advantages as well as 
handicaps, Emanuel Freund, 
Decorative Plant Company, New York City, 
who says: “It is our belief that 1944 will 
i limit the opportunities of those 
in the display field to produce outstanding 


Our firm, tor example, has had 


according to 


In no Way 


creations. 

remarkable success in developing the us¢ 
of hand-rubbed, pickle-pine finish woods to 
replace critical Many beautitul 
effects with tables, 
screens, novelty holders, platforms and gen 
utility fixtures. In the 
we have been able to make other substitute 


materials. 


have been obtained 


eral same manne! 


materials perform creditably to serve the 
purpose of the displayman.” 
Comments Leo Fidler, Timely 
New York City: “Concerning the labor situ 
ation, we very definitely have been hit quit 
hard, but, by and 


problem by 


Service 


large, we solved this 


working further ahead in out 
display programs. 

“Concerning raw materials, this has been 
an especially weak point in expanding ou 
line. 


situation by 


Here again we have tried to solve thi 


ordering much further in ad 


—Below: full-color lithographed prints beveled 
and mounted on a silk screened background 
feature this unit by Timely Service. Paper 
sculpture drapes in patriotic colors are ap- 
pliqued. The unit has a wood frame backing. 

Size. 60 inches by 40 inches— 




















sled 
und 


iper 


ing. 
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Love is sweeping the country!!! 


3 DIMENSION DISPLAY PORTRAITS 


for a Sentimental Spring... 











PICTURED IS JUST ONE OF TH 
3 DIMENSIONAL PANELS WHIC 
YOUR BATTERY OF NEW SPRING WINDOWS. 
MAN ... SOLDIERS, GOBS, MARINES ... WITH HIS FAVORITE PIN-UP GIRL. 
SCENE CARRIES THE CUPID SWAG MOTIF. 
READY TO USE. FOUR FEET SQUARE. 


E SERIES OF SIX GAY, WHIMSICAL FLIRTATIOUS 
H STRIKE JUST THE RIGHT NOTE AS A THEME FOR 
EACH SCENE DEPICTS A SERVICE. 


EACH 
MOUNTED ON HEAVY BEAVERBOARD, 


PRICE: $35 Each 


10 
15 E. 22nd STREET NEW YORK CITY 


SEE THESE AND OTHER SMART SPRING DISPLAY IDEAS ON EXHIBIT IN OUR SHOWROOMS 













































































—Upper left: the practical application of 


"Kwilt Blocks’ in a window display is pictured. 
"Kwilt Blocks’ are a featured item with Ma- 
haram Fabric Corporation, New York City— 


—Above, center: a three-panel screen by Dec- 

orative Plant Company, New York City. Made 

of all hardwood, with 24-inch panels; 7 feet 
overall. Two-way hinges are provided— 


vance than formerly, so that we were sure 
of our supply before we went into produc- 
tion on any of our displays. 

“As for the display trend, we find the fol- 
lowing facts speak for themselves. Stores 
have been so badly hit in their display de- 
partments by the manpower shortage that 
they accepted ‘idea’ displays much 
more readily than previously. While cut- 
and-dried units based on prewar traditional 
events are out for the duration, very little 
has been done to supplant these units with 
more timely approaches. We have tried to 
fill this gap by creating displays based on 
which fit in with the war develop- 


have 


ideas 
ments. 

“The shipping problem, as far as cartons 
are concerned, frankly, stumped us. 
\fter our present supply of cartons is ex- 
hausted we do not see at this stage where 
the road will lead. Of course, we 


has, 


have ex- 


—Center: these two wigs are by Emil Corsillo, 
Inc., Hollywood, both of them being of horse- 
hair. The upper wig is of the platinum blonde 
type; the lower one is called "golden blonde''— 


—Lower left: Timbertone Decorative Com- 
pany, New York City, is the source of the 
"Flagstone" material pictured here. It repre- 
sents a broken slate walk with grass filler lines— 






































—Above: another unit by Decorative Plant 

Company. This is a lattice dowel screen, 6 

feet 3 inches high by 4 feet 7 inches wide. It 
is made of carved dowel rods— 


perienced transportation problems and de- 
lays in recent months, but we find that these 
can be eliminated by educating our cus- 
tomers to order earlier to allow more time 
for shipping. This problem has not been 
serious with us.” 

Maharam Fabric Corporation, New York 
City, reports that for 1944 the firm is mak- 
ing real progress in overcoming the handi- 
caps that mills are 
producing for the war effort. The resulting 
shortage of fabrics has, in many cases, been 
met by the perfection and introduction of 
substitutes in the form of papers and novel- 
ties that have helped bridge the gap. While 
there is no accurate forecast of the future 
possible, according to Maharam, the firm 
believes that rayon will, most likely, be out 
for the duration. Other fabrics are still! 
available from stock, the firm advises, and 
it will be able to continue to supply display 
during 1944.  Leatherettes, satins, 

leathers and plushes will be = ob- 


imposed by the fact 


needs 
velours, 
tainable. 


Regarding grass mats, M. T. Eaton, Eaton 


—Below center: looking over one of the grass 
mats in which Eaton Brothers Corporation, 
Hamburg, N. Y., specializes. The firm also 
furnishes a circular mat for small displays— 


—Below: a "United Nations Plaque” by Men- 

ard & Tabery, Los Angeles. The background 

is 56 inches by 21 inches, and the "V" is 52 
inches high— 
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EXOTIC IS THE WORD FOR -- 
8 
‘ : Petalpanels 
8 
e (A PETALTONE PRODUCT) 
® A new and orginal technique has been 
e developed by TIMBERTONE for pictorial 
etaltone: = 
Ss, e PETALPANELS are hand treated in relief 
e creating a depth and beauty as natural 
: as nature. Petalpanels cannot be sampled 
As delicately colorful as a fresh fallen * muni be seen ia fall cleo to enpecciate 
petal. PETALTONE, in Pastel Pink, Yel- ’ their true beauty and decorative value. 
low. Green, Blue and Lavender trans- e Ask your jobber to show you Petalpanels. 
plants the delightful sense of Spring’s ae Tee 
‘ freshness into your very windows. e 9 it 
Available in SOLID COLORS, VARI- ¥ Riis Sd tk 
COLORED, TWO TONED and SPRAY sd 
PATTERNS. e 
Se I e 
aie 2g 
e ° Bi.) * ‘; 
n Lge 
a 
k yhS. & - 
Oot g. 
Ske é 
€ ; iy e qt YY . 
n 7 ® " 
2 & a Lit 
F ® 
: * 
e 
n e 
it e 
ll F: e 
d ets ee aS ee Ne: * 
y : a pe Boe So eos Ace PY" aE e 
S, SPRAY PATTERN TWO TONE ° 
r No. 960—Green on Yellow No. 963—Pastel Green & Yellow ® ins , 
No. 961—Yellow on Green No. 964—Pastel Pink & Green * No. 966 — SPRING WOODLAND 
” No. 962—Yellow on Pale Green No. 967—Pastel Pink & Blue e Illustrated) 
ae gorse OS aio eee SO 75 ut ...... iter .$9.75 A vista of blue sky and sof! white clouds through colorful 
BOE IG? icons cane oo mee $4.00 x2 ..... $4.00 bd foliage in Reds, Yellows, Greens and Browns. 
ns oe ¥x8" $9.00 
n, SOLID COLORS Ps 
50 No. 950—Pastel Yellow No. 953—Pastel Green e No. 965 — VERDANT FOREST 
‘a No. 951—Pastel Pink No. 956—Vari-colored (Not Illustrated) 
No. 952—Pastel Blue No. 957—Pastel Lavender ® Forest foliage in soft Browns, Greens, Yellows and Rust 
<i ee Cee ee CEe Rene eee en rar ..- $8.25 ey against a background of Cool Green. 
4 3’x 8’ ......$3.00 plus 50c cutting and packing charge @ 3’x8’ $8.00 
) 





DECOTONE PAPERS 


The newest TIMBERTONE PRODUCT. Words cannot de- 
scribe their beauty. Have your jobber show you these 
colorful designs in Gold and Pastel Shades. Just the thing 
for different wall and showcase treatments. You'll like them. 












| dt i in oo dais TIMBERTONE DECORATIVE CO., INC. hy Yous : i. " ° ? Ls 


COMPLETE LINE OF TIMBERTONE PAPER VENEERS: OAK, HONEY PINE, COLONIAL PINE, WALNUT, 
BIRCH, BRICK, STONEWALL, FLAGSTONE and FIELDSTONE WALLS, GRASS and STONE PATHS 





IN GOLD 
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@ WHATEVER else may be said of America, it IS a business country, and it “means business” 
today in fighting this war. Like most of the manufacturers, we would like to get back to our 
peacetime business, the main part of which is the production of metal display fixtures. ALL of 
our metal construction today is on vital war materials. After the war, we will be in a better 
position than ever to furnish you with sales stimulating metal displays which pay for them- 
selves many times over in profits to you. Yes, Darling Metal Display Fixtures are truly worth 
their “wait” in gold. If you went to be one of the first to see our postwar catalog, drop us a 
line NOW. We are producing some displays of non-critical materials, which are available 
today. Write for catalog 170, L. A. Darling Company, Bronson, Michigan. New York Offices 
and Display Rooms: 735 Marbridge Building. 


KE DARLING 


The Name to think Of First in Display 



































































—Left, above: one of the numerous novel dis- 

play specialties being offered this spring by 

Earl W. Gasthoff Company, Danville, Ill., in 

addition tc the firm's line of floral decora- 
tives— 


—Left: these items are easel 'Displayettes” in 

various sizes, offered by Metal Displays Com- 

pany, Chicago. Included in the firm's line are 

metal card holders, ticket holders, price card 
clip for shoes, etc.— 


Brothers Corporation, Hamburg, N.Y. 


states: “As the largest manufacturer of 
grass mats for store window displays, we 
are looking ahead to a fairly satisfactory 
year in 1944. The labor situation is. still 
rather acute, but it has been so for over a 
year, and we think it will be no worse in 
1944. Training new people, most of whom 


have never worked before in factories, has 
been a rather difficult task. 
of these people are now fairly proficient and 
we look for greater productivity from many 


How ever, some 


of them this vear. 

“The supply of raw materials is still short 
and still to 
tutes for the burlap backing. 


look for substi- 
This puts us 
in the cotton field, where the situation has 
grown the last month or 
We to believe that this situa- 
tion will ease somewhat before the spring 

We 
great 
Of course, the use of substitute 
to the material 
labor costs and slows down production in a 


we are forced 


very acute in so. 


have reason 
and arrives. 
are hopeful that this will not be 
a problem. 


summer display season 


too 


materials adds greatly and 


really unexpected manner. 

“The demand for grass mats for display 
than we 
difficulty in selling all we can possibly pro- 


is greater ever and look for no 
duce. 

“Shipping is very slow, especially by rail- 
road, and so the problem of keeping mate- 
are located 


The same is true 


rials on hand, even after they 


and bought, is a real one. 


—Left, center, shows how ''Flexglass'’ was used 

by Yardley's, Radio City, New York. The gun- 

metal finish mirror ‘'Flexglass'’ covered the 

entire floor. The material is by U. S. Ply- 
wood Corporation, New York— 


—tLeft: glass block displayers are still very 
much available, according to Art Products 
Company, Detroit, offering this illustration in 
evidence to show the rich effects obtainable 
by such displayers— 





—Above: a group of display accessories by 

Earl W. Gasthoff Company, featuring an ox- 

yoke, wagon wheel, and related items. The use 

of such display properties has been almos; 
universal recently— 


shipments to displaymen and it would 
their advantage to anticipate their 
as far as possible so as to allow for 
in delivery.” 


of our 
to 
orders 


be 


delays 
Since introducing the interchangeable wig 
for mannequins, Emil Corsillo, Inc., Holly- 
wood, has shipped—mostly through all the 
nationally known mannequin manufacturers 
-a total of 49,898 wigs; the latter part of 
1943 showed a production increase of some 
30 per cent. About one third of these wigs 
were of natural hair, the balance being oi 
horsehair. Facilities now being what they 
are, EK. A. Corsillo, president of the firm, 
recommends that instead of ordering new 
wigs, wherever possible displaymen send in 


their old ones for reconditioning and allow 
plenty of time for such work. The firm has 
discontinued all shipments to the display- 
men of Australia, England, South America 
and South Africa for the duration. 
After the war, Corsillo to 
nylon wigs in addition to those of real hat 
and horsehair, and one of the nylon wigs 1s 
featured in a “March of Time” film = which 
will soon appear. 
“No shortage and 
materials” is the novel statement mad 
a representative of the U. S. Plywood 
Corporation, New York City, in regard t 
“Flexglass.” The product is glass in flex- 
ible form applied _ flat, 
curved surfaces, bent around small columns 


plans have 


labor no shortage 0! 
raw 


by 


and can be ovel 


and so on. “Flexglass,” since it does not 
involve priority materials, is available 1 
unlimited quantities and in a wide range 0! 
colors. 

Metal Displays Company, of Chicag 
manufacturer of various types of card hold 


ers, hangers, clips and the like, reports th 
usual story on shortage ot help and an er 


ratic supply of odd sheet metal shapes re 


jected by war production inspectors — but 
which can be utilized in part for the pro- 
duction of small metal units of the typ 


represented by this company’s merchandist 
Shipping problems are in the same categor) 


according to K. A. Krentel, vice-president 
and adds a request that displaymen_ hell 
out by allowing more time between th 


order date and the expected delivery date 
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HOLLYWOOD 
MANNEQUINS 


By 


W. M. ZEPPEN-FIELD 


IT IS SMART 
TO USE 
ZEPPEN-FIELD 


WINDOWGENIC 
MANNEQUINS 








Exciting — High Fash- 
ioned — Utterly differ 





Early Delivery 





ent versions of Holly 





Guaranteed 





wood Mannequins, and 






with reason — These 
For information, 








eo ee Zeppen-Field Creations 
have the lovely perfec- 
tion of styled, custom 
built figures; all obtain- 
able in either Flexible or Rigid poses. 
Other features include: Removable and 
interchangeable Real Hair or Horse-Hair 


Wigs. All interchangeable Arms, Hands 
and Waists. 


W. M. ZEPPEN-FIELD 
STUDIOS 


923 N. Cole Avenue 
Hollywood 38, Calif. 


















Think 








Nineteen hundred forty-four is no year to 
make predictions, and no doubt it will be a 
vear of upsets that will upset the upsetters, 
as well as the bettors. Listening to the fore- 
casters of the future in times such as these 
reminds me of the orator who was predict- 
ing at great length in front of an audience 
Talking in = various 


of restless Hoosiers 


parts of the banquet hall became so loud 
that the chairman stepped to the rostrum 
and rapped hard for order with his gavel. 


The gavel, however, not being used to such 


violent treatment, separated at the handle 
and the mallet part flew out and hit a gen- 
tleman near the front. The speaker con 
tinued his words of wisdom, paying not the 
slightest attention to what had happened. 
The gentleman who received the mallet on 


his forehead raised his head a bit and said: 
“Hit me again, I can still hear him talking.” 


begins its 
DIS- 


In baseball parlance, it 1s 


This column with this issue 
seventh and, we hope, lucky 
PLAY WORLD. 
time to stand up an stretch, so here goes 
Stretching high on the shelf [ find my first 
the third 
graph: “The beginning of the new vear is a 
and think. 
faith in our jobs and our 


vear in 


column and read this in para- 


eood time to pausc [t 1s a good 


time to renew 


every display person interested 


oul 
fellowmen. 
in his or her profession has made some mis- 
We all have slipped 


up on some things anl deeply regretted do 


takes in the past year. 


ing others, but every one is entitled to more 


than a past—we all are entitled to a future 
So at the beginning of this new vear we 
all can step up to the batter's box of life, 
ready to play the game of display with the 
score board clean.” 


Writing tor DISPLAY WORLD has been 
a very pleasant pastime. Deadlines come up 
and slap you in the face sometimes when 
rather be out 


book, but 


golt or 
from 


playing 
kind 


you. would 


gP00d words 


reading a 


readers through the mail or in person repay 
for this a thousand times over. I am very 
humble and ofttimes much afraid when | 
sit down at my typewriter and perhaps if 
I could look out into the faces of all my 
readers, I would hide under the desk. I 
have two editors who have been a = great 


help and inspiration to me good wite, 
who reads my column first, and R. C. Kash, 
editor of DISPLAY WORLD, who reads it 
I will be the first to admit that the 
waste baskets at home and at the 
Kash’s desk have received some of my worst 
stuff, for which I am duly thankful and | 
My part in this maga- 
and it is the 


my 


second. 


side of 


know you are, too, 


zine, however, ts small 


very 


ee By FRANK G. BINGHAM 





DISPLAY WORLD 


Lis aver 





magazine as a whole that 1s valuable to the 
display Under its able editor 
and the good management of Nate Silver- 
blatt, this magazine has held up the high- 
Its platform on 


profession. 


est standards of display. 


the editorial page each month may not be 
noticed, but its six principles have been 
kept to the letter. Through its pages is 


shaped the destiny of our display profes- 
sion, now and in the postwar era. It rep- 
resents the voice of all display peoples, not 
one group, and its truthful and 
forthright reporting of facts by its editor, 
regardless of where the chips may fall, has 
faith and 
associated 


section. or 


sealed its with bonds of 


pages 


1 
friendship. I am proud to be 


with such a magazine and I know you, too, 
join me as readers in this small tribute to 
the men who make this monthly visit with 


vou possible. 


Note to the editor: Please do not toss the 
above paragraph in the 
cause it is the whole truth and I will keep 
on sending it in until you do publish it. 
Yes, that is in the form of for 


1944! 


waste basket, be- 


a resolution 


This column each vear at this time selects 


“The Displayman of the Year.” Last vear, 


l.. S. Janes was selected for his fine work 
with the Victory Display Committee. This 
year we find many men in display worthy 


of this token of words, but one stands out in 
height, personality and accomplishment. His 
work as president of one of the few great 
and active display clubs of today, his out- 
standing work of creating a Market Week 
the when things 
looked) gloomy, his reporting of Chicago 
display in DISPLAY WORLD, and his fine 
display work at Madigan Brothers, Chicago, 


for display protession 


merits our highest praise and approbation. 
So reader friends, | 
the year, Jack 


your approval, 
the 


with 
present displayman of 
Pollari! 


Wordisplays in “44: Lieut. Al G. 
stationed at Fort Knox, Kentucky, sent 
Christmas dinner menu card he 
designed the Armored School, Instruc- 
tor Regiment. Cn the was a Santa 
Claus dressed as a chef holding a plate of 
turkey in the form of an armored tank with 


Parke, 
me 
a clever 
for 
cover 


the driver on top with his fork ready to 
go to work. The footnote at the bottom 
of the menu, referring to creamed corn, 


similarity to the regular chow 
coincidental and expressly the 
views of the quartermaster service.” Al 
Parke, as you well know, was formerly a 
Write him at 


said: “Any 
is purely 


designer for Stensgaard. 
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Headquarters Company, 01017668, Instruc- 

tor Regiment, A. S., Fort Knox, Kentuc!l 
January, 1944—not bad, eh? Februa 

1944— some baby! March—nothing cold 


about her! April, 1944—what a_ look 
Yes, 1944 looks like an interesting y 
when you're looking at Phil Goldbery’s 
idea of what a vearly calendar should 
Schack’s certainly stole the show w 


Artist MacPherson’s sketches. That Chris:- 
mas card of Silvestri’s by the same art 
wasn't exactly a blackout for public: 
either. Nice going, boys, especially sin 
Issquire had its ears pinned back by t 
postmaster general. George Krotz ai 
Paul Gruenwalt of Garrison-Wagner Cor 
pany’s Chicago office jumped into mari 
and sailor uniforms recently. . . . Robert 
Davies, formerly display manager, Purcell 
Jacksonville, Fla., is enjoying the wint: 
blasts at Great Lakes Naval Training Sta- 


also of 


tion. Don Springer, Levy's, 
Jacksonville, invites me down 
tan. My boss, not reading this, decides to 
go himself. Harry Coughlan, display 
director, Pollock Company, Fort 
Smith, Ark., reports: “Miss Jerry Owens re- 
places Clay Gorman at J. C. 

enters government work. At 
Jerry Jackman the windows 
Ware McMurtery at Hunt's is in war work, 
giving his store his spare time. 
Hoffman at the Store is more than 
iriendly with his draft board. At Pollock's 
\rcade we two cardwriter brothers, 
Bill and Raymond Pharis, now members of 
the Air Force. 
Africa, 
bombing missions 


for a sun- 


Stores 


Penney’s. Clay 
M Iss 
pretty. 


Sears’, 


keeps 


Rowe 


soston 


have 


service in Sicily and Italy with 


forty (190 flying hours) 
to his credit. 
match his 


now 


anxious to 
record. Alfred Carson is cardwriter 
and Miss Margaret Bush is assistant in dis- 
My son, Jack, is serving in the Coast 
Guard.” Thank you, Harry Coughlan, and 
IT wish I had more Southern reporters 
you. The Bill and Raymond Pharis com- 
bination of cardwriters from your store are 
the kind of fellows that will letter the ene- 
mies out of existence with bullets instead of 
brushes. Don Basset, display manager, 
Max Adler Company, South Bend, got his 
short haircut and a free pass to the U. S. 
Army. Don president of the South 
Bend Display Club and a high-class manip- 
ulator of Ray QO. Larson, 
promotion manager, T. 
“Willis DeRoos is now 


Wings, 1s 


play. 


Was 


men’s wear. 
Sioux City, reports: 
in Italy with a hospital 
Tom Abker is in Naval 
Norman, Okla. 
hit, many 
house and working part time at display. 
Katherine Willet. formerly artist for L. L 
Wilkins, Pizitz, Birmingham, received her 
medical discharge ten before — she 
would have been commissioned a first leu 
tenant in the Wace. She returns to het 
job, which makes L. L. very happy. 

John Bronsing, son of Joe Bronsing, Gold: 
smith’s, Memphis, is fighting in the mud an 
hills of Italy with the Fifth Army unde! 
General Clark. Joe's son-in-law, Dr. Rob 
ert Goodall, is stationed in 


detachment, 


days 


London. 


Marshall Frank, son of Max Frank, Deco fj 
Plant Company, New York, is sta-§ 


rative 
tioned with the Air Corps at Seattle. 
[Continued on page 61] 


Bill recently was home from | 


Ray, who just received his | 
brother's @ 


like Fy 


S. Martin Company, § 


and § 
Flying Schoel in 
.. The help situation hard 
displaymen working in packing § 
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WINDOWS 


DISPLAY WORLD 


The Display Medium 
of Tomorrow... TODAY! 











One of a series for 
Stix, Baer and 
Fuller, St. Lovis— 
50th Anniversary. 


Wizardry in Paper... Magicin Appeal 


Our three dimensional displays are so different that they 
instantly catch the eye and command the attention. Only 
our outstanding artists, under the direction of Ugo Mochi, 
could capture the effects we create. 


CUSTOM DESIGNS and PRODUCTION WORK 


e DRAMATIC WINDOW DISPLAYS e 


INTERIOR ATMOSPHERIC STORE DISPLAYS 
e DEPARTMENTAL DECORATIVE TREATMENTS e 


INTERIORS 


Put a visit to our Showrooms on your “MUST” List 


STUDIOS, Inc. 


1] West 25th Street, New York 10, N. Y. CHelsea 3-6898-9 ©. 





ADVERTISING © DECORATIVE ARTS © EXHIBITS 
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ELEMENTS... 


article on the “Elements 


such 


In this second 


of Display” we 


factors as 
arrangement and balance, motion, 
and so on. We will take height 
It is not good practice to trim much 
The public is quite 


come to 
color, 
height, 
first 

higher than eye-level. 
lazy and if you make your displays the least 
bit difficult for them to see they will pass 
(I remember that in our old store 
vestibule windows. 


them up. 
we had what we called 
lo view these displays the shopper had to 
step up one step and enter the outer doors— 
and the least valuable windows 
in our entire front, because the shopper in- 
It was al- 


these were 
stinctively begrudged the effort. 
most impossible to get a buyer to take one 
of these To retain height in 
your display it is quite necessary to use 
pedestals, platforms, or displayers. You will 
find this is true more often in displaying 
accessories, drugs, and all small items. 

The most effec- 


windows.) 


The next factor is color. 
tive manner in handling color is to keep 
each one in its own group. You can use as 
many as you wish, but commence with one 
color and complete it before you go to the 
next. Color lighting is very effective, but 
you will probably notice that it ten- 
dency to distort the color of the merchandise 
unless it is skillfully Color lighting 
is quite the vogue in the larger stores and 
I might add here that there are now avail- 
screens or filters 
merchandise 


has a 


used. 


able some tints in color 
that are not 
color distortion as the darker shades 


Next 


They naturally go hand in hand. 


quite so bad in 


come arrangement and_ balance. 
To get a 
good arrangement it is necessary that you 
The simplest form of 
balance in the placing of 
item on one side and doing the same with 
another the other with a 
center unit as a pivot. However, there are 
other types known as off-balance displays. 


use proper balance. 


display is one 


item on side, 


For instance, you place one tall stand on 
one side and two slightly smaller ones on 
the other. This is considered good bal- 
ance. When you are displaying two lines 


of bulky or heavy merchandise in a window 
composed of three units, always place them 


on the ends, with a lighter unit in the 
center. The same principle can be applied 
in case you have one bulky unit and two 
light ones. Place the light units on. the 
ends with the heavy one in the center. 


Practical experience in balance comes with 
experimentation 

The last factor is This 
display will reap a big harvest, but appar- 
not a deal 
about it unless he or she is gifted mechani- 
cally. The method of obtain 
ing motion in display is to a turntable 
on which you can arrange a group of mer- 
chandise in many different effects and allow 
it to revolve. 
a number of mechanical motion pieces that 
can be purchased 1f your budget will permit. 


motion. type ot 


ently there is great one can do 


one common 


get 


There are, of course, quite 


By JOSEPH APOLINSKY 


Loveman, Joseph & Loeb, Birmingham 


HOW TO PLAN YOUR DISPLAY. Be 
sure that you know the policy of the store; 
that should be your guide in deciding what 
type of display will appeal to its clientele. 
For example, if it handles high-grade mer- 
chandise, the display should be very lightly 
trimmed with lots of white space; the back- 
ground settings should be made of better 
material. If the store is appealing to cus- 
tomers in the lower income bracket, or those 
who have to buy moderately priced merchan- 
dise, the displays should be more heavily 
trimmed. However, be sure always to make 
every display as attractive as you can, never 
forgetting your obligation to handle every 
piece of merchandise as neatly as possible. 

In planning your display, which may be 
of some special sales event or a presenta- 
tion of something new, you should find out 
all you can about the merchandise. If it is 
a sales item it is a good idea to know if it 
is being advertised and when, how much of 
it has been purchased, what price conces- 
sion is being made and why, and any other 





EFFECT OF COLORED LIGHT 
ON COLORED MERCHANDISE 
(General Electric Company) 





Color of Color of | Resulting* 
Light Merchan- | Color 
dise 
Red Red | Gray 
“: Orange | Red to Red-Gray 
se Yellow | Red to Red-Gray 
a Green Brown or Gray 
ss Violet Red-Gray 
? Brown Gray-Brown 
Yellow Red Red 
a Orange Orange 
ne Yellow | Yellow-Gray 
‘i Green Green 
- Blue Yellow-Green 
. Violet Yellow-Gray 
" Brown Brown 
Green Red Red to Black 
me Orange Dark Orange to 
Light Brown 
Yellow | Yellow to Gray- 
Green 
a Green Gray-Green to Gray 
o Blue Dark Blue to Blue- 
Black 
“ Violet Dark Gray to Gray 
” Brown Brown to Black 
Blue Red Dark Red to Black- 
Violet 
a Orange | Light Orange to 
Red-Brown 
e Yellow Yellow-Orange to 
Yellow-Brown 
Green Blue to Gray 
ee Blue Blue-Gray 
- Violet Lavender to Gray 
’ | Brown 


Red-Brown to Black 


‘The given color of light on the same color 
tends to wash-out the color unless there is 
some contrasting light present, in which 
case it makes the color much brighter. 
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isplay 


information the buyer can give you. If it 
is a style item, be sure to find out what ail 
the new features are, from whom or where 
it originated, if it is by a famous designer, 
or whether it features a new color or colors. 

It is common practice among the better 
stores to tie up their promotions, especially 
large events, with a pretty good amount 
of advertising space and display windows. 
By that I do not mean that all advertising 
is backed up with show windows; that 
would be practically impossible for some 
stores. Furthermore, it is not necessary to 
“tear out’ an ad as you do a window and 
hence it is much simpler for the advertising 
department to tie in with all promotions, 
large and small. 

Inspirations for display can be obtained 
from many material supplied by 
the manufacturer, or fashion or home maga- 
zines, trade magazines such as DISPLAY 
WORLD, Women's Wear Daily, Dry Goods 
Journal, Daily News Record, and_ others 
which completely or in part devote space 
to photographs of displays from stores in 
other parts of the country. 

For seasonal displays, such as those used 
in the spring, summer, fall, winter, and 
Christmas, one can get ideas from Mother 
Nature. Artificial flowers and foliage can 
represent the seasons, Santa and holly for 
Christmas, and similar aids can be secured 
for the mer- 


SOUFCES ; 


easily to create atmosphere 
chandise. 

Annual store-wide events have to be con- 
sidered in the calendar of displays for the 
vear, such as the annual August sale of furs, 
August blanket semi-annual 
furniture—usually held in August and Feb- 
ruary—and the anniversary sale. Some 
stores hold a Harvest sale in the autumn, or 
some special Christmas party in December. 
Here (Birmingham) there have been intro- 
duced tremendous one-day promotions such 
as the May day, October Record day, and 


sale, 


many others. 

In this connection, the displayman is 
usually expected to trim his entire front tor 
these one-day This 
of work before, and usually takes days ot 
work after to clear away the debris. Per- 
sonally, I am greatly opposed to these at- 
fairs, but the merchant usually gets large 
figures on these days and he naturally con 
siders it foolish to discard them. However, 
when you consider the expense he has gone 
to to promte a day like mentioned 
above, the mark-downs he has taken in re- 
ductions, the increase in added help—both 
selling and non-selling—and the tie-up ot! 
his delivery department, it is beyond me to 
these can be the least bit 


events. 


those 


see how “days” 
profitable. 

Displays can also be coordinated with ma- 
tionally merchandise, radio tie- 
ups, and special weeks such as National 
Baby week, Artcraft week, Friendship week 
National Cotton week, and the like. 


advertised 


sales of | 





requires days § 
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Yes. the displayman who has formed the habit 














ae of calling on Siegel for his requirements can 
sf PORTRAIT 
re OF A usually sit back and relax a bit more than the 

















DISPLAYMAN 
WHO HAS THE 
SIEGEL 
HABIT 





other fellow down the street. He knows from 










experience that no pains will be spared to fill 








his order accurately and just as rapidly as is 
humanly possible. For the house of Siegel was 
built around quality and service ... and those two factors continue 


to rule here even in these difficult times. 





Call on Siegel for the finest display equipment obtainable in plastics 


i and wood novelties ... mannequins . . . new creations of all kinds. 
of 

er- Write us about your requirements or visit our showrooms just off 
al- @ ‘ 

ree ae 

on Fifth Avenue. 


Nat Siegel 


39 W. 37th Street New York City 
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Always Effective ..... 
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PAPER SCULPTURE 


—Paper sculpture for spring offers a 
varied choice of units, poses, and 
colors, as shown by these examples 
from three different studios. . . . Top 
two units, by Allied Display Materials, 
New York City. . The two center 
pieces are by London Associates, Pitts- 
burgh. . . . The final two units are the 
work of RIP Studio, New York City— 


Just who was the first intro 


paper sculpture in the display field is 


person to 
duce 
a question that could be debated endlessly 
without reaching a= satisfactory answer. 
Several have claimed the distinction, all ot 
them in good faith. 


many developments in display, it would be 


Probably, as with so 


possible to find isolated instances of paper 
sculpture used decades ago. 

Something resembling paper sculpture 
was used in France a number of years ago 
under the “collage; it 
ot a background design in which portions 
of the background three- 


dimensional treatment by having other mate- 


name of consisted 


were given a 


rials appliqued in place. For example, a 
rose painted on the background might have 
imitation paper 
and fluffed out for the third dimension. 
Displaymen in several European countries 
tentatively with paper 
sculpture in one form or another before it 
Probably the first dis 
playman in the United States to get the idea 
was Edward H. Tackney, then with the 
\cme White Lead & Paint Company, De 
troit, and now with the Tool Shop Sporting 
Goods Company of the same city. 


petals of pasted in place 


were experimenting 


was tried over here. 


Tackney 


experimented with designs for advertising 
layouts in which the illustration was formed 
by photographing small paper sculpture fig- 
ures, and got some very. striking results 
The use of paper sculpture in this country 
first big impulse around 1938 and 
1939 when at least one RIP Studio, 
New York City devoted its attention to 
paper sculpture manufacture in a big way. 


Since that time it has become standard dis 


got its 


firm - 


play equipment and a number of firms are 
engaged in its production, usually in con 
nection with novelties and related items. 

\t the present time the demand for paper 
sculpture is probably at its highest since it 
was introduced, chiefly because of the pleas 
ing variety of effects obtainable with it, the 
fact that it can be custom-built for an indi- 
vidual store or produced in great quantities 
for syndicates, and because of the scarcity 
of other display materials. 


Like other display factors, those engaged 
in paper sculpture production have been hard 
hit by the situation, but 
able to maintain a satisfactory output despite 
another 
situation which is adding to their worries, 
and that is the lack of corrugated shipping 
The transportation of paper 
will arrive in good condi- 


labor have been 


this handicap. Just now there ts 


containers. 
sculpture so it 
tion has always been a problem with this 
Branch of the industry, and probably will 








loom still larger if substitutes for the corru- 


gated container are used. 

Speaking of the labor situation, in som 
cities this is by far the most seri@us prob 
Certal! 
times & 
craftsme! 


lem of the paper sculpture studio. 
cities, for example, even in 
do not have too many 
available, and the 
situation still more acute. 


normal 
artists or 






war has rendered the® 
While a studiofl 
in such a location might be able to handleg 
the general flow of work, during such sea 
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SIDE BY SIDE 


ISPLAYMEN and the N. A. D. |. are working side by side with the identica! 





goal in sight—*Progressive Merchandise Presentation” . . . Sales producing 

window and store displays are made from the products manufactured by N. A. D. I. 
f members. The contributing factor, which achieves outstanding results, is the 
imagination of the displavmen. This factor is highly developed in our country’s 

. displaymen today. It has produced thousands of stirring windows ... After the 
4 war, we will continue to work side by side to produce even finer displays—displays 
; which will se/l merchandise as never before... N. A. D. I. 1s planning now 
to do its part in this important job of “Progressive Merchandise Presentation.” 

Members of the 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 











‘ \dler-Jones Company ... Advertisers Display & Exhibits, Ine. \merican Fixture & 
Mfg. Co. ... Bliss Display Corp. ... Bulkley, Dunton & Co L.. J. Charrot Co. Coy, 
Disbrow & Co... . Crystal Fixture Co. ...L. A. Darling Company . .. Dazian’'s, Inc 
Decorative Plant Co... . Display Equipment Corp... . Gardner Displays Co . Garrison 
Wagner Co. ... Earl W. Gasthoff Co... . The Greneker Corp. ... Victor Haida Dis 
plays, Inc. ...B. A. Jacobs Co. ... A. Lutz... Maharam Fabric Corp. Mechanical 
Man, Inc... . Mileo Mannequins ... Old King Cole, Inc. ... Reflector Hardware Corp 
Schack’'s, Inc... . Schever Art Metal Mfg. Co. ... Sherman Paper Products Corp. ... Nat 
Siegel Fixture Co. ... Shoe Form Co., Inc... . Silvestri Art Mfg. Co. Standard Fixture 

Co., Ine: Staples-Smith Co W. L. Stensgaard & Associates . Jas. B. Williams, 

yrru Inc... . Display World, Associate Member. 

Cee: PROGRESSIVE 

| 
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MERCHANDISE 
PRESENTATION 
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—The little shepherdess combines tartane with paper sculpture to make a unit 3, 4 or 5 feet 

high. . . . And with Valentine's day in the offing, the Gay Nineties horse-and-buggy scene (5 by 

2% feet) is particularly appropriate. . . . And finally, spring flower clusters. . . . These three 

units are by RIP Studio, New York City. . . . The parrot in vivid colors is especially recom- 

mended by Allied Display Materials for South American tie-ups; it is 15 inches wide by 24 
inches high— 
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sons as Christmas and Easter the studio 
takes on something of the nature of a mad 
house. At least one firm started a night shiit 
to meet the problem and found that enough 
men and women who work at war plants 
during the day could be obtained to put in 
a few hours each night. The difficulty was 
in breaking some of them in to work of 
this nature. 

Reports vary on whether or not there is 
a shortage of materials in this branch of 
display. One studio says there is absolutely 
no shortage of basic material, and the stu 
dio has formed the policy of making the 
design fit the available stock. Several others 
follow pretty much the same pattern, basing 
their designs around materials they know 
they will be able to get. On the whole, 
it seems reasonable to believe there will be 
ample supplies for the production of paper 
sculpture in quantities to meet the needs 
of 1944. 

All studios are preparing their seasonal 
lines far in advance of their usual dates, 
and all are unanimous in asking that dis- 
playmen place their orders at the earliest 
possible time. Only through such coopera- 
tion will they be certain of getting their 
material in time. 

On the first page of this article is shown 
examples from the spring lines of three dit- 
ferent studios. The first two units — the 
balalaika and the rabbit with the accordion 

are by Allied Display Materials, Inc., New 
York City; the balalaika is 32 inches long 
and 18 inches in height; the rabbit is 49 
inches tall by 31 inches wide. The centet 
units are by London Associates, Pittsburgh 
with both the rabbit and bandwagon avail 
able in appropriate colors. The last two 
units are by RIP Studio, New York City 
and are excellent examples of the pleasing 
and novel effects possible with paper sculp- 
ture; the lamb is free-standing, is halt 
round, and is made of tartane and deco- 
rated with paper sculpture roses; it comes 
in 20-, 24- and 36-inch sizes. Decked out 
in their new Easter clothing, the two rab 
bits are also free-standing and_ half-round 
and come in 18-, 24- and 36-inch heights 

The parrot unit on this page is by Allied 
Display Materials, while the remaining 
pieces were executed by RIP Studio. 
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STARTING JANUARY [8TH 


IT’S UP TO YOU! 


TARTING January 18th, it’s up to you to lead the 
men and women working in your plant to do them- 
selves proud by helping to put over the 4th War Loan. 
Your Government picks you for this job because you 
are better fitted than anyone else to know what your 
employees can and should do—and you're their natural 
leader. This time, your Government asks your plant to 
meet a definite quota—and to break it, plenty! 
If your plant quota has not yet been set, get in touch now 
with your State Chairman of the War Finance Committee. 
‘To meet your plant quota, will mean that you will have 
to hold your present Pay-Roll Deduction Plan payments 
at their peak figure—and then get at least an average of one 
EXTRA $100 bond from every worker! 
That’s where your leadership comes in—and the lead- 


ership of every one of your associates, from plant super- 
intendent to foreman! It’s your job to see that vour fellow 
workers are sold the finest investment in the world. To 
see that they buy their share of tomorrow—of \ ictory! 

That won't prove difficult, if you organize for it. Set 
up your own campaign right now—and don’t aim for any- 
thing less than a 100°% record in those extra $100 bonds! 

And here’s one last thought. Forget you ever heard of 
all () ) 99 
Bonds under the Pay-Roll Deduction Plan. Today, thou- 


as a measure of a reasonable investment in War 


sands of families that formerly depended upon a single 
wage earner now enjoy the earnings of several. In such 
cases, LOG or 15°) represents but a paltry fraction of an 
investment which should reach 25‘ 
Now then—Lp and At Them! 


yoy 2UG>, or more! 


Keep Backing the Attack!'-WITH WAR BONDS 


This space contributed to Victory by DISPLAY WORLD 


This advertisement prepared under the auspices of the United States Treasury Department and the War Advertising Council 
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J.A.D. News... 








Phe December 12 meeting of International 


\ssociation of Display officers and = direc- 


tors, called at the Hotel Sherman, Chicago, 
is now history. To understand why it was 
really called, one must turn away from his 


daily chores and say, well, there were a few 


things of importance discussed —so what! 


there and apologized for 
York “fantasy.” 


Yours truly was 
his part in the New 

President Ray W. Parks called the meet- 
ing to order Immediately Second 
Vice-President Everett Quintrell rose to his 
feet and have 


after, 


Joseph 
\polinsky act) as The 
motion was carried and Apolinsky took the 
\polinsky, let this be 
veteran 


motion to 
chairman. 


made a 
board 
chair. To Joseph 
that he 
well 


known performed like a 


and did very under the circumstances. 


(seorge Silvestri, executive secretary of 
the Nz Ac BD. Ts hand 
compliments on the way he rep 
National 


and 


was on and to him 


POCS OUl 
resented the Association of Dis 


play Industries their plans regarding 


the I. A. D. future convention problems. It 
is definitely understood that the N. A. D. I. 
will sponsor any I, A. D. 


nevel support or 


convention undertaking 


\ code govern the man- 
agement of the International Association ot 


Display has keen subscribed to by the Na 


of principles to 


tional Retail Dry Goods Association. This 
stride toward display betterment and the 
I. A. D. government is looked upon and 


considered the most progressive in the his 
tory of the I. A. D. and the display profes- 
sion 


This far-reaching opportunity confront- 


ing the I. A. D. is greater even than the 


opportunity for its own commercial gain 
The subject of joining up with the N. R 
ID. G. A. has been the chief topic under 
general discussion in our meetings before. 
It was the big subject at this meeting. It is 
so important a subject it is worth frank 
comment and hence this plain analysis. 
Independence ordinarily means the right 


to think, speak and act with freedom and 


without transeressing the rights of others 


In our business it has come to have several 
meanings. 
We heard a displayman discuss his afhilia- 


L. A: DBD: He said 


educational 


tion as a member ot the 


it was his right to receive an 


and informative service year in and year 
out. He is right. But what have we given 
him. 


that he has a 
and 


We heard an exhibitor say 
right to 
not at prohibitive convention space prices. 


exhibit where he wants to 
He is right. 

We heard a manufacturer say that he ex- 
wares so he can make a profit 
want to be robbed 
He is also right. 


hibits his 
that he 
when doing so. 


We heard a 


and does not 


department store executive 





By C. H. FADEM AY SATE ITE EEO 


Fublicity Director 


say that he wants his displayman to at- 
tend display conventions for the purpose of 
obtaining ideas, and to broaden his knowl- 
edge in window display. He is also right. . . 
We heard H. J. Kleinhaus of the N. R. 
I). G. A: relate in detail just how the I. A. D. 
athliation with them maintain our 
indepen tence, step up our prestige and in- 
crease our membership by the hundreds. 


can by 


need also 
common sense With the 
N. A. D. L. retusing to green light any con- 
vention the [. A. D. undertake, the 
only wise course for sane and. substantial 


We nee l independence and we 
and foresight. 


would 


displaymen to arrive at is to join up with 
the N. KR. DB; G.. A. 

\t this writing plans are in order for 
Ray \W. Parks, Joseph Apolinsky and C. H. 
Fadem to meet with the N. R. D. G. A. offi- 
to discuss the affiliation at the N. R. 
New York in January. 


cials 
D. G. A. meeting in 

‘One motion by yours truly to make DIS- 
PLAY WORLD our official organ was car- 
The follows: “Mr. 
Chairman, it is time that we have the proper 


ried motion read as 
and legitimate recognition as an organiza- 
an official organ. In making this 
that after first 


vears ot rec- 


tion with 


proposal, I wish to. state 


scanning back over twenty 


ords, I find that only one publication has 
followed the I. A. D. through many humble 
beginnings. It has at all times given 95 
per cent support to the association. It 1s 


today responsible for the place our organi- 
zation and the display industry holds in the 
scheme of retailing. 

“Realizing that we are not in a position 
to snap up our prestige fast enough to meet 
the swift and changing world, and since we 
have the 
display field 


have been fortunate enough = to 


support of the one and = only 


publication still ready to continue their 
fine loyalty and cooperation, | make a mo- 
tion that we inject into our records that 


the DISPLAY WORLD be officially known 


and recognized as the I. A. D. official or- 
gan.” The motion was unanimously car- 
ried (DISPLAY WORLD please note: 


May we have the pleasure of seeing this on 
the DISPLAY WORLD cover starting with 
yout 


next issue?) 


If vou want to vote—read the following 
amendment to by-laws, article vil, section 3: 
To be entitled to vote at any meeting of the 
association, a member must be a member 
in good standing and have his or her mem- 
Notice 
is hereby given that under new ruling to be 
entitled to vote at any meeting of the asso- 
ciation a member must be a member in good 


paid) six months prior to 


bership card on his or her person. 


(dues 
election. 


standing 
the annual 


Charles F 
seven years as display director for the J. L. 


Wendel, after serving twenty- 


Hudson Company, Detroit, is resigning 
from his post. Charles Wendel 
done anything in connection with the win- 
display profession that has not 
constructive in its effect. | hold him in high 
esteem. He has had a wonderful career, and 
he has made steady progress all during the 
many years that he has been doing displa 
He is a real pioneer of the display profes- 
sion and deserves the respect of every per- 


has never 


dow bec n 


Fifty-eight vears is a long tim 
to be in one business. Personally, I regard 
him as the dean of the display 


son in It. 


profession. 


The Cleveland Display Club mailed a $5 
check to the Long Beach Display Club for 
sending in the best news of the activities 
of displaymen in and around their city. 


Harold J. Kneeland, an [. A. D. director, 
sends in the following news from the Twin 
Cities displavmen: Ed Hodge, display di 
rector for the Donaldson Department Store, 
is now in. the This 
Wesley Teneyke, interior display 
the new Hodge's 
And I understand he’s darn’ good as a win 
Ray Gillum, for- 


armed forces. gives 
director, 
assignment to. fill shoes 
dow display director. 
merly on the display staff at Young & Quin- 
lan, Minneapolis, is now display director 
at Field's, St. Paul. . Mike Stransky leit 
Field's to join up with the Sea Bees. 
Jerry Timm, display director tor Huscl 
Brothers, St. Paul, is working on the Alea 
\nderson to take 
over as display director. sob Johnson, 
formerly with The Emporium, St. Paul, has 
joined the display staff of Maurice L 
Rothschild & Co., Minneapolis. 


highway, leaving Marvin 


Miss Gloria Scott, only sweet 16, is a 
displady tor the Hobnob, St. Petersburg 
Fla. She puts in some pretty snappy win 


dows and judging from her photograp! 


baton-twirler’s costume dis- 
Just hk 
displaymen she, too, is helping 
the war effort program. As a leader of he! 
high school band of 70, they entertain fo! 
Radar camps and _ flying 


dressed in a 
plays some pretty snappy curves. 
her fellow 


the servicemen at 


fields at Tampa and many other places 


*Editor’s note: The above article is con 
plete as received. However, although appre 
ciative of the honor thus conferred on DIS 
PLAY WORLD, it is felt that the publica 
tion can hest serve the field by continuing 
as a completely independent agent, upo 
which basis it was originally founded. Th 
distinction otf being the recognized organ «| 





the I. A. D. without official sanction implie: 
equal responsibilities for service and s§ 
DISPLAY WORLD will, of course, cot 


tinue its support of the organization an 


all groups interested in the advancemiet 


of display. 
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War 


some 


SEEMS like everybody's buying 
Bonds, and a lot of people claim 
credit for the selling job that is being done. 

Radio folks justly point to their efforts: 
publishers give lavishly of their dwindling paper 
areas; local committees gather and spend money 
to stimulate bond buying. All of this is necessary 
and good. 

But there’s one fellow who puts a tremendous 
added punch into the Treasury’s campaign- 
that fellow is the Display Man in thousands of 
retail stores. 

His versatile talents account for millions of 
-for 


the showman of the retail world. He gets people 


dollars in merchandise sales daily he is 


and want 
them. And that’s what he does for War Bonds. 


to see things—and understand them 


He shows you what bonds buy—actually there 
in his display windows before your very eyes. 
He dramatizes what bond purchases mean to 
fighting men. He makes millions understand 


that the bonds they buy help the sons and 






~~) WANTED 
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See Eee mn 


WAR LOAN 


daughters whose service stars they proudly show. 
It would never occur to the Display Man that 
his work deserves any special recognition. The 
very nature of his work keeps him out of sight 
he’s the behind-the-scenes manager. Yet his 
work gets the constant attention of millions and 
millions. 
We of Old King Cole offer him and his broad- 


gauge Boss a respectful tilt of the crown. 


LE 
OLD KINS..-° 










































—Top Copied from an authentic museum 





versatility of modern composition pieces; in finish 








—Center ... Here graceful balustrades, cast in 
rights and lefts, flank equally graceful columns 
topped by candelabras for a background of 
elegance— 


—Right And for that novel or humorous 
touch, composition pieces are equally available 
as witness the photographers enraptured by the 
hula dancer. (All photographs by courtesy of 
Silvestri Art Manufacturing Company, Chicago) — 





piece, this Chinese war dog is an example of the 


and appearance it is a replica of the original— 
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What About 
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COMPOSITION 


Composition pieces occupy the same rela- 
tive position to a window or interior display 
as the and flashing jewels 
of an opera to the music—they dress up the 
scene and give it glamour at comparatively 
These plaster pieces enable the 
embellish with 
Chinese of 


do rich robes 


small cost. 


displayman_ to his settings 


towering war dogs or replicas 
magnificent vases whose originals are treas- 
with any 1 
pieces the 


and do so at a small fraction 


ured in museums, or one Ota 


thousand other which occasion 
call 
of the the 
The variety 
trated by these examples from Silvestri Art 
Manufacturing Company, Chicago. 

As tor the production end of this divi- 
sion of called the 


reason 


may for 
seem to represent. 


illus- 


cost pieces 


wide obtainable is well 


display occasionally 
there 
not continue during 
Briefly, there is little 
in this par- 


business,” seems no 
to believe that it 
1944 as in the 


shortage of materials or 


“plaster 
can 
past. 

labor 


ticular field, and the principal difficulties 
to be overcome are found in the lack of 
shipping material such as lumber and ex- 
celsior for packing. But even if there is 
no labor shortage, the increased use of 
composition due to the scarcity of certain 


throwing a 
on the doorstep 
their request 
just 


other display material is pro- 
squarely 
Hence 


their 


duction problem 
of the 
to displaymen_ to 


as early as possible, and to be patient when 


manufacturers. 


place orders 


unavoidable delays occur. 


Only a comparatively few firms are en- 


gaged in the produgtion of composition 
pieces for the display field, and still fewer 
are well known to the average displayman. 

As in so many phases of display mate- 


rial production, composition pieces start in 


the brain of a designer. The idea is studied 



















Pieces? 


for its display value and, if approved, goes 
to a sculptor who makes up a small model 
This then comes in for further study and 
any errors are corrected or improvements 
are made. 

From the miniature, the 
a tull-size model and this once again is gone 
over from top to bottom and brought. to 
perfection. Moulds are then made from th¢ 
full scale model and the figures are cast, th 
moulds being retained for future productior 
Especially large figures ar 


sculptor makes 


if necessary 
cast in several pieces. 

After coming out of the moulds the fig- 
ures pass through the hands of many. arti- 
for smoothing up any rough 
painting, and applying the final finish or 
special finishes. Then comes the all-impor- 
tant job of crating the figures so they 
their destination in condition 
The production of composition pieces re 


sans 


spots, 


‘ I] 
Wil 


reach good 


quires ample space and a plentiful supply§ 


of trained men and women to do the work 
































Most of the sculptors, moulders and cast 
ers are of Italian parentage and either] 
learned their trade among the makers oi} 


holy figures in Italy or were taught by Ol 
World craftsmen. 
Piants where modern composition work] 


is turned out are rather bewildering to the§ 


layman, with huge stacks of finished figures. 


piles of moulds, workmen on all sides pre-} 
paring the turning 
out newly cast figures, or women sitting at 


moulds tor casting or 


SERRE Ige 


4 


long tables to apply the finishing touch « 
paint to the smaller items—while a_ thich 
coating of white plaster dust seems to coy 
everything in sight. But with all the aj Fs 
parent confusion there is an efficient pro-| 
duction which turns out a surprising amoun iy 


of work over a period of time. 
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Sure, that Saturday night pay en- 
velope’s bulging. But let me tell you 
something, brother, before you spend 


a dime ... That money’s mine too! 


I can take it. The mess out here. 
And missing my wife and kid. 

What I can’t take is you making 
it tougher for me. Or my widow, if 
that’s how it goes. And brother, it 
will make it tough—if you splurge 
one dime tonight. You’re making 
money. More money than there’s 
stuff to buy. Money that can sock 
the cost of living to kingdom come 
—if you blow it! So hang on, till the 
job’s done. On to every last dime 
—till the squeal means a hole in the 
seat of your pants! 

You’re working . . . and I’m fight- 
ing... for the same thing. But you 
could lose it for both of us—without 
thinking. A guy like you could start 
bidding me right out of the picture 
tonight. And my wife and kid. There 
not being as much as everybody’d 
like to buy—and you having the 
green stuff. But remember this, 
brother—everything you buy helps 
to send prices kiting. Up. UP. AND 


DISPLAY WORLD 


UP. Till that fat pay envelope can’t 
buy you a square meal. 


Stop spending. For yourself. Your 
kids. And mine. That, brother, is 
sense. Not sacrifice. 


Know what I’d do with that dough 
. if I'd the luck to have it? 


I'd buy War Bonds—and, God, 
would J hang on to them! (Bonds 
buy guns—and give you four bucks 
for your three!) . . . I’d pay back 
that insurance loan from when Mol- 
lie had the baby . . . I'd pony up for 
taxes cheerfully (knowing they’re 
the cheapest way to pay for this war) 
. . . I'd sock some in the savings 
bank, while I could. . . I'd lift a load 


off my mind with more life insurance. 


And I wouldn’t buy a shoelace 
till I'd looked myself square in the 
eye and knew I couldn’t do without. 


(You get to knowin’—out here— 
what you can do without.) 


I wouldn’t try to profit from this 
war—and I wouldn’t ask more for 
anything I had to sell—seeing we’re 
all in this together. 


I’ve got your future in my rifle 
hand, brother. But you’ve got both 
of ours, in the inside of that stuffed- 
up envelope. You and all the other 
guys that are lookin’ at the Main 
Street shops tonight. 


Squeeze that money, brother. It’s 
got blood on it! 


Use it up . . . wear it out, eee 


make it do...or do without «weep 


4 United States war message prepared by the War Advertising Council; approved by the Office of War Information; and contributed by the Magazine Publishers of America 
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—The author of this article, one of the na- 
tion's prominent retailers, believes that after a 
taste of televised display, today's windows will 
seem by comparison like the dead fish still-life 
which hung in so many Victorian dining rooms. 

How displaymen will figure in television 
advertising is clearly indicated by the photo- 
graphs. Note the background treatment for 
the scene from a Blackstone cigar commercial 
televised over WRGB, General Electric's sta- 
tion in Schenectady. . . . From the same sta- 
tion Remington Arms displayed rifles, shotguns, 
shells and various types of ammunition and 
gave hints to hunters during a recent telecast. 

The possibilities for displaymen in tele- 
vision will depend, as usual, on individual fore- 


sight and initiative— 





TELEVISION . . . NEXT STEP 
FOR RETAILERS 
[Continued from page 24] 


some revolution around the corner from 
some of the fertile minds of the youngsters 
who will come out of this war and will have 


had first-hand opportunity to use their hands 


and mechanical instruments which will be 
tools of the future. This should not give 
us pause or haste but courage and confi- 
dence, for we know that the fields will be 


broad and open with newer possibilities 
] 


and opportunities than any of us dared to 
even in our optimistic mo- 


dream about, 


ments 


Now, I want to 
standards of programming for television in 


make a plea for good 


its early stages. I still think that radio 
with all its success is underselling the 
\merican people; that it could be raised 


several notches higher in intelligence and 


appeal, sell just as much goods, if not more, 
sell with it, and sell itselt 
as the valuable instrument that it 1s. Radio 


goodwill along 


need not offen- 
People will gladly 
credit to a that decent 
entertainment, humor, music or 
and will do it all the more so if the as- 
sumption is made that the average listener 


advertising necessarily be 


sive or defensive. give 
supplies 


information, 


company 


is several grades above the moron stage. As 
long as I live I will continue to repeat that 
necessary or talk 
You can bring people up 


it is never desirable to 
down to people. 


to a product, not the product down to them. 


Not that the department stores have made 
effective use of radio. On the contrary. It 
is apparent that stores have fumbled badly 
radio. When it was a new 
ignored it, then feared to use 


in the use of 
medium they 
it, and finally edged into it the wrong way. 
It is as specialized as any of the other de- 
partments in their stores and needs the same 
specialized approach and treatment. I see 
stores finally coming around 


symptoms ot 
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to approaching radio in the intelligent \ay 
and I hope they will stick to it. 

And | hope that department 
stores will approach television at the start 
with the thoroughness, intelligence, boldness 





sincerely 






and resourcefulness that they have used in 





developing their businesses, their displiys 





and their newspaper advertising. A great 
contribution to the entire field of televis ‘on 
can be made by the stores. It is a vital link 
in the promotion of the future of this ney 
My impression is that department 
store owners will not be blind to it. Tele- 
offer a miniature window 
Great care, time, and 







medium. 






show 





vision will 





in everyone’s home. 
in some ways large expenditures are indulged 
in stores’ exterior show windows. We are 
coming to appreciate the need 
for vital interior display. It will require 
this kind of specialization and extra. skill 
and research to build the effective show win- 






only now 






ih meine ai 






dows in people’s homes through television, i 
I see an entire new industry of men and 3 
women who will learn to treat with mer- ‘ 
chandise for these vital presentations so : 






they will be dramatic, interesting and_ sal- 
able. Remember, it is a dynamic process in & 





It will not be 






a dynamic age. possible to & 

drape a fabric or a dress in front of a lens 

and have people become interested in it. 4 
Now you are going to ask me exactly 





where do stores come in with effective com- 
petition of world news, expensive entertain- 
ment and events which will be seen 
as they occur and not rehashed by an an- 
nouncer or edited by a news camera. The 
answer to that is—they don’t come in. That 
will not be the function of television for 





sports 







the department store. i 
Again you see the distinction between & 

purely vocal advertising, radio, and the vis- j 

ual, television. In the vocal you can hitch ; 

a selling message onto a news program. In 

the visual the message will be the “bread 

and butter” itself, that is, the actual mer- 7 

chandise. In the newspapers and maga- | 


zines, tor example, we advertise the actual 
program. In_ television 





goods, not a news 
we will be able to do, so again. 
a different technique. 

Let us get the picture again. 


But, witl 


Sot Meader an 


Right in our 


homes we all see events the split second J 

' i 4 
they occur. So what we will be able toy 
offer our customers via television is_ the 


news of merchandise behind the scenes and 








into the store so the publi 

have a visual catalogue for shopping | 
ha 
1} 


and interesting 


as it comes 
may 
if it 1s 
enough. 

Obviously, you are not going to get awa) & 


done dramatically 


with shooting a camera at your static cases 
But there is excitement and in 
for women in stores, their activities. | 
and all the things 
upon us alter § 
these new 


ot goods. 
terest 
the use of e00ds new 
that are going 
the war. The 
things has never been interestingly or prop 





to explode 
background of 


erly presented to the public. 
Let us take typical advertising phrases 
that you read again and again in the pape! 
and that have become almost trite. Se 
how they come to life under televisio! 


hand-loom¢ 


hand by old cob-@ 


from 
shoes made. by 





Blown glass Mexico; 
tweeds;: 
bler methods. 

The miraculous scientific background of 
fabric like nylon can be made real 


[Continued on page 64) 


new 
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e YOUR FABRIC, PATTERN and NOTION departments are in the 
spotlight this year... they hold the Number One position in your 
store. During Sew and Save Week, nation-wide attention will 
be focused on sewing. This great promotion will be publicized 
nationally by newspapers, magazines, and radio stations. 


® CASH AWARDS will be made to display men or girls of stores 
installing the best “Sew and Save” windows featuring jointly 
fabrics, patterns and notions, selling the theme of the project. 


® PRIZES are divided into two classes: (1) Larger Store Group, 
1st prize, $100; 2nd prize, $50. (2) Smaller Store Group, lst 
prize, $100; 2nd prize, $50. 


« IN ADDITION, $2.50 each will be paid for each 5 x 7 (or larger) 
photograph of different displays submitted. None smaller will be 
entered in the Contest. 





® IMPORTANT to request free colorful display material imme- 
diately, including easy-to-follow directions for window displays. 
This will be supplied only upon request. It is urgent that you get 
your request in early to avoid shipping delays due to wartime 
transportation difficulties, 


@ WRITE for Contest details. 


That 
for 





veen 








“|| put YOUR 
vai} DOLLARS IN / reetings —s 
UNIFORMe 


1 our & 7 
“— and best wishes for a happy 1944 
“well BACK UP OUR 


onl FIGHTING MEN to our many friends, with the 


ublic E 








ision 
witl 


i ciara ats 
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ation 





pping 
ingl\ 


P sincere hope that the new year 


a WAR will bring VICTORY. 
d in- @ 2 

hing: ¥ i BON DS / 

ve . r 


prop a 


vities. 





vase’ : CHICAGO CARDBOARD COMPANY 


par’ CHICAGO, ILLINOIS 


~ re VICTOR WALDA DISPLAYS, Ine. 


vb- wigs , 
a Member of National Association of Display Industrie: 


149 WEST 24TH STREET NEW YORK CITY 
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BRIDGE has a WAY | 
with WOMEN... 


He can smooth the stray strands of your 
mannequin’s hair and send it back to 
you relacquered and, if desired, recol- 
ored..«... 


And at a price you can’t afford to ignore 
... only $2.50 per hairdo . . . $1.00 more 
if recolored... . 


Don't forget we've been repairing man- 
nequins for 14 years and know a few 
things necessary in doing a refinishing 
job that is a credit to any store’s 
windows. 


For any further particulars write 


Everett M. Bridge 


Est. 1929 
991 Main Street Buffalo 3, N. Y. 


Mannequin Repair Specialist 








SPRINKLE 
COLOR and APPEAL 


Around Your Window Displays 


Latest Spring colors in WOOD 


FLAKES —- KUBES — CHIPS 
SHREDDED FIBRE SNOW 
WHITE KUBES WHITE 
CRYSTAL SAND — STONES 


CORK TANBARK ETC. 


Produced in yellow, pink, chartreuse. 
green, magenta, turquoise, blue, red, 
brown and other standard colors. Good 
for open areas, around tree trunks, posts, 


odd spaces, ete. Prompt shipments. 
Used by leading stores. No priorities 
needed. Can be reused many times. 


Inexpensive. Send for catalogue and 


free samples. 


NATIONAL SAWDUST CO. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 











Latest Stile WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., New Youn city 


Telephone Chelsea 3-834] 








CLAY COATED 
SHOWCARD BOARDS 
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ODLANDER 


WABASH, IND. 
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Ban Of New Containers 
For Displays Protested 


Board order, 
containers 


The recent War Production 
L-317, banning the use of new 
for advertising displays, was protested by 
a committee representing the display manu- 
facturing industry recently, but no imme- 
diate relief seems to be in the offing. It 
was claimed that this order will practically 
eliminate this advertising medium and is a 
against the entire graphic 
The committee claimed that 


discrimination 
arts industry. 
without a quota for corrugated containers 
“advertising display not continue and 
point-of-purchase advertising, a recognized 
advertising medium with 
culation, is selected to be forced out of the 
field while other competing advertising me- 
allowed to continue under com- 
paratively light restrictions.” A complete 
brief was presented, citing the huge num- 
ber of displays with patriotic and wartime 
themes and the comparatively small amount 


can 


a measurable cir- 


dia are 


of corrugated board needed to supply its 
needs. 

\Ithough Order L-317 bans the use. of 
new corrugated containers for advertising 
displays, manutacturers of complete dis- 
plays for retail store use are urging the 
return of used cartons, a program which 
in some cases is getting results and reliev- 
ing the situation appreciably. It is con- 
tended that the order does not ban the use 
of new corrugated containers for the ship- 


ment otf decorative display materials, which 


are on a quota basis. 


New York Displaymen Meet 
To Plan Bond Windows 

\ large group of New York City’s leatl- 
ing display directors met at the Empire 
State club, Empire State building, recently 
for the Fourth 
Loan campaign, January 18 to Febru- 
15. It was announced that equipment 
used American fighting forces, equip- 
ment captured from the enemy, and blowups 
of action photographs will be available so 
that New York display windows during the 
the drive may make the public 
conscious the need to purchase 
in adequate amounts. The 
“Let "Em Have It,” which 
on special posters 


to offer their cooperation 
War 
ary 
by 


period of 
fully 


sJonds 


ot 
slogan 
will be 
available for 


will be 
featured 


display use. 


Huge Dioramas To Bolster 
Plant Morale 


The labor-management 
committee of the Western 
pany, Kearney, N. J., 
construction of three huge dioramas, 60 feet 
long and 15 feet high, presenting in three- 
dimensional form reproductions of sea and 
land battles in which equipment by Western 
Electric plays a vital role. These are cre- 
ated in strikingly realistic detail, with elec- 
tric installations which permit vivid repre- 
lighted at night, search- 
lights, planes moving across the sky, gun 
flashes, exploding naval shells and depth 
bombs, tanks on the move, etc., with appro- 
The dioramas were produced 
of America, 


production 
Com- 


war 
Electric 
has arranged for the 


sentation of a city 


priate sound. 
by the Diorama 


New York. 


Corporation 
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Detroit Display Club 
Holds Christmas Party 

The Detroit Display Club, Detroit, h ld 
its “Open House” Christmas party in ‘he 
Ivory room of the Hotel Statler on Thu-s- 
day afternoon and evening, December 23 
Prizes War Bonds, Christmas 
baskets and 8- and 15-pound turkeys were 
distributed and a most enjoyable time was 
had by all. The attendance was the largest 
in the history of the club. Due to the gen- 
erous support received for this party, a 
check tor $125 was turned over to Malcolm 
Knowles for the Detroit USO. Lieut. Har- 
old Bromel, former secretary of the club 
and now with the Camouflage Corps, U. § 
Engineers, was a welcome though unexpect- 


of din ier 


ed guest and it may be stated that he has 
made valuable contributions to the new 
camouflage technique used on the battle 


fronts. The committee on arrangements con- 
sisted of F. E. Whitelam, W. G. Toll, H. W 
Weaver and Ralph D. Johnson, and_ they 
deserve much thanks for this excellently 
planned and managed event. 


Von Liski Succeeds Williams 
As Art Director 


W. L. Stensgaard & Associates, Inc., Chi 
has the appointment oi 
Robert Reinhardt von Liski as art director 
to Findley Williams, 
signed to become chief of the art and cre- 


announced 


CagZo, 


succeed who has re- 


ative staffs of Sears Roebuck & Co. He will 


head the product, store and display desigi 
sections. 

Von Liski has served as assistant art di 
rector and in art and creative 
design has gained national recognition. 


his work 


expression to new. style influence in prod 
ucts of the Stensgaard organization. 


Vollmer Leaves Bonwit's 


For J. N. Adam, Buffalo 

E. Lawrence Vollmer has joined J. \ 
Adam & Co., Buffalo, as display manage 
He succeeds Burr Nichols, who has resigne 
after five in ot the depart 
ment. Vollmer comes to J. N. Adam & C 
irom Bonwit Teller, New York City, wher 


years charge 


Hef 


is of the modern school and is sure to givel? 


RN Me See ists 


pees 


i Met Bp 


Baise 





he directed display from the time Tom Le 
resigned the position to enter the arme 
service. Prior to that time, Vollmer w 
with R. H. Macy & Co., B. Altman & C 
and Franklin Simon & Co., of New York 


New Maharam Catalog 
Now Ready 


Sapna dase am 





ie 


Lae 


A new twenty-four-page catalog has ju§ 


been issued by the Maharam Fabric Corp 
ration, New York City, showing 
other display 
artificial flowers, “Facil-Fab,” “Timbertone 
cutouts, panels, streamers and fabrics. Th! 
catalog is particularly suited for custome 
distribution by the country’s display jobbe! 
and dealers. 


Eve Brueser Vacationing 
In Old Mexico 

Miss Eve Brueser, Eve Brueser Studio 
New York City, recently vacationed 
Mexico, resting up after a very active sé 


son. 


among 
specialties a complete line 0% 
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Our GREATEST Line Is Ready NOW! 


We show here just 
two selected units 
from our new 


spring line of win- 
dow display deco- 
Never 


have we 


rations. be- 


fore pre- 
sented as complete 
or varied a line of 
original display 
creations. There 
are units to meet 
many display 
themes and to 
keep in tune with 
the character of 
your store’s clien- 


tele. 


Write us your needs and we will gladly submit photos 
and prices on those units that best meet your requirements 


EARL W. GASTHOFF COMPANY 


DANVILLE, ILLINOIS 




















* 


t Disnev 
Pr uctions 


SIZE: 40 IN. WIDE, 72 IN. LONG 
Full of Dramatic Action. Flexible White 
Stock Processed Eight Brilliant Colors. 

@ Buy It From Your Wholesaler @ 


THE REYBURN MFG. CO., INC. 
PHILADELPHIA 32, PA. 
Showrooms: New York and Chicago 
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HANGERS for the MODERN STORE 


Garment Hangers 


Plastic 





All-Metal 


Skirt Hangers 


> 


Ye” 


IN ALL COLORS ADJUSTABLE CLIPS 


Name Your Color 


These 


cellulose 


prevent 


come 


supply 


545 


beautiful 


garment falling from hanger. and 


We Have lt 


hangers are made of 


acetate, have non-slip notch to 


Fo Fit 

Now 
for these practical skirt hangers. 
all-metal 


Size Skirt 

requirements 
They’re 
sturdy ad- 


Any 


you can fill) your 


and rust-proof. The 


; : Bai justable clips will fit any size skirt and 
a wide range of colors. The are guaranteed to hold = garments se- 
is limited. so order yours now. curely. Order an ample supply now. 


IMMEDIATE DELIVERY 


NATIONAL HANGER COMPANY, INC. 


EIGHTH AVENUE 


NEW YORK, N. 


Sat 


et 
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—For showing gloves to full advantage, L. A. With the exception of the final photogray tos 
Darling Company, Bronson, Mich., suggests at the lower right, all the units pictured ste] 
these newly developed composition displayers. here are by the L. A. Darling Compan saake 
They are covered with a “Plascov" finish which Bronson, Mich. They illustrate very clear], " 
is said to render them practically chip-, peel-, how up-to-the-minute this kind of display ie 
and shatter-proof— é : ; i bee 
equipment is as we enter 1944. the 
—This new cast hose form, exquisitely modeled . rhe gracetul glove displayers a ae l hi 
ond eslored ia the coweel Muah tone, olbls 40 fully designed to show off this merchandis: i? 
the sheerness and sales appeal of hosiery. It to best advantage—and a new finish call | “] 
is finished in the “Plascov'’ finish mentioned “Plascov” does away with much ot th prot 
above, is an L. A. Darling Company product— fragility of the material and reduces chip- one 
ping, peeling or shattering to a minimum. the 
—Millinery heads nowadays have the same A new, highly indestructible cast hosie1 prog 
smartness as their more elaborate mannequin form is pictured next, beautifully modeled dan 
sisters. These from L. A. Darling Company are and colored in the newest flesh tone to set off Yor! 
typical examples of the heads available— the sheerness of hosiery and give it addi Bre: 
tional sales appeal—if any is needed thes Ny 
Forms for the display of garments, gloves, days. These likewise have the special finish pipes 
hosiery, millinery and similar apparel have to prevent peeling and chipping. and 
not been left behind in the advancement and There is plenty of charm and personality sight 
improvement in merchandise display. Sisters in modern millinery heads, and most shop- focti 
under the skin with the more glamorous pers will agree that this is a decided 1m- turn 
mannequin, they have kept pace with the provement on the older millinery displayers ciate 
latest trends. with their impossible coloring and expres- DIS] 
Much the same problems experienced in sions. The coiffures are chosen to go with from 
other phases of display production are any type of hat and are furnished in as- l wa 
found in this branch, as would be expected. sorted hair coloring. Done in an especially pany. 
There is the shortage of labor with which true-to-life skin tone, these heads have thei Bee 
everyone is becoming so ‘amiliar. There features smartly tinted in realistic shades. street 
is the same problem of shipping containers The full set consists of eight heads of the 
and the difficulties of transportation itself. type shown, plus six junior heads. Two 
But there is no shortage of the materials — finishes are available. New 
going into this type of displaver, at least Careful attention to modeling goes int a 
for the  present—always excluding, of today’s garment form in order to insure a 
course, any metal which some might require fit that brings out the best in feminine mer- Cof 
and which in most cases has been replaced  chandise so displayed. The sizes shown fF) reorie 
by other material of a non-priority nature. here are, left to right, 18, 14, 13 and 11. Socia 
Phere seems to be no reason why a short The final illustration is of a newly pat to pr 
age of this type of display merchandise ented form by B. R. Sieve, The Fixture procee 
should develop during 1944 and the supply Mart, Ine., Chicago. Very light in weight only 1 
should be ample for all of display’s require- 2'4 pounds—the papier mache shell fits over ,% suspec 


ments. Displaymen are urged, however, to a stand in such a way that both front and §§ trial « 


plan their requirements well in advance and — rear of the garment can be shown to fullest F} public 
order early. advantage. be coc 
The 

' McLe:z 

—Accuracy of styling is an absolute necessity —Newly patented is this ‘Miracle Form," by |) Ney \ 


for body forms in order to meet the most ex- 
acting requirements of feminine garments. The 
L. A. Darling group shown in the illustration is 


and s¢ 


The Fixture Mart, Chicago, which company 
recently opened its own papier mache plant. © 
The 2!%-pound form fits over a stand so as to 






















made of especially processed papier mache show the front and back of a garment. It is § Catal 
and finished in a new shade of sun-tan— finished in a natural skin color—  VStal 
By Na 

A br 

by the 
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Bedinger Leaves Display 
For Shipyard 





N. Edward Bedinger resigned his posi- 
tion as display manager for Rutland’s, Or- 
lando, Fla., some time ago to engage in 
war work at a Tampa shipyard. He writes: 
‘But I missed DISPLAY WORLD so much 
that my wife surprised me with a subscrip- 


pa tion. . . . Shipbuilding naturally is a_ big 
red step away from display work. I found it 
ny, interesting but nerve-wracking the first 
rl week or two. After a while, however, I 
la) became accustomed to the climbing around, 
the terrific racket, and the constant hubbub. 
re- I had to learn the phrases of the sea, too, 
Lis s or course. 
led “It is quite interesting to learn the past 
the professions of one’s fellow workers. On 
Mi) one boat alone I met the man who owned 
am. the mind-reading dog that was on Ripley's 
er) program; a professional dancer who had 
led BH danced at the Waldorf-Astoria in New 
off York; a circus performer, and a_ well-to-do 
cli French refugee who invests all of his salary 
ese FB in War Bonds. . . . The intricate maze of 
ish pipes and wires, gauges and levers, ladders 
and hatchways really astound one on first 
lity sight. The navy spares no expense for per- 
JOp- fection. .. . Naturally I am anxious to re- 
im- turn to display work later. I would appre- 
vers ciate it if you would mention my address in 
res- BH DISPLAY WORLD as I would like to hear 
vith from my display friends, mostly made while 
as- I was designer for Earl W. Gasthoff Com- 
ally pany.” 
heir Bedinger can be reached at 712 Ellicott 
des. street, Tampa 3, Fla. 
the 
Two cies ial 


New Organization Plans 





MF" Postwar Merchandising 

i ‘a 

ner- Coffee will be the first product to receive 

own reorientation under the direction of Applied 
Social Aesthetics, an organization formed 

pat- f) to promote a new postwar merchandising 

ture procedure. The directive contemplates not 

ht only new coffee products of a hitherto un- 

over jg suspected nature, but the complete indus- 

and §) trial exploitation of the coffee bean. The 


lest [} public presentation of the new products will 
tbe coordinated with new ideas in view. 
The originators of A. S. A. are Tony 
} McLean, display director for W. & J. Sloane, 
|New York City, and [. J. Alexander, writer 
; and sociologist. 












) Catalogue Issued 
By National Sawdust 


A brochure in color has just been released 
by the display division of the National Saw- 
dust Company, 69 North Sixth — street, 
Brooklyn 11, which shows the firm's line of 
wood cubes, wood flakes, shredded fibre, cut 
Stones, bark chips, and the like. Copies are 
available on request. 


Mary Kerwin inate 
Display Art Director 


The appointment of Mary Catherine Ker- 
Vin is display art director for Haggarty’s, 
Os \ngeles, has been announced. Robert 
nibs is general display director for the 


tor: 
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Mannequins in the 
spirit of tomorrow! T 
those mindful of the 
need for Dramatic per- 
fection in display 
Coronets offer ag 
ease and grace. 


1944 versions 


are the most , 
ey, 


exciting ever yn 
pe 


» 
shown. * 


147 WEST 37th STREET 


THE CUSTOM-BUILT MANHEQUIN 


[ovonel 


THE DISPLAY EC 

















for the Coronet Label 
Riensine Coronet— 


Photos on Request. 


MENT CORP. 


NEW YORK CITY, N. Y. 








H. T. HERBERT CO. 


33 W. 46th STREET. NEW YORK 19. N. Y. 
SHERWIN-WILLIAMS 

Non-Bleeding Show Card Colors—% 

Pts. $0.30; Pts. $0.50; Qts. $0.80 
WEBER Water Resistant 

Show Card Colors. Pints $0.55 
SCREEN PROCESS COLORS 

Sherwin-Williams Lemon. Yellow, 

Orange Mineral. Gal. $3.50 

Ultra Blue, Emerald Green. Gal. $3.85 
John Lucas Transparent Base. Gal $1.58 
All above paints in first class condition 
—Discounted from list price 30% to 50% 








BIRCH FOR 
SPRING DISPLAYS 


Birch Poles and Novelties— 
It’s Right Up Our Alley 


Get it from Advance. We are the first- 
hand source, shipped direct from woods 
men to save time. 


Write Today for Birch Booklet 


ADVANCE DISPLAYS 
1020 Arch Street Philadelphia, Pa. 








« « « When Writing Advertisers Please Mention DISPLAY WORLD » » » 
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—These "ladder panels'' function as —Many combinations are possible, such 
screens, panels, shelf supports and drap- as this four-panel screen made of units of 
ing stands, to name a few of their uses. fl the same height. The openings have been 


filled in with quarter circles of wallboard 


The panels are made from |-by-2-inch 
mounted in the corners of the openings— 


lumber with 15-inch openings— 










































































































—The three pieces shown in the 
first sketch are brought together 
as a screen. The backs can be 
covered with paper, fabric, or 
any desired material— 
















































































































































—Here two panels are used in a screen position 
as a support for wooden or glass shelves. End- 
less applications are possible with this means of 
shelf support— 
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—A great variety of decorations can be used 
for the openings, making seasonable changes 
easy. The sketch shows suggestions for fall, 
winter, furs, summer, patriotic settings, etc.— 
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—The ladder 


panel is con 


Ze hical verted into o 
— display fixture 
- with shelves of 


the crossbars — 
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LEVANT 


LEATHERETTE PAPER 


A rich, deep embossing of genuine 
LEVANT has been faithfully reproduced 
on strong, pliable. sturdy paper finished 
in an extensive range of colors including 
White, the pastels and the deep shades. 


LEVANT will be applicable to many store- 
wide uses as floor covering for windows 
and cases, covering for counter tops, mer- 
chandise trays, table tops and displayers. 


COLORS: 


a | 


eo 


Aen ee es "| meee 
aa 


ora? 


ed 


L520 White 

L521 Yellow 

L522 Spring Green 
L523 Eggshell 
L524 Pink 


PRICE PER ROLL 


L525 Peach 

L526 Medium Blue 
L527 Patriot Blue 
L528 National Blue 
L529 Orange 

L530 Brown 


48” WIDE x 25’ LONG...... 


Write For Your Copy 
“DISPLAY FOLIO SPRING 1944” 


BULKLEY, DUNTON & CO. 


Display Papers Division 


NEW YORK (17) 
CHICAGO (16) 


295 MADISON AVE. 
2625 S. WABASH 
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Yardley sets “the stage”. 

Flexglass lights it — by reflection! 
And sales are “very good”. 

Because Flexglass, for all its bril- 
liant, sparkling performance always 
spotlights the merchandise. 

What’s more, Flexglass is no prima 
donna. Those tiny rectangles of real 
glass, permanently cemented to strong 
cloth backing, can be shifted from 
scene to scene without a protest. 

And they require no maintenance: 
they're waterproof and weatherproof. 


Shimmering sheets of gun metal 
Mirror Flexglass are used flat in this 
smart Yardley display on Fifth Ave.. 
New y ork. 

Your next display may need a curve. 
Flexglass can do that, too. It will even 
bend over backward to do anespecially 
outstanding performance — inside or 
outside, on walls, counters or pillars 

whatever your script calls for. 

Send for FREE Color Card and 
name of your nearest distributor - 
today ! 


Klexgla nd Flexwood (genuine 








The Glass That Bends 


UNITED STATES PLYWOOD CORPORATION 






Flexglass Division 


103 Park Avenue, New York 17, N. Y 











—The panels have been placed at 
right angles to the boards used as 
shelves, for another variation on the 
main theme. Other adaptations will 
readily occur to the displayman— 




































































—For a fabric display, or one 


suitable for 


National Sew and 


Save week, this arrangement has 


possibilities. 
ground is 


The screen back- 
combined with two 


upper panels filled in with cut- 


out scissors. 


The fabric is draped 


as shown and a shelf provides 
space for a display of sewing 


accessories— 
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—The right an- 
gle treatment is 
shown here, the 
panels becoming 
a shelf fixture. 
Various contrast- 
ing or harmoniz- 
ing finishes add 
still further to 
the versatility of 
this device— 
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—The panels can be assembled 
in the form of draping stands. 
Here is shown a combination of 
short and long panels. When 
used with cotton goods, for ex- 
ample, the frames can be finished 
in white or pastel tints; with wool- 
ens a varnished, natural finish is 
suggested; for silks or rayons, use 
a lustrous enamel or gold— 
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"Tribute To The Unconquerables" 


Tremendous Display Event 


\ double-page advertisement in the Satur- 
da, Evening Post for January 8 announced 
the great window display promotion entitled 
“Tribute to the Unconquerables,” as a 
prelude to the Fourth War Loan. This is 
being sponsored by the Saturday Evening 
Post in conjunction with about 300 of the 
country’s leading department stores. 
windows opened simultaneously in the stores 
on Monday, January 10. The 
consists of six windows and supporting in- 


These 
promotion 


terior display decoration. 

W. L. Stensgaard & Associates, Inc., Chi- 
cago, handled the planning and designing 
of this window display campaign and a bro 
chure was issued to all participating stores 
ffering winlow display and interior sug- 
available dis 
play properties to carry out the program. 

This is undoubtedly the largest nation- 
wide display event ever conducted simulta- 


gestions and presenting the 


neously in the aggregate amount of window 
and interior display space utilized and is a 
testimonial to the value of display in that 
one of America’s largest national publica- 
tions has found display the real peg on 
which to hang national publicity and promo- 
tion. 


Milwaukee Display Club 

Holds Christmas Party 

One of the most enjoyable affairs ever 
conducted by the Milwaukee Display Club 
was its Christmas party, held Saturday 
night, December 18, at the Ambassador 
hotel. The attendance was exceptionally 
large and included a number of out-of-town 
guests: Mr. and Mrs. W. L. Stensgaard, W 
L. Stensgaard & Associates, Inc., 
Mrs. Dorothy G. Williams and Bernard 
Ostricher, Jas. B. Williams, Inc., New 
York; Mr. and Mrs. Fred Furst, Mr. and 
Mrs. John Sullivan, and Jim Logan of Chi- 


Cago, 


Chicago; 


Novelty dances and entertainment kept all 
busy and happy and the grand climax was 
a spectacular Christmas tree illuminated by 
black light. This was a natural pine tree 
with the usual popcorn and ornament. dec- 
orations and with a 6-inch ribbon wound 
through the tree. When the regular light 
ing was turned off the orchestra played 
“White Christmas,” as the black light took 
effect so that the tree turned from its nat 
ural color into a glowing white. The plain 
red ribbon glowed with the inscription 
“There will always be a Christmas. Buy 


War Bonds.” 


© Dutch Gives Showroom 


Face Lifting 


Samuel C. Duteh & Son, 487 Washington 
street, Buffalo, 
Window display fixtures, equipment and ac- 
essories, has just completed the remodel- 
ind redecorating of the 


long-established dealers in 


firm's show- 
Too! It has been given a modern treat- 
ment throvgh streamlining throughout, and 
Is Considered one of the finest dealer show- 
rooms in the country. An interesting fea- 
ure is the setting up of actual displays to 
SUggest the most effective use of the mate- 
ils available. 


211 NORTH MORGAN STREET 
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Smarter Windows in Shorter Cime 






















Tiiaton airs 


Sout the Rhinoceros is noted for his ability 
ce ee oe And among. motion. mechanisms, <: 
units hove the same agit aon 

toke: aac ths caviar Try them on your next display 


Dd T OR 
CEARSB TINGE 


MERKLE-KORFF GEAR CO. 


CHICAGO, ILL. 





$oroiov0 ts. ts'0a estat | 


Solve your display problems by starting with 
a brilliant Sherman pictorial! The finest in dis- 
play art...costing far less than original art or 
blowups...and ready for instant use. Save hours 
of planning and installation by building vour 
displays around these beautiful seasonal themes. 
They have a world of appeal that will bring the 
shoppers to your windows... build prestige and 
sales for your store. 

Here are some of the many headliners shown 
in full color in your new Sherman Display 
Guide. Be sure to get your free copy ... letithelp 


you produce smarter windows in shorter time. 


See Them at Your Display Dealer's 
or Write for 


Your Free Sherman Display Guide 


SHERMAN 


Paper Produets 
Corpo ration 


Department D-1 


Newton Upper Falls 64. Mass. 


Branch Factory: Los \ngeles 


Branch Warehouses: New \ ork. Chicago 





awe 
TA F ¥ EL 


Send for Free Booklet 
TAFFEL BROS., INC. 


95 Madison Ave., New York 
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Title Registered U. S. Patent Office 


Combined. with 
MERCHANTS RECORD AND SHOW WINDOW 
nth by 
COMPANY 


Issued on the Fifteenth of Every Ke 


THE DISPLAY PUBLISHING 


Cinci Oh 


alake hi 


H.C. MENEFEE, President 
NATHAN SILVERBLATT. Se 
R. C. KASH, Editor 


retary 





OUR PLATFORM 


1. The Promotion of Display. 


2. More Display Cooperation by Manufacturer 
and Merchant. 


3. Advancement of the Display Service Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Merchandising. 
6. Absolute Independence of Our Editorial 
Columns. 


No. | 


VOL. XLIV. JANUARY, 1944 


With the 


\ssociation of Display 


development of the National 
Industries, 1943 wit 
the constructive accomplish 
ment in display The N. A. D. LI. 


represents the maturity of the efforts of the 


nessed most 


history. 


display industry over the years to organize 
itself into 
tion to work for the advancement of display 
as an the elevation ot 
displavymen to higher esteem in retailing, and 


a strong, representative associa 


economic force, for 
for the expansion of the display industry in 
order to better serve display with 
ative genius and manutacturing facilities. 

The National 
dustries is an accomplishment which already 
to meet its responsi- 
bilities and its obligations. Already its na- 
tional advertising program to publicize the 


its cre 


\ssociation of Display In 


has shown its ability 


functions and accomplishments of display to 
both the displayman and retail management 
has had its influence in more progressive 
display thinking on the part of both. 

\ll of which more poignantly directs at 
tention to the inherent weakness of the dis 
play profession itself in carrying on a com 
parable program of education and = stimula- 
For nearly halt a 

\ssociation of 


tion among its members. 
the International 
Display, under various names, has endeay 


century 
ored to represent the needs and aspirations 
of displaymen, with 
its long 


more or less success 
history. However, a 
very careful analysis of the I. A. D. 


fails to show wherein it has adequately ap 


throughout 
rece rad 


praised its real opportunity, or has achieved 
the the the 
work of its group warrants. 


results which importance of 

Inspired by the early success of the N. A. 
D. 1. displavmen within and without the 
ranks of the I. A. D. have felt the shorteom 
the organization in 


ings of displaymen’s 


DISPLAY WORLD 


result 
desire 


and influence; as a 


eager 


both numbers 
there been 


to do something about it. 


has evidenced an 

If the displaymen of America have neither 
gained much in stature over the years, nor 
kept pace with the scientific study and ad- 
vancement made in all branches of retailing 
technique, much of the fault can ke laid at 
the feet of their own association, where the 
leadership at times not adequate to 
meet the needs of its professional workers 
in their chosen and important work in the 
retail structure. And the responsibility like- 
wise must ke shared by those displaymen in 
the I. A. D. went along for 
the ride—and_ to displaymen who 
couldn't be bothered about joining the asso- 
ciation and putting their own shoulders to 
the 


Was 


who simply 


those 


wheel. 


Perhaps the I. A. D.’'s weakness 


greatest 


was in its failure to align itself more 
closely with the store management whose 
interests its members serve. 

This need now has been recognized by 


groups of displaymen, both independently 
and in the I. A. D., and this has resulted in 
of a concerted movement to form 
an alliance with the National Retail Dry 
Goods Association, the country’s strongest 
most active retail 
Such an affiliation can be achieved without 
loss of the individual identity of display as 
a distinct store operation by an arrangement 


something 


and store organization. 


which would establish a division of the 
N. R. D. G. A. devoted exclusively to dis- 
play. 

It is our sincere hope that the present 
executive personnel of the I. A. D. will 
rightly appraise this need and be able to 
visualize its manifold benefits. We hope 
they will be willing to build anew a foun- 


dation for a strong group that will be fully 
representative of the men of stature in this 
At least one independent group 
working toward this 


profession. 
ot displaymen is now 
end, and this presents an opportunity 
the I. A. D. to combine this independent 
bring about the much 
the merchants’ group. 


for 


interest and desired 
athiliation 
The National 


dustries already 


with 
In- 
interest in 
that 


progressive 


Association of Display 


has voiced its 


this goal and will support any 


all 
they 
1).’s 


group 
will 
whether or not 


the I. A. 


achieves. results; so 


are now 


current 


displaymen, 
numbered among 


membership. 
proud that in spite 
have 
been 


can well be 
that 


seller's 


Display 
of the conditions 
ated a there 
letdown in the utilization of display for its 


fact war cre- 


market, has no 


powertul assistance in sustaining consumer 


desire for merchandise, and for bringing 


patronage where the display appeal is great- 


est. So it is to be fondly hoped that dis- 
play's house will be in order when. this 
global war will have ended in victory and 


retailing must conduct an ever. stronger 


competitive pursuit of the public’s favor. 


Display has come to the crossroads. It 
is to be hoped that impersonal and clear 
thinking will guide it on the course that 


leads to an early achievement of its oppor- 
tunities. Then and then only can the pro- 
fession and the industry do their combined 
utmost for the cooperative development of 
display to its fullest usefulness. 
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Paper Is A Critical Material; 
Save Every Scrap 


“Help Wanted to Save a Million Tons o 
Paper” is the title of a pamphlet just issue: 
by the War Production Board. The pul; 
situation has become very critical, new cor 


rugated containers have been banned _ fo 


the shipment of advertising displays, an 
publishers are operating on a_ restricte: 
quota basis. All those identified with dis 
play in any torm should lend their fulles 
cooperation in this urgent campaign to sal 
vage every bit of paper. Heed this state 
ment by WPB: “Rather than immediatel 


issue further orders which, by their neces 
sarily over-all character, may work special 
hardship on a particular business enterprise, 
the WPB asks you to enlist in this volun 
tary drive to save paper through your own 
economy and by helping sell those econo 
mies to the consuming public. 

“How much can be saved in this 


What effect will it have on the whole pic 


Wwa\ 


ture? After a careful study of the prob 
lem, in cooperation with the leaders in 
every branch of the paper industry, it is 
our reasoned belief that a truly hard-hit 


ting, enthusiastic campaign can save 1,000, 
000 tons of paper and paperboard. Such say 
help the 
production needs. It will 
pling over-all cut of civilian paper. In short, 


ing will insure supply of wat 


prevent a crip 


it, together with the concurrent paper 
salvage drive, will help solve the paper 
problem.” 
Another Overseas Displayman 
Sends Greetings 

DISPLAY WORLD: “My wife has sent 


me a letter from you and I want to thank 
you for writing her. She was worried that 
I was not getting DISPLAY WORLD so | 
could keep up with the news. I have been 
getting them O. K. and it makes a guy feel 
a little better to read a little something he 
likes. We are having lots of fun and hop: 
to be having more before it is over. I can't 
write any stories vet, but will send a picture 
or two in a few days of some things overt 
here. Regards to America’s displaymen.” 
Cpl. Charles Merrill, Co. Hq., 84th Eng. Bn 
\PO 600, care Postmaster, New York City 


Dorothy Williams Hostess 
At Display Luncheon 

State street displaymen, Chicago, assem 
bled at a delightful luncheon on Wednesday 
December 22, as guests of Mrs. Dorothy G 
Williams, Jas. B. Williams, Inc., New York 
that city vacatio! 
It was a happy and interesting occa 
which some time 
to a discussion of current display problems 


City, who was in 
trip. 
sion, during 


On a 
was devote 


Cohen Establishes Display 
Business In Atlanta 


Comur Displays, 18 Ivy street, northeast 


Atlanta 3, has just been established be 
Murray J. Cohen, formerly with the Rich} 
Store in that city. He will conduct a get ‘ 
eral display business, including the merf} 
chandising of display equipment, fixture: 


Pa 
the 
nin 
hat 








and materials in Atlanta and the surroun 
ing territory 
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THINK THIS OVER 
[Continued from page 38] 


Les Moorhead, formerly with Sears, South 
Bend, is stationed at Scott Field, Illinois, 
and reports that his visits to St. Louis are 
mostly spent in window shopping. He has 
high praise for St. Louis windows and Syl 
Rieser, at Stix, Baer & Fuller, and Joe 
Chadwick at Famous-Barr Company, should 
read what this soldier thinks of their dis- 
plays and what enjoyment they give him 
on his hours off duty. ... Another phase of 
display we seldom think about: entertaining 
the displayman in uniform with good win- 
dows. ... In over 280 stores this week will 
be the Stensgaard set-ups for the Saturday 
Evening Post: “Tribute to the Unconquer- 
ables”—a prelude to the Fourth War Loan. 
This is a nation-wide promotion in honor 
of the unconquerable peoples of l[urope. 
Pardon me, while I go back to pasting 
these posters. Too bad the Saturday Eve- 
ning Post couldn't furnish me with a paper 
hanger... . Hitler, | imagine, never dreamed 
that so much paste would be used against 
him by the department stores of America, 
and when he hears of the Bonds it will sell 
he'll wish he had never stopped cutting 
borders on paper to start on the unconquer- 
ables—the peoples of Europe whose love ot 
freedom and justice still lives. 


Brownout Restriction 


Eased Slightly 


In an effort to secure more uniformity in 
retail display lighting and to get better 
comphance with the War Production Board's 
voluntary brownout, restrictions on “promo- 
tional lighting by advertisers and commer- 
cial and industrial enterprises” have been 
eased to permit the use of light during the 
period from dusk until 10 p. m. Under the 
original plan such lighting could be used 
for any two-hour period between dusk and 
10 o'clock, the individual merchant or ad- 
vertiser selecting the time he preferred. 
Such an arrangement caused considerable 
confusion, the WPB = admits, and = was 
largely responsible for poor observance of 
the request. It is pointed out that under 
the new plan there should be a_ virtual 
blackout of window display and_ electric 
signs before dusk and after 10 o'clock. The 
modified rules retain a provision that no 
indoor or outdoor promotional displays shall 
operate in the daytime and that the wattage 
of all signs should be reduced by the maxi- 
mum practical amount. It is also recom- 
mended that display cases go unlighted and 
that interior illumination be cut to the low- 
est point consistent with safety. 


Window Shoppers Control 
Display Lighting 

“Press button for window lights” reads a 
poster in the windows ot Wright, Kay Com- 
pany, Detroit. The jewelry firm is cooper- 
ating with the government's request for de- 
creased display lghting, but has installed a 
pushbutton which turns on the window 
lig its as desired by the window shopper. By 
actual count on a recent Monday night, 125 
people turned on the lights within a space 
of tifteen minutes. 
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“THE CLIPPER’ DELUXE 
Beauty Matched Only By Utility 


This smartly-styled skirt rack 
of bleached solid oak provides 
for a whole line display in one 
complete unit. 

Swinging skirt brackets with 
adjustable metal clips, all beau- 
timully chromed, hold garments 
securely yet do not leave im- 
prints. If necessary each bracket 
ean hold two skirts. 

Specifications: Approx. 45 
inches high, 3% feet long. 28 
inches high. with 72 skirt arms. 


SUN DISPLAY 
MFG. CO. 


28 Norfolk Street 
New York 2, N. Y. 
Orchard 4-178] 
Designers and Manufacturers of 
the famous Duble-lue* line 
of racks 


% 
These racks can be seen at 
your local dealers, or write 
direct for catalogue! 
Style No. 60 Reg. I S. Pat. Off 























ALLIAD 


We take great pleasure in advising our many 
friends and customers that we are now show- 
ing a new and interesting line of seasonal 


display decorations and specialties. 


Our salesmen are now enroute and will call 


on you as usual. 


The line is also on display at our showroom. 


xk * 


ALLIED DISPLAY MATERIALS, Ine. 


New York 16. N. Y. 


65 Madison Avenue 




















BIGGER AND 
BETTER 
THAN EVER 


The 
MAHARAM 
Spring 
AND 
~ Summer 


1944 
Catalog 


24 Pages filled with ‘’Ev- 
Display.” 


BACK 
THE 
ATTACK 


erything for 
The most complete and 


comprehensive catalog 


we've ever issued. An 


BUY 
WAR 
BONDS! 


indispensable display 
guide. Write for your 


copy. Mail the coupon. 


FABRIC CORPORATI On. 
Complete Line of Display Fabrics & Accessories 


NEW YORK—130 WEST 46th STREET 
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DISPLAY WORLD 


THE STORE OF TOMORROW 
[Continued from page 11] 

store. Merchandise 
sign holders on shelf risers. 


is no longer 


New 


the entire 
hidden by 


types of lighting fixtures are employed that 
remove glare, tend to simulate daylight. 


While on this subject, | might add that there 


is no doubt in my mind that, within three 
years after the war's end, variety store inte- 
riors will be completely revolutionized. The 


locations will have interiors 
that actually outmode the present-day 
interiors of the super-de luxe Fifth avenue 
Naturally this development will 
compel manufacturers to make changes in 
the interior material furnished to 
stores; the who is 
time 
to conform with the 


rank-and-file 
will 


locations. 


display 
manufacturer 
interior 
interior 
gain a 
may point, at 


variety 
displays 
fix- 
big 


ready ahead of with 


made new 
stores will 


this 


tures of the variety 
lap on competition. All 


least, in the general direction of the type 
fixtures the roadside stores will use. 
Continuing with this new retailing devel- 


likely change 
Roadside shopping hours are 
quite a bit neighborhood 


opment, store hours will 


considerably. 
to differ 


very 


apt from 


NO. 11 


TRADE PERSONALITIES 
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There may also be impor 
tant changes in the relative shopping im 
portance of the six shopping days of th 
The old Saturday night shopper may 
Saturdays to Sundays, instead 
family hits the road in th 


shopping hours. 


week. 
switch from 
when the entire 
family bus. 
There is every reason to believe that thes: 
will develop new advertisin; 
Up to the time the 


new. outlets 
procedures. war cu 


them short, they showed a definite inclina 
tion to favor radio advertising. After thx 
war, there will probably be few cars tha 
will not be radio equipped. As a conse 


quence, these outlets will probably lean stil 
more decidedly toward radio advertising. 

Moreover, new outlets, they wil 
probably turn first to that advertising 
-television. It is improbabk 
automobiles have 
vision receivers—which will further increas: 
the popularity of this advertising mediun 
for the roadside outlets. 

Besides the new technique in display thes« 
they affect dis 

Who is 
Will this 


being 

new 
not 
will 


medium- 


that eventually tele 


stores will probably require, 
play from the employment 
eoing to man the display staffs? 


angle. 


By TONY BRINKER 
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STUDIOS, a 


EMTURE’ AND PROFITA 
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SALES MANAGER, 

THE GRENEKER. 
CORPORATION, 
NEW YORK CITY 


{De somen me Asove Fine 
FIVE YEARS AGO AS A 
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ANNOUNCING! 


“1 “WEARE READY FOR SPRING’ 





th 
ha 
til | In spite of difficult production problems we are presenting for the 

vil Spring season a line of display decorations of unusual merit. Included 

- | are a number of unique and entirely new units that will win your | 
ev | approval. | 
asc 

“ Our representatives will call on you with our usual extensive line and | 
esi in view of our limited production facilities, we advise your early | 
~ selection and prompt action upon presentation of these Spring and 
this Easter displays. | 


JA 
vane 


The L. J. Charrot Co., Inc. 


36-38 W. 37TH STREET NEW YORK CITY 
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roadside selling siphon off many of the for- 


} mer displaymen who will have returned 
» irom service in the armed forces and _ per- When you re STUMPED for an idea 
haps see a chance for faster advancement 
or control of the display department in 
roadside stores? Will the hundreds of You Can Always Depend On 
women who have entered display since 
Pearl Harbor feel that they have enough 
training to enable them to step into a EATON GRASS Mats 
) better display job in these new outlets ? 
All these are questions which only the for an Eye-Catching Display 
) future can decide. Right now, if I have 








| succeeded in focusing thoughts for a 
| few minutes on what promises, in my opin- 
ion, to be the most important new develop- 
— ment in retailing in the next five vears, then 
e the WPB, the OPA, and the other segments 


your @That’s because they’re so downright 


practical! Use Eaton Grass Mats with 





almost any type of merchandise and 
you're sure to end up with a display 


that stops ‘em—and sets your goods 














Sof the alphabet that have a voice in the off to advantage. Eaton Grass Mats 

) paper supply won't pounce on me for wast- are a rich, real-grass color, velvety 

} ing paper. At a later date, I'll have more smooth. They are specially treated to 
to say about roadside selling. prevent mildew discoloration — flame- 

4 ' ees 5 Ee proofed, too. Can be used time and 

# Feminine Display Head again. Ask your display jobber. 

» Named By lIvey-Keith 

5 Miss Orene Hunt has been made display 

S manager tor Ivey-Keith Company, Green- | 
ville, S. C., after a year with the firm. She | — AT '@) N i a Oo T rt — R S C O eR P. 
succeeds W. F. Alexander, former advertis- 
ing-display manager, who is in the navy. HAMBUR G, NEW YORK 
\lexander’s advertising duties have been 





Miss 


Chonge Of Stores 


taken over by Emily Dodenhoff. 





|] SLEEVE FORMS 


The only Sleeve Forms made to conform 
with your specific need. The display man 





REDIKUT LETTERS 














aR ne 


>For Bob Altman 





or merchant whe specializes in individual 
styles of window displays will make his 





Die Cut Cardboard Letters 





Robert A, Altman, formerly display man- window trim an outstanding feature with Popular sizes, styles and colors. Write for 
ager for S nbere”’ annib: \ ; Goodman Patent Flexible Sleeve Forms. our samples and prices. Ask your Dealer. 
e es = TORNESNES - Hannibal, a nls § | Endorsed and Used by: John David, ete. Y . - , 
ow with Damon's, Inc., Mason City, Iowa, po re Patent No. 1,808,459 THE REDIKUT LETTER CO. 
Main the s; see ~ =m | Goodman Flexible Sleeve Form Company ; 
Fi ame capacity. ° a 19 West 34th St., New York. Y. 2902 W. 76th St. Los Angeles 43, Calif. 
















WOVEN-WOOD 
BACKGROUNDS 









































These flexible lightweight screens are 
ideal for window display backgrounds 
and have become very popular. Many 
arrangements are possible with these 
adaptable units. producing many attrac- 
tive effects. 

Walnut. 


Standard colors: Natural or 


3 feet to 10 feet high, 7 feet wide. Only 
30 cents per square foot. For example. 
a 5x7-foot panel costs only $10.50. Also 


available in beautiful lacquered finishes 
at slightly higher prices. 


We also carry a complete line 

of tropical bamboo products 

such as Poles, Screens, Novel- 
ties and Matting. 


ROPILRAFT 


535 Sutter St.. San Franeciseo 2. Calif. 


















Best Wishes 


for 


df 


from 


DAVID HAMBERGER, Inc. 


Creators, Designers and Manufac 
turers of Artificial Flowers, Display 
Units and Novelties 


115 W. 31st St. New York City 
















WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 
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TELEVISION ... NEXT STEP 
FOR RETAILERS 
[Continued from page 50] 
dramatic by showing the laboratory method 
of production and showing scientific tests 
demonstrating why it wears so well. 


Merchants who are struggling to find the 


solution to the present static window dis- 
play will eventually find their answer in 
the dynamic television screen which will 
give movement, vitality, interest, change 


Your customer of 
framed 


and immediacy. the tu- 
ture facing what is still- 
life window display will find herself looking 


now the 


into active moving exhibits of merchandise 
either from within the store or other inter- 
esting 


\s I 


compared 


SOUFCES. 

think of it, the present window dis- 
with the future television 
seem to us at a not 


play 
window will probably 
distant time like a framed picture of dead 
Victorian dining room. 

will do well at this 
television 
build 


sure 


fish in a 
Department 


stores 


time to begin studies of these 


techniques. It is not necessary to 


enormous equipment to do so. I am 


that as soon as the field opens up some- 
what that small flexible devices will be 
available for rehearsal and experimental 


work. very advertising department of the 
future will have studios devoted to this kind 
j with the store’s goods. 
within the 


For 


of experimentation 
The 


store ol 


interior use of television 


course will be interesting. 
the first time it will be possible to see some 
samples of goods from one floor to another. 
Displays within the store will be very much 
Windows 


from 


influenced by this new resource. 
actual 


parts of the store. It 


will show goods and models 


various will be very 


interesting, and very confusing if it is done 





War Plant Sisters 
Claim Record 


Something of a 
Bronson, Mich., where four sisters are em- 
ployed in the same war plant, in the same 
department, and all engaged in the same 
type of work. Members of the quartette, 
all blondes, are Virginia Ludwick, 17 years 
old; Lillian Ludwick, 22; Nellie Ludwick, 
24, and Mrs. Wanda Ludwick Rzepka, 27. 
drill 


record has been set. in 


They operate presses at the L. A. 
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without study and without experience. | 
look for the major development in tele- 
vision for stores to come from display per 
rather than copy staffs. 

One of the prospects that seems especially 


sonnel 


inviting to me about the advent of televisio1 
is the bridge that it will create betwee: 
the merchant and the customer. As the big 
stores became larger they became more im 
personal and naturally lost touch somewhat 
with the individual customer.  Televisio1 
will help bridge this gap. 

From all of this I do not wish to conve) 
the thought that television will replace o 
substitute for the present media of adver 
tising. With all of radio’s magnificent suc 
cess as an advertising medium, it has neve 
succeeded in substituting for magazines o 
newspapers. And it shouldn't. It wa 
intended to. I still think as I hav 
that newspapers still rep 
economical form of direct 
and | 


hever 


said many times 


resent the most 
advertising for department 
think that television will not change a fun 
damental habit of wanting to sit quietly and 
read something that is not moving through 
whether through sight. 


stores, 


voice or 
will eventually 
television in 
and dis 
plays News 
papers would do well to look into these pos 
for their own protection and de 


the ether 
Our 
be used in 


course, 
with 
merchandise 


newspapers, of 
coordination 
showing the actual 
in the ads on one. screen. 
sibilities 
velopment. You have heard other speakers 
here who are far more competent than I to 
tell of the great future of television's abil 
ity to eliminate vast machinery to supply 
all the printed word through the miracle of 
electronics right in people's homes. That, 


of course, is coming also. It may not be too 


far off. 


Darling Company, well-known display mat 
ufacturing firm which is now almost et 
tirely on war production, Lillian has work 
in the plant for six years and the other git! 
have been working there since shortly bi 
Harbor. Mrs. Rzepka’s husban 

worked 


fore Pearl 
Frank, has 
department for fifteen years. The three u! 
married sisters live with their parents, w! 
Poland and have been lon 
Their fath 


are natives of 
time residents of 
is an invalid. 


Bronson. 
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—The annual display contest of the National 
City, is being held this year February 19-25. . 
displays in a 


Display These Themes 
During February 

The Retailers’ War 
pushing these four themes during the month 
of February: (1) Fight waste, with special 
attention to salvage, 
economize,” and 
hold appliances and textiles. 
this should the weight 
involved and the speed and sureness of de- 
livery. (3) Security of information- 
bringing home to the public in a graphic 
Way idle talk and the im- 
portance of keeping secret any war informa- 
tion. (4) Economic stabilization; the key- 
note of this campaign is “fight inflation 
even when it hurts.” 


Program recommends 


“share, conserve and 
the conservation of house- 
(2) “V"-mail ; 
stress economy ot 


War 


the dangers of 


Montreal Stores Light Up 


As Police Strike 


The police strike in Montreal last month 
Was a boon in one the word to 
local merchants. All restrictions on street 
and store lighting were removed by the De- 
partment of Munitions and Supply and mer- 
chants were asked to light their 


sense ot 


display 


: windows as a protective measure. 








We invite DISPLAY WORLD read- 
use of the 
Service Bureau for information on re- 


ers to make frequent 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
Sultation on display problems. No 
Charge is made for this service, of 
Course. See page 72 for further details. 








DISPLAY WORLD 


* 
Bey 


MV 


POSE ESOU ORE ae ee 
TR OM GDM, GET, CD ES es Se 


bs FAITH. SE 


eo O%6 5 Oe 
y 








Needlecraft Bureau, 385 Fifth avenue, New York 
. The illustration is of one of the prize-winning 
past contest— 


Kerr Dry Goods Appoints 
Edna Anderson 
The post of display manager for Kerr Dry 
Goods Company, Oklahoma City, has been 
filled by Miss Edna Anderson; her husband, 
\dams, the 
department, has resigned in order to entet 
the 
field. 
Kerr's 


Claude who tormerly headed 


public relations and = sales promotion 


assistant display manager, W. J 


Kennedy, has also resigned and expects to 
Prior to his 


locate in Chicago. connection 


with Kerr's, Kennedy had been with three 
Chicago stores Mandel Brothers, Gold 
blatt’s, and The Boston Store 


New Sixteen-Page Catalog 
Just Issued 
The Display 
West 37th 
leased a 


Equipment Corporation, 147 
New York, has just re 
illustrated 
sixteen pages, showing mannequins, display 


street, 


completely catalog ot 


fixtures and related properties. A copy can 
be obtained on request to the company. 


Carl Shank Joins 
Zeppen-Field 

Carl H. Shank has joined the W. M 
Zeppen-Field Studios, 923 North Cole ave 


nue, Hollywood, in the capacity of general 


manager. Carl was formerly Western rep- 
resentative for Gardner Displays, Pitts- 
burgh, for the past four years 
Saks Brings Back Display 
Ideas From Mexico 

Irving Saks, Select Artificial Flower 


Company, New York City, has just returned 
from a pleasure and buying trip to Mexico 
will 
for spring and summer displays based on 


and introduce some interesting items 


Mexican themes. 
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EFFECT OF LEATHER 


. . » Price of Paper 


WITH 


4 






A CLOPAY 
PRODUCT 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What’s more, it’s grease 
proof. stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 


SAVE TIME! SAVE LABOR! 


16 








SIZE DIVIDERS 


To Make Selling Quicker, Easier 











EVERY STORE NEEDS THEM 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from 1 to 54. Actual 
size, 234" diamerter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 10 

12” high by 4” wide. Either style, each... c 


Immediate Delivery 


NATIONAL HANGER CO. Inc. 


545 EIGHTH AVENUE NEW YORK CITY 


7 








THAYER & CHANDLER AIRBRUSH 


for the perticular artist 


Send for Catalog §2 
THAYER & CHANDLER 





910 W.VAN BUREN ST., CHICAGQ.ILL. 
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NOW FEATURING 
|NEW SPRING *, SUMMER 
| LINE FOR 1944 


SEND FOR CATALOGUE TODAY 
SHOWING SAMPLES OF ABOVE 
AND NUMEROUS OTHER 
DECORATIVE DESIGNS 


|coY- -DISBROW & CO., Inc. 


Display Division 
686-690 GREENWICH STREET 
NEW YORK (14), N. Y. 

















U. S.. ana 
ALLIED 





All types of flags for window 





and store display purposes. 
Immediate deliveries in all 
sizes and materials — gros- 
grain taffeta, 
standard bunting. Also, spe- 
cial sizes and types made to 
Send today for 


rayon, and 


order. 


ILLUSTRATED CATALOGUE 
AND PRICE 
LIST 
Flags of Allied na- 
tions, individually 
and 


sets — all sizes. 


in matched 


Write for our 





prices today. 


REGALIA MFG. C0. Dept. 64, Rock Island, Ill. 





clocked and when any 


DISPLAY WORLD 


POSTWAR RESOLUTION No. | 
[Continued from page 9] 

fic on our external high or 

depending upon communications to the store, 


ways 1s low, 


such as bus or motor lanes. Adjoining sites 
such as hotels, terminals, or public build- 
ings also affect our external traffic. These 


But we can 
through syn- 


conditions create natural ways. 
this natural traffic 

means; namely display. Bonwit Tel- 
New York has exactly this. 
years Helen Coles established 

result of repeti- 
shopping area that pre- 
in traffic. If the dis- 
its productivity, 
during all 
our con- 


increase 
thetic 
ler’s in 
Kight 
fresh technique 
created a 


done 
ago, 
and, asa 
tion, 
viously 
function 1s to 
traffic must be 
Records alone can 


was rated low 
play prove 


cl rcked 


prove 


exterior 
tines. 


tentions. 


Our interior traffic ways are of two types 
horizontal and vertical. They each have 
high, medium, or low traffic potentials, de- 


pending upon their connection with exterior 
Trafhie on ways can also be 
synthetic Dead spots 
revived through display effort. Every 
the should be continually 
move is made a 


ways. these 


increased by means. 
are 
inch of store 
rec- 


THE DISPLAY PARADE 


NO. 57 


JANUARY, 1944 


ord of the traffic increase or decrease shoul 
accompany the move. If enough of thes 
records are kept, the merchant may be abl 
to say that his trafic at X and Main street 
~or on Aisle B adjoining Aisle C—is suc 
and such at any time of the day with th 
same certainty that he says his daily news 
100,000 readers. As a matter © 
business, it would ke more profitable fo 
him to know what his store traffic is tha 
to know what his newspaper circulation is 
essential to know what thes 
potentials are because whe 
from one location to 
the other, we must know what trafhe condi 
tions were before the move and after th 
move. When we experiment with the pres 
entation of merchandise, we 
should merchan 
dise when displayed in locations of lov 
traffic potentials against when dis 
played in locations of high traffic potentials. 
It is not impossible that this experiment 
will prove the relative productivity of the 
display and the advertising dollar. For ex 
if an ad costing $300 produced $1,500 


paper has 


most 
traffic 
is moved 


It is 
‘nterior 
irerchandise 


advertised 


check sales of advertised 


sales 


ample, 
sales of merchandise when presented in an 
traffic and showed an increased 


area of low 


By TONY BRINKER 
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RELAATIONS “ OGRAPHY 
BvT REAL HOBBY IS sRsPLAy.. es 
from WHICH ‘HE TOOK TIME OFF O 

. AAS THE csweulnsr. — SON IN He worRLD ” 


i § 
AI 


6 A PRODUCT OF 
COCOWAN ART SCHOOL, 
AT WHC TIME WE HAD “ 
ASPIRATIONS TO PAINT.. 
HOWEVER , WAS RATHER 
PUSHED INTO CONTACT 
WITH TAG RETAIL 
FiIGLO AND sia lke 
THERE 






Parenvs -ro MAKE DISPLAY 
US IMPORTA WORK.. Tr 
Seo ae MOST HSPLAYMEN 


DECORATING oF 
SHOULD ALWAYS BE SECONDARY. 
VY FIRST COMES We —— 
ANGLE RIGKT DOWN To THE 
LAST DETAIL... MERCHANDISE 
PRESENTATION FROM sim- 
PLIFIED SELLING To ME SIGNS 
WOUSRERNG oF cons, 1 STOCK” 
ETc 


7 NGEMENT, 
fd | 


DISPLAY DIRECTOR, 
THE HECHT COMPANY, 


WASHINGTON , D.C. 


€ JOINED THE Vecitr 
fae somes S\X YEARS 
5 Ceameral } 

fa 


AGO, AND WAS BEEN IN 

CUARGE OF DISPLAY FoR 

WE VAST TWO YEARS. 

SOME TEN YEARS AGO 
a 


E DID 
€ SOB Fo 
Seen ent, ausbungn 
WASHINGT 
HEN stayeo on oe > 
DEVELOP UNDER Ws 
FINE TUTGLAGE 
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DISPLAY WORLD 


A DiSPLAY MAN’S DELIGHT 
Four ply natural color hand pasted papier mache 
form that brings out the bust lines of Sweaters, 
Blouses, Dresses, Suits, etc., when displayed in 
window or store and yet is not seen. 


HAS MANY USES 


Windows Always Concealed 
Walls Weighs only '% pound 
Counters Rigid and Durable 
Show Cases Made in Our Own Fac- 
Easy to Use tory 
Takes Away the Flat Reasonably Priced 
Look Will Take any Water 
Easy to Cut for Low Color when used un- 
Necks der Sheer Material 


ONLY 


$ i * Per Dozen 


Once Used — Always Used 
Manufactured by 


The Fixture Mart, Inc. 


314 WEST JACKSON BOULEVARD 
CHICAGO 6, ILL. DEArborn 6780 
Display Fixtures and Mannequins 
From Factory to You 


GET OUR MINIATURE CATALOGUE 
IT’S FREE FOR THE ASKING 








sales of $1,800 when presented in an area 
of high traffic, the additional $300 
might be credited to merchandise 
tation. But if this sales phenomenon hap- 
pens, written record alone will convince the 
most lenient controller of this reality. 
When we speak of dates, we require care- 
ful consideration. By dates, the 
start termination of experi- 
ment. We should carry on these experiments 


sales 


presen- 


we mean 


and each new 


during normal peaks and valleys. If per- 
centage sales during thin days are consist- 
ent with percentage sales during heavy 


days, and if merchandise and location con- 
ditions during both periods were the same, 
then those display conditions may be said 
to be productive of a fixed principle of sale. 
Records alone will prove these contentions. 
The above observations require only one 
They are too sketchy. Space per- 
mits no such expansion of this subject as 
interest should demand. | like to 
exclude chain from these remarks, 
because they have really done a job in this 
connection. Department stores have not. One 
display executive told me that a 
such this brief suggests would require 
vears. How optimistic! After six- 

years of hard work, | no 
today about the productivity of merchandise 
presentation than when I started. Perhaps 


apology. 


should 
stores 


program 
as 
several 

know 


teen more 


some progressive university with an ener- 
getic business college will pursue the sub- 
ject further. Any one who says this can't 


he done, because he can't be a bookkeeper 
or statistician, will find himself ten 
trom today (during the postwar era) in ex- 


actly 


years 


the same relative position regarding 
Income and position in the store that he is 


today. Those who wish to explore the con- 
ditions which determine shopping habits, 
with the object of discovering what the dis- 
play dollar will produce in sales, will make 
their own “postwar era” better and more 
Profitable. Records alone will prove any or 


iped-fe yr conclusions. 








Catalog Shows New 
Display Papers 


The display division of Coy, Disbrow & 
Co., 086 Greenwich street, New York, under 
the direction of Warren A. Gallagher, an- 


the release of a new illustrated 
catalog for the spring and summer seasons. 
This folio 
processed papers and decorative designs fo1 


nounces 


new display presents many new 


both window and interior displays. 


Saxby Resigns Position 
With Golden Eagle Store 


Richard Saxby, tor twenty-one vears dis- 


play and = advertising manager for the 
Golden Eagle Store, Janesville, Wis., has 
resigned; he is taking a well-earned vaca- 
tion before announcing future plans 
Another Displayman 
Dons Uniform 

For the past several years in charge of 
display and advertising for Sears, Roebuck 
& Co., Moline, IIL, John M. Foelschow was 


inducted into the army on January 6 at Fort 
Il. 


Sheridan, 

Karlstadt Joins Staff 

Of Excelsior Corporation 
B. D. Karlstadt, long 

display installation business, has become as- 

with the Window Trim 

ming Corporation, 5 square, New 


York City. 


associated with the 


sociated Excelsior 


Union 


Change Of Jobs 
For "'Displady" 


Jayne Kirkpatrick is now handling dis 
play for the hosiery and lingerie windows 
of Sally Ann Shops, Inc., St. Louis. She 


formerly managed the Cherokee street store 
and did the interior display. 


Youll Find — 
Them At 


|... the newest . . . the 
| smartest DISPLAYS and 
| DECORATIONS for 
| SPRING. There's no ra- 
| Mendeg: en "lees ond 

we think we have ac- 

complished wonders with 


the use of non-critical 


materials. 


Visit our showrooms or 
be sure to see our repre- 
sentative when he visits 


your locality. 











RAISED LETTERS 


A DISPLAY NECESSITY 
CORK LETTERS 
POSTER BOARD LETTERS 
FELT LETTERS 
METTALLO BOARD LETTERS 
CORRUGATED PAPER LETTERS 


Eight Styles to Choose From 
Sizes from 1” to 9” 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
226 S. Wabash Ave. Chicago 4, Ill. 








Display Director 


Key Position for Top-Flight Man 


Large national retail fashion organization in 
N \ ( with sales over $40,000,000 offers 
substantial position to executive with out 
standing record in creating smart windows 
and interior displays for department, spe 
cialty or chain stores. If your achievement 
is already of high calibre, and you wish to 
advance to top rank in this field, write sum 
marizing experience, age, draft status, salary. 


Address “A. B.,”» care DISPLAY WORLD. 














OUR SPECIAL REFINISHING SERVICE 


consists of a complete overhauling of the manikin, 
including repairing of all breaks and cracks; 
over-all spraying in a choice of flesh tones: new 
makeup styled to your individual requirements; 
and the crowning glory of a modern coiffure 
created in soft-textured combed horsehair. 


MJADISONIA MANIKIN REFINISHING 


795 BROADWAY @ NEW YORK CITY 
GRamercy 5-9117 





Write for Prices and Free Copy 
of “10 Tips on Manikin Care” 








NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch CASH WITH ORDER 
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—O. A. Luke, who becomes display manager for The J. L. Hudson Company, Detroit, on Febru- 
ary |. At the right is C. F. "Charlie" Wendel, who is retiring from the position after twenty- 
seven years with the firm— 


“Charlie” Wendel Retires; 
Succeeded By O. A. Luke 


“Charlie” Wendel 
sixty years in re- 


On February 1, C. F. 
will retire after nearly 
tailing, the last twenty-seven of which have 
been spent as display manager for The J. L. 
Hudson Company, Detroit. He will be suc- 
ceeded by O. A. Luke, formerly of The 
Higbee Company, Cleveland, who has been 
Hucson’s assistant display manager since 
1926. 

Admired and respected by all who know 
him, “Charlie’ Wendel began his long 
service in the retail field as a cash boy 
with John Wanamaker’s back in 1885. He 
went through the usual including 
stock boy, office boy, and complaint clerk, 
finally winding up in the display department 
as a helper. 

In this capacity he served under Charles 
W. Morton, who was also to become one 
of the top figures of display. Of this period 
Wendel says: “We were finally allowed to 
get into windows. During the exhibit of 
the World’s Fair in 1893, Isaac Gimbel 
came through, looking for a trimmer. <A 
friend of mine named Diehl and myself 
wanted to see the World’s Fair because we 
had made an exhibit for Fleischer’s wool 
When 


Gimbel spoke of trimmers we tried to get 


steps, 


and it was to be on view at the fair. 


him to consider two in place of one and 
finally he decided to give us a chance. We 
went to Milwaukee in September, 1893, and 
we remained there until about 1894 when I 
was called home on account of the illness of 
my father, who passed on. 

“The Gimbel brothers bought out the old 
Cooper and Connard’s business and were 
going after business in a big way: they 





decided to build up the display department 
and I was kept on as a trimmer until 1895, 
at which time I was given a chance as de- 
partment manager. I continued in this posi- 
tion until 1898, when-I went to New York 
City as window trimmer for John Wana- 
only to return a bit later to Gim- 
bel Brothers. I remained there until 1908, 
at which time we started laying out the 
Gimbel store in New York City. I assisted 
Isaac Gimbel in this work and of course 
remained in New York as the store's dis- 
play manager. Finally, on January 1, 1916, 
I went to Detroit and Hudson's.” 

During his stay at Hudson's, Wendel be- 
came recognized as one of the nation’s top 
display executives. He has a multitude ot 
iriends, all of whom hope the future will 
bring him the peace and happiness his long 


maker's- 


life of service so richly deserves. 


Pallotta Takes Over 
I. Miller Display 

Frank L. Pallotta, former display head for 
Atlanta, has been placed in 
charge of display for the four New York 
stores and the Baltimore, Washington and 
Philadelphia stores of I. Miller & Sons, Inc 


Rich’s, Inc., 


Hosiery Displayer 
Shows Sheerness 

A patent has been granted Alfred E 
Ischinger for a hosiery displayer which 1s 
provided with a means of stretching part o! 
the merchandise shown on it. The patent 
has been assigned to Berkshire Knitting 
Mills, 











—_ an ae & 






























































nent 
1895, 
, de- 
DOS1- 
York 
ana- 
Gaim 
1908, 

the 
isted 
yurse 
dis- 


1916, 


| be- 
s top 
le ot 
will 
long 


od E 
ich 1s 
art 0! 
patent 


litting 











JANUARY, 1944 


DISPLAY WORLD 














DECORATIVE PAPERS 
[Continued from page 26] 

ber of stock colors are available, including 
New yellow, light blue, peacock blue, pink, 
cerise, peach, ice-blue, New green, orchid, 
and white. Special colors can be had on 
orders amounting to more than 300 yards. 
The material is furnished in rolls 38 inches 
by 18 feet, and in bulk rolls of 50-60 yards. 

Abacot Displays, Inc., New York City, 
has a large line of high-relief embossed 
papers which are said to be unusually easy 
to handle. Pictured on the first page of 
this article, at the left, is “Quiltfoil” in a 
diamond pattern, which can be had in all 
standard colors and in either bright or satin 
finish. Abacot’s “Stone Wall” paper is illus- 
trated next, this being done in full relief, 
embossed to actual depth and with the 
rounded edges of time-worn stones. It is 


—''Giant-Curve" is the name of this heavy, 
fabricated board product by Sherman Paper 
Products Corporation, Newton Upper Falls, 
Mass. . 


. . Also by Sherman is this new note 
in flower backgrounds— 


—This is a very skillful reproduction of genuine 

Levant, by Bulkley, Dunton & Co., New York 

City; the leatherette is recommended for win- 

dow and case floors, counter tops, displayers, 
etc.— 


also available in plaster white, so that the 
displayman can color it himself if he wants 
to match a particular color scheme. 

At the top of this page is a photograph 


Bulkley, 


This is a 


of “Levant” leatherette paper by 
Dunton & Co., New York City. 

rich deep-embossed reproduction of genu- 
ine Levant reproduced on = strong, pliable 
paper; a wide range of colors is obtainable. 
“Giant Curve,” a 
product with im- 


Below, top, is pictured 
fabricated 
pressive three-dimensional flutings 4 inches 
wide. It is made by Sherman Paper Prod- 
Newton Upper Falls, 
Mass., and has a height of 8 feet. Just 


heavy board 


ucts Corporation, 


below this illustration is another Sherman 
product: a new note in flower backgrounds, 
consisting of a modern treatment of exotic 
magnolias and azaleas against a background 
in vellow 
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For the First Time 


AVAILABLE 


For Display... 
The World-Famous 


RAVCA 


“Real People” Dolls 


You can now have these internationally 
known dolls to serve as sure-fire crowd- 
stoppers before your windows. A host 
of characters available. on a_ rental 
basis, to enable you to choose the most 
suitable for your purpose. 


Now ready: Presidents and outstanding 
personages of American history a 
United Nations characters (100 dolls) 
.. . Prominent Hollywood figures .. . 
Leaders of the Allied and Dictator na- 
tions .. . Personages of American, Brit- 
ish and French literature . . . American 
Indians (1l] tribes) . . . Opera and Ballet 
Russe scenes .. . French peasant dolls 

And many others. Special characters 
can be made to fill special requirements. 


For literature and full details 
write or wire 


Bernard Ravca 


611 W. 114th St. New York City 








ORDER NEW 
KING PINS NOW 


Everyone likes the great new 
“Hook-It’” King Pins and “Up- 
Right” styles with the new “Bull- 
Dog Grip” improvement feature. 


You too will say popular “All- 
Purpose” King Pins, now made 
exclusively of stainless spring 
metal, are perfect ticket holders. 


“HOOK-IT” 
KING PINS 
No. 8 34” wide 
$4.50 per C 
No. 9 — %” wide 
$3.50 per C 


“UP-RIGHT” 
KING PINS 


.$3.00 per C 
3g” wide, $4.00 per C 





Junior X—1!4” wide 
KING PIN No. 4X 








Metal ‘Displays (6. of Chicago 


30 N. La Salle Street Chicago, Illinois 











GLASS TINSEL 


Furnished in silver, gold, red, blue, green and 
black. Also CRYSTAL BEADS and DIAMOND 
DUST to lend attractive decorative effects to any 
color. Samples and prices furnished on request. 


Empire Tinsel & Ballotini Co. 


1265 Broadway MU 4-1912 New York, N. Y. 
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OPPORTUNITY EXCHANGE 














DISPLAY SALESMEN 


Unusual opportunity for thor- 
oughly competent men call- 
ing upon all major stores to 
represent one of the outstand- 
ing paper sculpture studios. 
Territorial protection assured. 
Want men for every major 
section of the country. Excel- 
lent financial 
We are a thoroughly respon- 
sible organization and deliver 


arrangements. 


the goods as_ represented. 
Write, giving full details in 


first letter. 


Address ‘‘J. B.’’ 
Care DISPLAY WORLD 


FIELD 
DISPLA YMEN 


With merchandising and store layout ability. 
Our chain store client has several unusual open- 
ings for experienced displaymen who can qual- 
ify as store openers. These men must be able 
to take an empty store, plan fixture arrange- 
ment, install fixtures, arrange stocks and dis- 
plays of all merchandise for interiors as_ well 
as windows, and follow through on ordinary 
construction problems. Chain store experience 
preferred. Permanent salaried positions with 
moving and traveling expenses paid. 


BOX 551, SUITE 617 
1457 BROADWAY, NEW YORK CITY 





POSITION WANTED 
Department store display man- 
ager; 20 years’ experience; 10 
years in present position. Capa- 
ble of supervising entire display 
operation. Draft exempt. Inter- 
ested only in a position with 
postwar future. 


Address “L. C.”’ 
Care DISPLAY WORLD 














Displayman Wanted 


Experienced, versatile, creative, to trim interior 
cases, counters in department store. Permanent. 
No night or Sunday work. 


Window Trimmer Wanted 


Sporting goods, luggage, fountain pens. De 
partment store or chain store experience. Per 
manent. No night or Sunday work. 


APPLY IN PERSON OR WRITE FUL 
PARTICULARS TO DISPLAY MANAGE 


GOLDSMITH BROTHERS 


77 Nassau St. New York 8, N. Y. 


L 
R 


Christmas Window Background 
... In Excellent Condition 
Two sculptured bas-relief, heavy papier 
mache Giant Santa heads 60 inches high 
by 42 inches wide—1l2-inch relief, hand- 
finished in six oil colors. Makes a truly 
remarkable and attractive background. 
Built by W. L. Stensgaard & Associates. 
Priced at only $35 each. For further 

details write: 
J. H. WERNICKE 


GEO. W. HUBBARD HDWE. CO. 
327 S. Saginaw St. Flint 2, Mich. 




















WINDOW TRIMMERS (3) 


Wanted for Midwest specialty 
stores chain. Must be experi- 
enced in smallwear and ready 
to wear. Unlimited opportuni- 
ties for advancement. 


Address “‘B. M.”’ 
Care DISPLAY WORLD 











WINDOW DISPLAYMAN 


For women’s ready-to-wear store. Ex- 
cellent opportunity for man with expe- 
rience in window display and sign writ- 
ing. Knowledge of background making 
necessary. Reply giving references, age, 


and salary. 


DONENFELD’S, INC. 


Dayton, Ohio 


LINES WANTED 
Experienced display salesman is_ inter- 
ested in obtaining several good lines of 
display and decorative novelties. 

Address “W. D.” 

Care DISPLAY WORLD 








WINDOW TRIMMER WANTED 
Free-lance; experienced only; children’s 
wearing apparel. Good, steady proposi- 
tion for right individual. Apply at the 

JUVENILE SHOPPE 
153 State Street New London, Conn. 














COMBINATION MAN 


Window trimmer, card writer and adver- 
tiser, who has had years of experience 
and is capable to trim attractive windows 
and has clever and alert ideas in adver- 
tising for a progressive department store, 
Eastern Ohio city of 50,000. This is a 
permanent position to the right party. 
Please state age, draft classification, fam- 
ily status, experience, references and sal- 
ary expected, in first letter. 


Address “QO. S.”’ 


Care DISPLAY WORLD 





WANTED 
Salesmen & Displaymen 


to sell display equipment as 
side line. Attractive commis- 
sions. State territory. 


Address “‘D. C.”’ 
Care DISPLAY WORLD 


Display Lines Wanted — Display jobber 
serving Atlanta and vicinity wants to 
represent all popular lines of display ma- 
terials, novelties and supplies. Have con- 
tacts with department and chain stores. 


Addr. “A. G.,” care DISPLAY WORLD. 














ADVERTISING—HOME STUDY—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common _ school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2666 Chicago 














SUCCESSFUL DISPLAY SALESMAN 


Now traveling Illinois, Minnesota, Wisconsin, 
Missouri, Kansas, Nebraska and lowa_ wants 
additional display lines. Calls exclusively on 
best accounts imong department and_= chain 


stores 


Address “N. Y.” 


Care DISPLAY WORLD 














POSITION WANTED 
By displayman and expert cardwriter, to be 
permanent in high-class men’s and women’s spe- 
cialty shop. Best national references, thorough- 
ly experienced, draft exempt; go anywhere, 
preferably West Coast. Would assist. 


Address “3 gg 


Care DISPLAY WORLD 








Home Study 1 


“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to | 
the experienced trimmer as well as the begin: | 


ner. Over 500 pages with 1,000 sketches to show |e 


you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 





















“= KAY {An | 


_ 


et ee 


By 
Cia 
in 
Th 
ess 
bac 
tho 
chez 
tun 
ex] 





Wit 
witl 
Own 
tion 

















er 
gh 
\d- 
ily 

id. 
CS. 


1er 


ch. 








en's 
OS1- 


the 


onn. 








———_—_— 


bber 
5 to 
ma- 
con 
res 
ALD; 
— 
ee 


dver- 
make 
from 
school 
t out- 
Ss. 


ING 











licago 


—— 
———— 


Ay" 
course | Be 
lue to | 
begin- 
. show 





‘ 
re 


JANUARY, 1944 DISPLAY WORLD 





—At a luncheon given for Cogswell Cromwell, H. & S. Pogue Company, Cincinnati, before his 

departure for the army. Left to right, top row, R. C. Kash, editor, DISPLAY WORLD; William 

S. Grover, who becomes acting display manager for Pogue's; Junius Fisher, General Display 

Corporation; Del Heizer, Mabley & Carew Company, and Andrew Matzer, Rollman's. Lower 

row, Russell Kehrt, Jenny's; Merril Hermanson, General Display Corporation; Cromwell; William 

Arinow and Ralph Gollahon, Shillito's. Standing is Everett Quintrell, Elder & Johnston Com- 
pany, Dayton— 





OPPORTUNITY EXCHANGE 








Wanted — Display Manager 
By four-story, high-grade women's spe- DISPLAYMAN 


cialty shop with volume operation; with- 
in 200-mile radius from New York City. For window trimming and interior 
Thorough thes trimming experience 


; . display work for an exclusive wom- 
essential; must also have knowledge of aks : 


background and show card work. Only ens apparel store in Louisville, Ken- 
those familiar with better women’s mer- tucky. Good salary. Write, stating 
chan lise need apply. Excellent oppor- past experience and references. 
tunity; liberal salary. Advise previous 


experience, age, draft and family status. 


—~_—-_ a la 


rare DISPLAY WORLD 


_— ey 


‘are DISPLAY WORLD 














New Models 
Now Ready 


We have just completed our 
new line of models for the 
Spring season. They represen} 
new anatomical proportions, new 
faces and new coiffures, mark- 
ing a decided advance in their 
ability to make fashion gar- 
ments more appealing. These 
choice mannequins are priced 
below their comparative value. 


WOMEN’S, MEN’S AND 
CHILDREN’S MODELS 


Write for Photos Today 


DISPLAY MANNEQUIN, Inc. 
257 West 17:h Street NEW YORK 


CHICAGO: Smiley & Co., 234 S. Franklin St. 


MONTREAL: Modern Display Fixtures, 
460 St. Catherine St., West. 

















We Have a Limited Stock of 


KLINGTITE STAPLES 
AND TACKERS 


Utility cutters and Chrome mouldings. Mail 
your orders today. Send for our catalogue. 


HANICK’S DISPLAY CENTER 


Headquarters for Display Materials and 
Accessories 


8TH & LOCUST STS., PHILADELPHIA, PA. 























CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 





WANTED — Combination window trim- 








nN continuous operation for nearly 40 years with mer, card w riter and advertising man 
sg 20,000 graduates in nearly every country in for Virginia department store. $65.00 
the world. New graphic instruction and new per week. Write, giving experience, age 
Short courses now available at special prices. and draft status Addre “S Dp.” aa 
Write for catalog. THE KOESTER SCHOOL, scaciaun Ak Cenaaaen a 
300 W. Adams St., Chicago, Ill. DISPLAY WORLD. 















WANTED — WANTED SPEEDMATIC TACKERS $7.50¢a. 
Window trimmer for men’s wear store, Experienced displayman in men's. and All metal, sturdy, durable, heavy duty. Suit 
with executive ability to assist busy boys’ clothing store. For further infor- able for all Display and Tacking purposes 
sie ee : nite — ng ati rite Box for above and 
eee een aren | Pi ee TACKER STAPLES $2 223, 0" wer. 30 
ne aaa liage ellie A : DROEGE & BLANKSCHEIN GENERAL MAIL ORDER CO. 
BOX 1239, LAKELAND, FLA. 822 Lincoln Way La Porte, Ind. | | 169 G. P. O. New York 1, N. Y. 
| 
| x 
— | FLASHING 
FIRST-CLASS WINDOW DECORATOR | ; ; 
POSITION WANTED—Display manager, now Revolving Displays 
mployed, wishes to make connection with de NOW AVAILABLE ; is “_ y 
partment store or specialty shop in Chicago, IIl.; Experience includes window decorating with Lumiline — gg . — 
= gy or Pa.; Pittsburgh, Pa.; Cleveland, the largest department stores in New York City Furntables 5 te 500 Pounds 
0; Cincinnati, Ohio. Draft exempt. Over 25 and Detroit, Mich Above draft age, rapid Literature on Request 
vears’ experience. Creative artist with original worker, excellent references Now employed M MOISTER & CO 
ide is for outstanding displays. Salary expected, Wishes change p teat and Rising Sun i 
YS a week. “H. K.,” care DISPLAY WORLD Address “B. F.,” care DISPLAY WORLD Philadelphia, Pa 





145 to 151 
W. 18th St. 
New York 


Manufacturers 
of 
Wood Letters 




























DISPLAY WORLD JANUARY, 1944 








ADVERTISING INDEX 


s | 
D lay | 27> 

isp | Keminiscing Rare 
World | cranes ele 


Display’s Great Monthly Digest Arranjay Wig Co. ; 52 
JANUARY, 1919 Art Studios, Inc. oe 


Ss E F V i Cc E Emile Schmidt rejoined Arnold, Constable, | Bosker ‘Siew Supele Ge 64 


New York City, as display manager—the 


: | | Bishop Publishing Co. 4 
Ry U By E A position he had filled until entering the Bliss Display Corp.. 45 
52 


army. Schmidt saw service in France as a : 
The DISPLAY WORLD Service Bureau will ce ESS the thee Besimares — Everett M. 
be glad to supply the latest authentic informa- rst sergeant with the Engineers, — Bulkley, Dunton & Co... 57 
tion about righ re oA ~ oe age Trade papers commented on the fact that 
hich you are interested. ou do not fin ae ‘ . 5 ei of 
oar PB ane Meted en this mM write a sepa- former displaymen discharged from the Charrot Ge, (L.-J. 63 
rate letter. If we Oo oat bya ne ene army at the end of the war were having no Re ge ery Co. 
you want on file, we’ nd out for you. vai or, a eae ws : me ee orsillo, |!nc., Emi 
yourself of our service facilities without cost difficulty in regaining their old jobs or simi Son Bhboen & Co rH 
or obligation. This service includes an analysis lar ones. It was noted, also, that many Ys ‘ 
of any display problem. ex-displaymen were not interested in re- | Dailing Cos, 1: A 34. 35 
Oo Airpainting Equipment turning to this field. : Decorative “Plant Co. 67 
(] Animated Signs The Chicago Association of Jisplay Displ Equi c 
; an ; a} play Equipment Corp. 55 
peer er — Kquipment Manufacturers named an enter- Display Mannequin, Inc. TI 
_] Backgrounds tainment committee to prepare for the an- | 
ceaecene ell nual convention of the International Asso- Eaton Bros. Corp. , . .... 63 
Brushes and Pens ciation of Display Men in July. Those ap- Empire Tinsel & Ballotini Co. 69 
Card & Mat Board : id re M Kling W: Ibr Kling: 
Cardwriters’ Materials pointed were os. M. ing, a yrun-Kiing ; . a F 
Color Lighting Harry T. Jones, Adler-Jones Company, and Facil Fabrics Co. Inside Back Cover 
Crepe Papers esta pea Spas : ite Felt Letter Studios...... 3 tates ae 
Composition Pieces & larence Bodine, Bodine-Spanjer. Distieon Mast 67 
C) Cut-out Letters The Grand Rapids Display Men's Club 
Shen Peg ed | elected the following officers: president, Garrison-Wagner Co. 65 
C) Decalcomania | Claude Mallette, Young & Chaffee; vice- Gasthoff Co., Earl W. ua tage 
ee — | president, C. A. F. Smith, Herpolsheimer & General Mail Order Co. ck oe 
md House- Goodlander, F. D. . 52 











Display Letters Co., secretary-treasurer, A. Smag, 

Display Racks | man @ Tones Goodman Sleeve Form Co. hice 8 

Drawing Boards ee oie x , = 
C] Dye, Rug and Carpet William A. Carroll joined the display staff Haida Displays, Inc., Victor 5I 


nl Searels oad Setmmines | of the J. L. Hudson Company, Detroit, hav- Hamberger, Inc., David 64 
(] Fixtures ing been with the Peoples Outfitting Com- Hanick's Display Center 7I| 


C Flags and Banners | pany of the same city Helms Chemical Co. . 68 
O) Foils Bt sboragpeg *P Herbert Co., H. T. 55 
fy Giese Specialties Bruce Smith left Phil A. Halle Company, Sey Seer Nee 
rass Mats | " : o : 3 7 tourna 
[ Hosiery & Shoe Forms Memphis, to head display for H. H. Stewart Korrect-Way Display Products 
Invisible woes | Company, Flint, Mich. ; Inside Front Cover 
Lacquering Outfits 
Lamp Coloring Sie ine Madi s~ Manik 68 
Lithographed Displays a eee ; 5 
Ssehaweuies _ JANUARY, 1934 Maharam Fabric Corp. 62 
Mouldin vue , ‘ 
Metal iieate Max Safir resigned as display manager eerste agg Co. 4. 
mene Man oad | for Smith-Kasson Company, Cincinnati, Metal Displays Co dt Chicas <2 
rane Mechanisms | after a a oa firm for lye yon Mileo, P. C. oe 25 
atural Foliage years. e planned to enter the shoe bDusi- Moister & Co.. M. . Fi 
ong ed fing ness in Buffalo. ee — a 
Plaques (Window) | Edward S. Arkow became display man- ationa ssociation of Display Industries 
Papier Mache Specialties seer tot Oepidtin Céliee-& Co, Mew National Hanger Co. 53, 65 
t en) ane e ¥ : : sib edie National Needlecraft Burea 5| 
a pense Dante Tickets | York City, after having been for two years National Seadint ah ion ; 52 
f] Price Ticket Holders | in a similar position with Steinbach’s, As- 
bs oeoken Wings bury Park, N. J. He succeeded A. E. Ben- Old King Cole, Inc. . 47 
cxs— w Opportunity Exchange 70 
C) Show Cards PP 
Hos os Colors Arkow had also been with Arnold Constable —— 69 
ses | ye . : ' 
Show Case Lighting | and the Wise Shoe Company. Redikut Letter Co. 63 
co, The National Recovery Administration Regalia Mfg. Co. . 66 
a Siou—tttecteic ruled on the professional status of display- Reyburn Mfg. Co. . 53 
[) Sleeve Forms | men as follows: “Displaymen or window Rip Studio 3! 
tencil fi : . : 
eh ey trimmers, and showcard writers, are not Scheuer Art Metal Mfg. Co 23 
oo classified as protessional unless they are Sherman Paper Products Corp. 59 
) Time Switches highly trained and highly skilled and their Sherwin-Williams Co. Back Cover 
re Eesmtebios work is creative rather than routine.” Siegel, Nat : 
©) Wall Board Clement Kieffer, Jr., The Kleinhans Com- Silvestri Art Mfg. Co. 
5 wittew pesette pany, Buffalo, won the $500 grand prize of- Stensgaard & Assoc., Inc., W. L. 
(1 Do you wish a oar of -~ catalogue ? fered in the Levy Bros. & Adler Rochester. Sun Display Mfg. Co. 
El _ you plan to remodel your store soon? | Inc., display contest for “Mt. Rock” coats. Taffel Bros. 


1 ‘3 eae Rees 
ties ys — mene First prize winners of $250 in each division Thayer & Chandler 
were: Thomas F. Park, Jacob Reed's, Phil- | | Timbertone Decorative Co., Inc. 
gg hy ma adelphia; Edward E. O'Donnell, Sisson | | Tropicraft 
ee ee ee ee eee ee ee } ir rs - "e . ( ¢ i oh: | 
oo Brothers - Welden Company, Binghamton, U. S. Plywood Corp. 


» N. Y. The judges were J. W. Campbell, 
Display Manager Carson Pirie Scott & Co., Chicago; R. F. Williams, Inc., Jas. B. 
sates, B. R. Baker Company, Cleveland, and | | Wold Air Brush Mfg. Co. 


Street.... ; % ete Carl Shank. Sti B -& Fuller C | 
Clty... ae ite | Se a a ET NT: | Zeppen-Field Studios, W. M. 
. ° OO Ss. 


NOOOOoOoooooooo0oo 


L 


jamin, who resigned because of ill health. 





Firm. . 























"FACIL DIAMOND TUFT." An attractive new creation achieved by embossing regular “FACIL-FAB."" COLORS—New Yellow, Light 
Blue, Peacock Blue, Pink, Cerise, Peach, Ice Blue, New Green, Orchid and White. Available in 38" x 18’ Rolls. Also Bulk Rolls 50-60 yards. 


Facil Fab 


Features 


For 


Spring 


On this page we show five num- 
bers from the attractive new 
Facil Fab line for Spring. Facil 
creations for '44 have been en- 
thusiastically received wherever 
they've been shown. This line — — MB 2. 


Pg 


continues to grow in popularity CONSTRUCTION BOARD RABBIT—No. 505 
h _ White Rabbit holding Green umbrella. Wearirs 

- iw. nm) 

as each season introduces new pel gem ew = v-  Stands on Gein 


Sot 





colorful novelties, patriotic 





numbers, candy and solid rib- 
bons and the usual line of sta- 


ples—all made of rich, lustrous 


"Facil Fab." 


Write today ‘or the new 2 color 
Facil Catalog showing compl:te 
line of Noveltics and Staples. 


FACIL FABRICS CO. 


l1l1 WEST 24TH STREET 
NEW YORK I], N.Y. 








HEADQUARTE 


for 


SIGN SUPPLI 
AND FINISH 


@ Backgrounds, signs, and show cards look 
better and have more punch when they are 
produced with Sherwin-Williams Graphic 


Arts finishes. Your local Sherwin-Williams 
THE SHERWIN -W 
N-WILLIAMS COMPANY Store or Quali-Craft Distributor has on hand 


101 Prospect Avenue ¢ Cleveland, Ohio 0 nenhgheettine of ort sunelies laravereels 
wali-Crafe Spri , : ; : dlete li su ies every sign, 
Q pring and Summer Display Guide. ; background, or show card need. Phone or 
Name stop in today for your requirements. 
Address . 


City 


i” 
oe > WTR 4- 1 aa 


> ais [= GRAPHIC ARTS DIVISION « CLEVELAND, OHIO 





